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The  future  offlexo  is 
now  at  M.A.NrROLAND 


Ed  PadiUa  C.E.O., 

M.A.N. -ROLAND 
Newspaper  Press  Division 

Is  flexo 

in  your  future? 

Many  publishers  and  production 
executives  have  answered  that 
question — yes.  Many  are  convinced 
of  the  advantages  of  flexo;  they 
have  been  waiting  for  that  time 
when  flexo  would  be  ready  for 
them. 

M.A.N. -ROLAND 
is  ready  now 

If  you’ve  been  waiting  for  the 
process  to  become  a  reality,  the 
time  is  now  to  talk  to  M.A.N. - 
ROLAND.  We  are  the  only  press 
manufacturer  offering  a  single 
source  for  all  elements  of  a 
complete  flexo  press  system:  from 
totally  new  printing  units  to  reels, 
tensions  and  pasters  through  to  the 
folder. 

If  you  want  to  replace  your  existing 
letterpress  units  (Goss  Mark  I,  II 
or  Colormatic)  our  FLEXOMAN 
press  units  are  designed  to  slip-in 
perfectly. 


The  advantages 
are  here 

The  flexographic  process  for 
producing  newspapers  can  realize 
substantial  savings  on  newsprint 
waste  and  power  consumption  while 
producing  offset  quality  reproduc¬ 
tion  with  virtually  no  rub-off. 


Technical 

superiority 

From  proven  new  unit  design  to 
entire  project  responsibility,  from 
ink  management  systems  to  start-up 
and  beyond,  M.A.N. -ROLAND 
offers  the  technology  and  support 
to  make  flexo  work  for  your 
newspaper. 

If  you’re  ready  to  consider  flexo, 
we’re  ready  to  talk  to  you.  Give  us 
a  call  at  201-469-6600. 


n  o  L.  A  N  a 


NEWSPAPER  PRESS  DIVISION 
Middlesex,  NJ  08846-2499 
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Now  you  don't  need  an  enornMMis  copier 
lo  make  enormous  copies. 


The  name  tells  the  story. 

The  Canon  NP-2436  is  a  large-format  professional 
plain  paper  copier  that  makes  size-for-size  reproduc¬ 
tions  up  to  24"  X  36".  But  that's  only  part  of  the  story. 

If  oversized  documents  are  a  way  of  life  in  your 
business,  you  owe  yourself  a  serious  look  at  the 
NP-2436.  Why? 

The  NP-2436  is  surprisingly  compact— hardly 
larger  in  fact,  than  many  conventional  office  copiers. 

It  runs  on  standard  115  Volts  AC,  and  it  doesn't  require 
any  special  ventilation.  You  can,  in  other  words,  put  it 
just  about  anywhere. 

Making  copies  on  the 
NP-2436  is  fast,  easy  and 
economical.  Just  feed  your 
original,  and  walk  away  with 
your  copy  seconds  later.  Use  \ 
the  built-in  roll-fed  paper 
supply  or  use  the  single-sheet  • 
bypass  for  different  paper  %  i  . 


stock.  Either  way,  you'll  never  need  to  use  costly  coated 
copy  materials.  And  your  copies  come  out  dry  ready 
to  fold  or  mark  up. 

Take  a  close  look  at  the  copies.  The  NP-2436  gives 
you  impressive  reproductions— crisp  and  clear,  from 
edge  to  edge.  It’s  the  kind  of  quality  you  just  can’t  get 
with  diazo  duplicators. 

You  should  also  know  that  the  NP-2436  gives  you 
a  choice  of  copy  color:  black,  brown,  or  blue.  That’s 
versatility  not  even  the  most  expensive  engineering 
copiers  can  match. 

Finally  take  a  look  at  the  NP-2436’s  price.  It’s  more 
affordable  than  you  might  think. 

All  in  all,  the  NP-2436  is  an  extremely  practical 
answer  to  a  large  variety  of  oversized  copying  needs. 
And  it  just  may  be  the  perfect  answer  to  yours. 

^  Canon 

M  PLAIN  W\PER  COPIER 
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FEBRUARY 

16-20— Southern  Classified  Advertising  Managers  Association,  Annual  Sales  & 

Educational  and  Telemarketing  Conference,  Holiday  Inn/Cypress,  Tampa. 

20- 23— Georgia  Press  Association,'  Press  Institute,  Georgia  Center, 

Athens. 

21- 23— Colorado  Press  Association,  Annual  Convention,  Brown  Palace 

Hotel,  Denver. 

21- 23— South  Carolina  Press  Association,  Winter  Meeting,  Marriott 

Hotel,  Columbia. 

22- 24— Alabama  Press  Association,  Winter  Convention,  Governor's  House, 

Montgomery. 

22- 24— Maryland-Delaware-D.C.  Press  Association,  Winter  Convention,  Radisson 

Hotel,  Wilmington. 

23- 26— Great  Lakes  Newspaper  Production  Conference 

Hyatt  Regency  O’Hare,  Chicago. 

24- 27— Inland  Daily  Press  Association,  The  Fairmont,  Denver. 

24-3/2 — Suburban  News  of  America,  Inc.,  Management 

Conference,  Hyatt  Cancun,  Cancun,  Mexico. 

26-28— Washington  Journalism  Center,  Conference  for  Journalists 
Big  Business  of  Sports,  Watergate  Hotel,  Washington,  D.C. 

26- 3/1— ALLIED/ONPA/WNPA  Production  Conference,  Greenwood 

Inn,  Bellevue,  Wash. 

MARCH 

3- 7— International  Press  Institute,  General  Assembly,  Marriot 

Hotel,  Cairo,  Egypt. 

7— Vermont  Press  Association,  Spring  Meeting,  Tavern  Motor 
Inn,  Montpelier. 

10-1 2— National  l^wspaper  Association,  24th  Annual  Government  Conference 
Hyatt  Regency,  Washington,  D.C. 

10-14 — Southern  Newspaper  Publishers  Association,  Production 

Conference,  Hyatt  Regency  Hotel,  Nashville. 

10-14 — Inter  American  Press  Association,  Mid-Year 

Board  Meeting,  Marriot  Ceasar  Park,  Panama  City. 

14-16— Independent  Free  Papers  of  America,  Spring 
Conference,  Marriott  Airport  Hotel,  St.  Louis. 

16- 21— American  Press  Institute,  Picture  Editors  and 

Chief  Photographers,  Reston,  Va. 

17- 19— Texas  Daly  Newspapers  Association,  Annual  Meeting, 

Regency-Austin. 

17-20— ANPA  Conference  for  Newspaper  Men  and  Women, 

Hotel  del  Coronado,  San  Diego,  Calif. 

20- 24— New  Jersey  Press  Association,  Spring  Conference,  Americana  Great 

Gorge,  McAfee,  N.J. 

24-26 — Central  States  Circulation  Managers  Association, 

Spring  Sales  Conference,  Radisson  Plaza,  Indianapolis. 

27- 29— America  East  Newspaper  Production  Conference, 

Hershey  Lodge  &  Convention  Center,  Hershey,  Pa. 

29-30— Hoosier  State  Press  Association,  Annual  Convention,  Holiday  Inn 
North,  Indianapolis. 

Seminars/Workshops/Clinics 

FEBRUARY 

21- 22— Texas  Press  Association,  Newspaper  Management  Seminar, 

Wyndham  Southpark  Hotel,  Austin. 

24-27— Northeast  Classified  Advertising  Managers  Association,  Managing  the 
Classified  Department  Seminar,  Sheraton  Inn-Springfield  West, 
West  Springfield,  Mass. 

24-27— NPRA/ANPA,  Workshop,  Profiling  Newspaper  Personnel  Management 
Marriot  Downtown  Hotel,  Chicago. 

24-3/1— American  Press  Institute,  Newspaper  Design,  Reston,  Va. 

26-3/1— ANPA  Training  Seminar,  Newspaper  Color  Separation  Techniques, 
The  Newspaper  Center,  Reston,  Va. 

28- 3/1— ALLIED/ONPA/WNPA  Production  Conference,  Greenwood  Inn, 

Bellevue,  Wash. 

MARCH 

3-13— American  Press  Institute,  Management  and  Costs,  Reston. 

4- 8— ANPA,  Management  Development  Workshop,  Holiday  Inn, 

Lake  Shore  Drive,  Chicago. 

10- 16— American  Press  Institute,  Human  Resources  Management,  Reston,  Va. 

11- 15 — ANPA  Training  Seminar,  Newspaper  Quality  Control,  Letterpress, 

The  Newspaper  Center,  Reston,  Va. 
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Capen:  editorial 
can  help  advertising 

By  M.K.  Guzda 

Readers,  Richard  Capen  reminded  his  audience  of 
advertising  executives  last  week,  embody  the  purpose  of 
newspaper  publishing. 

But,  without  an  editorial  staff  operating  with  a  market¬ 
ing  consciousness,  the  product  falls  short  of  success  in  its 
understanding  of  the  community. 

Capen,  publisher  of  the  Miami  Herald,  spoke  at  the 
International  Newspaper  Advertising  and  Marketing  Ex¬ 
ecutives  annual  convention  in  his  home  town  about  im¬ 
provements  needed  in  the  editorial  mindset. 

“Unless  you  can  deliver  the  readers,  you  won't  attract 
the  advertisers,”  Capen  explained  before  turning  the 
focus  on  editorial.  “If  they  spell  a  word  wrong,  if  they 
overlook  a  story,  use  an  adjective  offensive  to  an  institu¬ 
tion  or  person,  it  hurts  our  ability  to  sell  advertising  and 
therefore  their  ability  to  get  the  resources  to  cover  a 
story.” 

In  Miami,  where  the  Herald  publishes  10  editions  daily, 
Capen  and  staff  “tailor  the  paper  to  meet  the  needs  of  the 
reader,”  he  said,  “by  making  reporters  sensitive  to  what 
the  readers  want.” 

The  problem  a  good  many  newspapers  confront  with 
their  readership  to  the  public  is  that  of  impersonability,  he 
said. 

“We’re  viewed  as  remote,  bureaucratic,  faceless  be¬ 
hind  the  newspaper,  too  big  for  our  britches,  inaccessible, 
impersonal.” 

To  remedy  that  void,  Capen  suggested  newspapers  view 
the  community  from  an  associate  rather  than  adversary 
perspective. 

Cooperation,  he  recommended  several  times,  goes 
farther  than  unequivocal  condemnation,  and  with  an  edito¬ 
rial  staff  aware  of  the  delicate  balance  between  “soft” 
standards  and  truth-seeking,  a  newspaper  can  excell  in  the 
community  it  hopes  will  thrive  in  tandem. 

Capen  said  he  brings  his  top  editors  together  with  the 
paper’s  business  execs  once  a  year  for  a  think-tank  session 
about  reader  necessities.  Once  a  month,  an  editorial  per¬ 
son  meets  with  members  of  the  community,  in  groups  of 
between  75  to  800,  to  air  the  criticisms  and  accolades 
evoked  by  the  product. 

“Our  advertising  people  are  out  there  on  the  streets 
knocking  on  doors,  while  editors  may  stay  in  an  ivory 
tower  and  are  not  out  on  the  firing  line,”  he  said. 

Capen  said  the  process  has  helped  editors  and  reporters 
become  more  sensitive  to  their  “sins  of  omission  and 
commission.” 

He  suggested  further  reaching  into  the  community  by 
tapping  the  wealth  of  readers  qualified  to  pen  for  the 
editorial  page.  And,  twice  a  week,  the  paper  runs  a  salute 
to  an  outstanding  member  of  the  community. 

Letting  the  reader  know  how  editorial  decisions  are 
rendered,  by  opening  up  pages  for  explanations  and  de¬ 
scriptions,  is  another  link  to  the  community  that  supports 
the  paper. 

Weekly,  a  senior  editor  authors  the  “View  from  the 
Newsroom”  column,  addressing  current  industry  con¬ 
troversies  affecting  readers,  like  Garry  Trudeau’s  ultima¬ 
tum  that  his  editorial  cartoon-strip  be  run  above  normal 
size  or  not  at  all. 

More  important  issues  have  incited  some  editorial  staf¬ 
fers  to  involve  themselves  community-wise,  he  said,  such 
as  a  senior  editor  who  wanted  the  paper  to  address  the 
financial  plight  of  his  region. 

(Continued  on  page  29) 
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“To  say  things  clearly  and  concisely  takes  skill 
and,  above  all,  vigilance.  Bloated  language  is  all 
around  us.  Government  pumps  gaseous  bureau- 
cratese  into  the  environment.  Other  institutions, 
corporate  headquarters,  the  professions  and  the 
social  sciences  diligently  contribute  to  the  effu¬ 
sion  of  jargon. 

“Reporters  are  professionally  exposed  to  this 
strangling  diction.  Their  job  is  to  convert  it  into 
plain  English.  Unfortunately,  many  come  down 
with  a  bad  case  of  verbiage  themselves,  and 
then  precision,  clarity  and  grace  desert  them. 

“Newswriters,  of  course,  have  their  variant  of 
jargon  known  as  journalese.  This  plunges  you 
into  a  hectic  world  where  spectacles  are  colorful, 
fires  are  spectacular  and  sweep  but  never  burn, 
where  rivers  rampage  and  explosions  rip,  while 
tornadoes  leave  their  trail  of  death  and  destruc¬ 
tion  for  grim-faced  rescue  workers  while  heavily 
armed  (though  usually  club-wielding)  police  fend 
off  potential  looters;  where  massive  demonstra¬ 
tions  fuel  angry  confrontations,  where  dissenters 
always  stalk,  never  walk,  from  the  hall  as  the 
speaker  blasts,  raps,  lambastes  or  lashes  out  at 
the  foes  who  have  vowed  to  defeat  him;  where 
investigations  are  always  massive  and  murders 
brutal,  to  distinguish  them  from  gentle  murders, 
where  anything  a  reporter  didn’t  expect  is  a 
surprise  move  and  a  metropolis  is  rocked  by  a 
city  hall  scandal  that  actually  leaves  nine-tenths 
of  the  population  yawning. 

“The  trouble  with  this  kind  of  writing  is  not 
that  it’s  unclear,  but  that  it  is  tired.  It  tries  to 
create  artificial  excitement  and  produces  the 
opposite  effect.  It  makes  for  stock  melodrama 
that  has  long  gone  stale. 

“All  news  writing  should  aim  at  simplicity 
and  directness,  equally  removed  from  noisy 
journalese  or  stodgy  abstraction.  That  is  the 
message  of  this  book.  All  the  rest  is  amplifica¬ 
tion.” — AP  General  News  Editor  Jack  Cappon, 
in  The  Word:  An  Associated  Press  Guide  to 
Good  News  Writing. 


journalese 

revisited 


The  Word:  An  Associated  Press  Guide 
to  Good  News  writing 
by  Rene  J.  Cappon 

Available  from  AP  Newsfeatures,  50 
Rockefeller  Plaza.  New  York,  N.Y. 
10020,  (212)  621-1821.  $2.50 plus  mail¬ 
ing  or  shipping  to  staff  members  of  AP 
member  newspapers;  $4  plus  mailing 
or  shipping  for  others. 
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Achieving  credibiiity 

Following  the  annual  meeting  of  the  American  Society  of  News¬ 
paper  Editors  last  May,  E&P  noted:  “Newspaper  people  disagree  on 
a  lot  of  things  but  no  one  can  observe  the  discussions  of  editors  and 
publishers  without  being  impressed  by  their  uniform  dedication  to 
serving  their  readers  honestly  and  fairly  to  the  best  of  their  abilities.” 

That  is  apparent  once  again  in  the  discussions  recently  held  at  the 
Poynter  Institute  for  Media  Studies  in  St.  Petersburg,  Fla.,  on  the 
subject  of  credibility. 

At  these  sessions  television  and  newspaper  editors  and  journalists 
worked  to  develop  a  joint  response  to  the  problem  affecting  all  of 
them — the  news  media’s  loss  of  credibility  with  the  public. 

The  meetings  were  prompted  by  a  speech  made  by  outgoing  ASNE 
president.  Creed  Black,  last  May  in  which  he  told  editors  that  many 
of  their  credibility  problems  were  the  fault  of  television  news  report¬ 
ing  and  that  the  public  tended  to  lump  newspapers  and  television  into 
something  called  “the  media.”  Since  then  there  have  been  sugges¬ 
tions  that  in  the  future  the  printed  word  only  should  be  known  as  “the 
press,”  and  broadcast  news  media  would  be  called  by  some  other 
name.  By  what  magic  this  could  be  accomplished,  no  one  has  said. 

It  seems  to  us  there  is  a  lot  of  truth  in  what  Creed  Black  said,  but  it 
is  too  late  for  a  divorce — print  and  broadcast  will  continually  be 
tarred  with  the  same  brush  (which  can  rub  both  ways)  but  they  will 
have  to  live  together,  as  they  have  for  decades,  and  learn  to  work 
together. 

The  Poynter  discussions  may  be  the  first  step  in  a  cooperative 
effort  to  help  each  other  solve  a  common  problem.  Certainly  the 
credibility  gap  is  not  going  to  go  away  by  calling  each  other  names. 

It  is  unfortunate  that  the  meetings  started  off  on  an  antagonistic 
note.  One  television  executive  said  he  was  angered  by  the  character¬ 
ization  of  television  news  as  entertainment.  That  was  a  misinter¬ 
pretation  of  what  Black  said:  “We  are  blamed  for  the  sins  and  short¬ 
comings  of  what  television,  which  is  basically  an  entertainment 
medium,  calls  news.”  There  is  some  truth  to  that,  just  as  there  may 
be  some  truth  to  the  charges  by  television  participants  in  St.  Peters¬ 
burg  that  they  are  hurt  by  the  excesses  in  print. 


With  which  have  baan  margad  Tha  Jouinalitt 
aatabliahad  March  22. 1864;  Nawapapardom  aatabhahad 
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Publiahar.  Juna  29. 1901 ;  Advartiaing.  January  22. 1925 
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The  problem,  however,  is  credibility  and  it  is  affecting  everyone  in 
the  news  business.  It  is  going  to  take  the  combined  efforts  of  all 
journalists  to  find  solutions.  Applying  political  definitions  to  repre¬ 
sentatives  of  news  media,  or  setting  one  medium  against  another, 
will  only  make  matters  worse. 

Stressing  accuracy  and  fairness  in  reporting  may  sound  trite  to 
some  but  it  is  a  good  start  if  accompanied  by  consistent  efforts  by 
journalists  to  explain  themselves  and  their  methods  to  the  public  for  a 
better  understanding  of  what  the  press  is,  what  it  does,  how  it  works, 
and  why. 
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Letters  to  the  Editor 


Disagrees  with  JO  A  study  conciusions 


The  Louisiana  State  University 
study  on  advertising  rates  under  joint 
operating  agreements  is  misleading, 
particularly  in  its  conclusion  that 
“the  public  is  economically  harmed 
by  monopolies  created  by  JOA’s” 

{E  &  P,  Jan.  5.)  The  study  found  that 
milline  rates  from  1972  to  1982  went 
up  more  for  JOA’s  than  for  commer¬ 
cially  competing  newspapers. 

The  conclusion  of  economic  harm 
is  based  on  an  irrelevant  comparison. 
Absent  a  publisher’s  willingness  to 
continue  losing  money  indefinitely, 
the  choice  is  not  between  a  JOA  and 
two  commercially  competing  news¬ 
papers,  but  rather  between  a  JOA  and 
a  single  newspaper  monopoly. 

Under  the  Newspaper  Preservation 
Act  of  1970,  a  JOA  is  not  permitted 
unless  one  of  the  participating  news¬ 
papers  is  “in  probable  danger  of  fi¬ 
nancial  failure’’  (or,  in  the  case  of 
pre-1970  JOA’s,  unlikely  “to  remain 
or  become  a  financially  sound  publi¬ 
cation’’). 

In  those  cities  where  one  newspa¬ 
per  is  clearly  dominant  and  able  to 
benefit  from  economies  of  scale,  ad¬ 
vertising  rates  are  likely  to  be  so  low 
that  the  weaker  paper  must  actually 
price  beneath  its  costs  in  order  to  re¬ 
main  competitive,  thus  losing  money. 

This  is  underscored  by  the  fact  that 
of  the  19  two-newspaper  cities  in- 

Syndicate  may 
puii  Doonesbury 

Robert  Moorehead’s  pronounce¬ 
ment  that  the  Waterville  (Maine) 
Morning  Sentinel  runs  “Doones¬ 
bury’’  at  a  size  smaller  than  provided 
is  our  first  indication  of  that  fact.  Rest 
assured  the  “ultimatum”  has  been 
made. 

His  comparison  of  Garry  Trudeau 
to  other  “ego-trippers”  such  as  re¬ 
porters  just  doesn’t  hold  water.  Pre¬ 
sumably,  a  reporter  has  the  right,  be¬ 
fore  hired,  to  ask  for  front-page  publi¬ 
cation  of  his  work;  Mr.  Moorehead 
has  the  right  to  say  “No  thanks.” 

We  didn’t  place  the  size  stipulation 
on  the  Morning  Sentinel  after  it  had 
purchased  publication  rights  to 
“Doonesbury,”  but  as  a  part  of  the 
sale.  That  is  why  we  will  pull  the  fea¬ 
ture  if  it  is  not  published  in  the  size  we 
require. 

Lee  Salem 

(Salem  is  editorial  director,  Uni¬ 
versal  Press  Syndicate.) 
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eluded  in  the  study,  one  has  recently 
become  a  JOA  city  (Seattle)  and  four 
others  have  lost  their  second  paper 
(Buffalo,  Cleveland,  Philadelphia 
and  Washington). 

It  is  not  surprising  that  commercial 
competition  tends  to  hold  advertising 
rates  down.  If  commercial  competi¬ 
tion  is  impossible,  however,  the  issue 
becomes  whether  a  JOA,  which  pre- 


1  would  like  to  clear  up  a  point  of 
misunderstanding  in  the  story  on  the 
Bingham  family  companies  that 
appeared  in  your  Jan.  19  issue. 

The  story  contains  this  statement: 
“Barry  BinghamJr.  is  on  a  year's  sab¬ 
batical  that  began  last  September  fol¬ 
lowing  his  recovery  from  an  illness.” 

The  facts  are  these:  Barry  was  di¬ 
agnosed  as  being  in  an  early  stage  of 
Hodgkin’s  disease  (a  form  of  cancer 
affecting  the  lymph  glands)  in  1971. 
He  immediately  accepted  medical 
treatment  centered  on  radiation  ther¬ 
apy.  By  1973,  his  doctors  expressed 
themselves  as  satisfied  that  he  had 
overcome  the  disease  completely. 

In  the  12  years  since  then,  he  has 


Please  publish  more  innovative 
articles  such  as  the  one  about  Clarke 
Stallworth  using  a  video  screen  to 
teach  journalists  good,  clear  writing. 

Add  to  Clarke’s  advice,  journalists 
too  often  ignore  the  “why”  behind  a 
story;  maybe  it  takes  too  much  dig¬ 
ging  to  answer  this  question. 

In  journalism  at  Ball  State  Uni¬ 
versity,  we  do  our  best  to  teach  our 
students  to  express  themselves  clear¬ 
ly  without  using  big  words  the  average 


serves  competing  editorial  voices,  is 
more  in  the  public  interest  than  a  one- 
newspaper  city.  The  answer  must  be 
in  favor  of  two  editorial  voices. 

Jonathan  E.  Thackeray 

(Thackeray  is  a  partner  in  the  law 
nrm  of  Baker  &  Hostetler,  Cleve¬ 
land,  Ohio.  He  handled  the  success¬ 
ful  applications  to  the  U.S.  Attor¬ 
ney  General  for  approval  of  the 
Cincinnati  and  Seattle  JOA’s.) 


carried  on  a  highly  active  life.  This  has 
included  unusually  long  daily  hours  at 
the  newspaper  office.  When  he  has 
taken  vacations,  they  have  been  de¬ 
voted  to  such  physical  activities  as 
skiing  and  big  game  huntng.  He  is 
given  standard  rating  on  life  insurance 
policies.  His  decision  to  take  a  sabbat¬ 
ical  year  had  no  relation  whatever  to 
an  illness  he  was  able  to  put  behind 
him  12  years  ago. 

Barry  Bingham  SR. 


(Bingham  Sr.  is  chairman  of  the  board 
of  the  the  Courier-Journal  and  the 
Louisville  Times  based  in  Louisville, 
Kentucky.) 


reader  doesn’t  understand. 

The  excellent  profile  of  Birming¬ 
ham  News  associate  editor  Stallworth 
did  not  mention  that  he  is  an  alumnus 
of  the  rival  Birmingham  Post-Herald, 
where  he  worked  for  the  late  Duard 
Le  Grand  as  did  such  other  newsmen 
as  the  late  Martin  Waldron;  Larry  Fi- 
quette;  Howell  Raines;  and  Andrew 
Glaze  Jr. 

Fred  A.  Woodress 


Gabe  Mirkin's 


The  Column  for  Hish-Energy  Living 

Gabc  Mirkin,  M.D.,  gives  readers  straight  talk  on  what  fitness  really  is 
and  how  to  reach  that  state.  Typical  topics:  Running  Can  Improi^  Your 
Sex  Life,  Vitamins  Aren’t  Necessarily  an  Athlete’s  Best  Friend,  How  to 
Conquer  Midday  Slump.  Available  weekly  by  wire  or  mail;  750  words. 

To  order  call  Dan  Barber  or  Chuck  Weiss  212-972-1070/Paul  Finch  213-852-1579. 

SraOAL  ffAHRES-SflViGm^ 

200  Park  Ave.,  New  Vork,  N.V  10166 
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This  coupon 
entitles  you 
to  thousands  of 
free  consumers 
in  Syracuse 


Why?  Because  your  ads  reach  so 
much  extra  spending  power  in  Syra¬ 
cuse  that  it’s  like  getting  thousands 
of  extra  consumers  free.  For  exam¬ 
ple,  Syracusans  spend  twice  the 
average  amount  per  household  on 
scotch,*  28%  more  than  average  on 
food.**  And  their  median  income  is 
$2,835  over  average.**  Let  us  show 
you  why  the  Syracuse  Newspapers 
are  the  best  way  to  reach  this  prof¬ 
itable  audience.  Send  this  cou¬ 
pon  today. 

*1983  Liquor  Marketing  Handbook 
**1983  S  &  MM  Survey  of  Buying  Power 


S3nracuse. 

More  than  you 
bai^ain  for. 

Mail  to:  Promotion  Dept.,  Syracuse  Newspapers, 
Syracuse,  NY  13221  or  call  315-470-2089. 
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Becoming  more  credible 

Television  and  newspaper  execs  meet  to  ‘bury  the  hatcheV 
and  come  up  with  ways  to  get  more  public  understanding 


By  Andrew  Radolf 

Television  and  newspaper  editors 
and  journalists  met  recently  in  St. 
Petersburg,  Florida,  to  see  if  the  two 
sides  could  bury  the  hatchet  and  de¬ 
velop  a  Joint  response  to  the  problem 
of  the  news  media’s  loss  of  credibility 
with  the  public. 

At  first  it  seemed  as  if  they  would 
indeed  bury  the  hatchet  —  deep  into 
each  other.  But  by  the  two-day  meet¬ 
ing’s  end,  the  television  and  newspa¬ 
per  representatives  stopped  cutting 
up  each  other  and  came  up  with  some 
concrete  proposals  for  dealing  with 
the  credibility  issue. 

The  January  25-26  meeting  was 
sponsored  by  the  Poynter  Institute  for 
Media  Studies  in  St.  Petersburg,  Fla. 
Eugene  Patterson,  chairman  of  the 
Times  Publishing  Co.,  publisher  of 
the  St.  Petersburg  Times  and  Evening 
Independent,  is  chairman  of  the  insti¬ 
tute.  Robert  Haiman,  former  execu¬ 


tive  editor  of  the  Times,  is  the  insti- 
tute’s  president  and  managing 
director. 

The  institute  was  founded  in  1975  as 
the  Modern  Media  Institute  by  Nel¬ 
son  Poynter,  who  also  founded  the 
Times  ^blishing  Co.  Upon  his  death 
in  1978,  Poynter  willed  the  controlling 
stock  in  his  company  to  the  institute. 


“You  act  like  getting  a 
job  on  a  newspaper  is 
being  admitted  to  the 
priesthood.  Newspaper 
reporters  are  not  hired, 
they’re  ordained,”  Hewitt 
said. 


The  meeting,  moderated  by  Dr. 
David  Barber  of  Duke  University, 
was  prompted  by  a  speech  last  spring 


by  Creed  Black,  publisher  of  the  Lex¬ 
ington  (Ky.)  Herald  Leader,  at  the 
American  Society  of  Newspaper  Edi¬ 
tors'  annual  convention.  In  stepping 
down  as  ASNE  president.  Black  told 
newspaper  editors  that  many  of  their 
credibility  problems  with  the  public 
were  really  the  fault  of  television 
news. 

The  public  tended  to  lump  news¬ 
papers  and  television  into  something 
called  ’’the  media,”  Black  said. 
When  they  became  angry  over  what 
they  saw  on  the  evening  news  shows, 
newspapers  got  ’’tarred  with  the  same 
brush.” 

Black  called  on  editors  to  do  more 
to  separate  their  medium  from  televi¬ 
sion  in  the  public’s  mind  so  they  could 
concentrate  on  solving  credibility 
problems  that  were  newspapers’ 
alone. 

The  Poynter  Institute  organized  its 
conference  to  give  television  joumal- 
(Continued  on  page  9) 


Staffers  question  editor’s  decision  to  run  apoiogy 


By  Andrew  Radolf 

Reporters  at  the  Mount  Vernon 
(N.Y.)  Daily  Argus,  one  of  Gannett’s 
Westchester  Rockland  Newspapers, 
believe  the  decision  by  the  group’s 
executive  editor  to  publish  an  apology 
for  alleged  errors  that  appeared  in  a 
story  on  the  local  mayoral  race  has 
undermined  the  staff’s  credibility  in 
the  community. 

With  8,800  daily  circulation,  the 
Argus  is  one  of  nine  newspapers  ma¬ 
king  up  the  Westchester  Rockland 
group  which  has  a  combined  daily  cir¬ 
culation  of  172,000. 

Argus  reporter  Victoria  Hochman 
wrote  in  the  January  9  article  that  sup¬ 
porters  of  Republican  John  Branca 
“hurled  insults  and  racial  slurs”  at  his 
Democratic  opponent,  Ronald  Black¬ 
wood,  during  a  debate  the  night  be¬ 
fore. 

“Shouts  of,  ’Go  back  to  the  jungle,’ 
’You’re  an  idiot,’  and  obscenities 


were  leveled  at  Blackwood  by  an  au¬ 
dience  filled  with  Branca  support¬ 
ers,”  the  story  said. 

“Shouts  of,  ‘Go  back  to 
the  Jungle,’  you’re  an 
idiot,’  and  obscenities 
were  leveled  at 
Blackwood  by  an 
audience  filled  with 
Branca  supporters,”  the 
story  stated. 

Hochman  did  a  Jan.  10  follow-up  to 
her  campaign  story  in  which  Branca 
said  neither  he  nor  any  of  his  cam¬ 
paign  workers  “heard  or  condoned 
any  racial  slurs  directed  at  Black¬ 
wood.” 

The  follow-up  also  stated  that 
Blackwood,  while  saying  he  did  not 


hear  any  racial  comments,  considered 
the  behavior  of  the  Branca  supporters 
at  the  debate  to  be  “vicious  and  igno¬ 
rant.  I  think  it  is  outrageous  for  people 
to  behave  in  that  manner.” 

However,  Branca’s  campaign  peo¬ 
ple  protested  the  story  to  WRN  ex¬ 
ecutive  editor  Lawrence  K.  Beaupre 
and  showed  him  a  videotape  they 
made  of  the  debate. 

According  to  Beaupre,  the 
videotape’s  audio  did  not  pick  up  any 
racial  slurs  being  shouted  although  it 
did  catch  “hoots  and  jeers.” 

After  viewing  the  videotape, 
Beaupre  published  the  apology  on 
Jan.  11,  under  the  headline  “Paper 
erred  in  story  on  debate.” 

“I  have  concluded  that  we  erred  in 
the  overall  impression  we  gave  of  the 
meeting,”  he  wrote.  “We  were  wrong 
and  I  apologize  for  the  error.” 

Beaupre  stated  that  although  the 
videotape  showed  the  audience  was 
(Continued  on  page  S) 


Apology  questioned 

(Continued  from  page  7) 

at  times  “intemperate,”  he  did  not 
“detect  any  obscenities  or  racial 
slurs.”  He  said  there  was  also  no  in¬ 
dication  from  the  videotape  that  the 
people  acting  out  of  line  were  Branca 
supporters. 

TTie  reporters  at  the  meeting  “agree 
in  hindsight,”  Beaupre  continued, 
that  whatever  racial  slurs  they  might 
have  heard  “may  have  been  iso¬ 
lated  .  .  .  clear  to  them  a  few  seats 
away,  but  perhaps  not  clear  to  others 
in  the  room.” 

Beaupre  took  Hochman  off  the 
mayoral  race  but  did  not  mention  this 
in  his  published  apology. 

According  to  Hochman,  Beaupre 
said  he  made  the  decision  not  to  pun¬ 
ish  her,  but  removed  her  because  he 
felt  her  position  had  been  “compro¬ 
mised”  by  the  controversy  over  her 
story. 

In  addition  to  Hochman,  reporter 
Vada  Crosby,  who  lives  in  Mount 
Vernon,  also  attended  the  debate.  He 
was  there  as  an  “interested  voter” 
but  sat  with  Hochman  in  the  front 
row. 

Crosby,  who  is  a  member  of 
WRN’s  minority  affairs  committee, 
said  he  and  Hochman  both  heard 
“heckling  and  remarks  with  racial 
overtones”  and  later  spoke  about  it 
“to  each  other.” 

The  Argus  “got  a  flood  of  com¬ 
plaints”  right  after  the  story  appeared 
from  people  who  said  the  incidents 
never  happened  and  that  the  news¬ 
paper  was  “polarizing”  the  com¬ 
munity. 

“Not  until  after  Beaupre's  article 
appeared  did  people  call  to  back  the 
reporter’s  version,”  Crosby  said.  He 
commented  that  Beaupre  may  have 
been  too  quick  with  his  apology  and 
should  have  waited  for  more  com¬ 
munity  reaction. 

Crosby  described  the  community 
as  being  “split  half-and-half’  over 
Beaupre’s  apology. 

Crosby  also  said  that  the  person 
making  the  videotape  had  his  camera 
and  microphone  pointed  mostly  at  the 
candidates  and  that  the  people  he  and 
Hochman  heard  making  racial  com¬ 
ments  were  closer  to  the  reporters 
than  to  the  taper.  He  added  that  the 
hecklers  were  also  “closer  to  us” 
than  to  the  candidates  on  stage. 

He  and  Hochman  were  “not  in¬ 
vited”  to  see  the  videotape,  he  said, 
and  “don’t  know  if  it’s  accurate  or 
been  edited. 

“We  feel  as  a  staff  that  our  credibil¬ 
ity  has  been  questioned,”  Crosby 
said,  adding  that  they  sent  a  letter  to 
Beaupre  expressing  their  resentment 


over  his  action. 

The  letter  was  signed  by  three  of  the 
four  full-time  reporters  at  the  Argus 
plus  one  of  its  part-timers.  Crosby 
said  that  the  staff  felt  it  would  be  bet¬ 
ter  if  Hochman  did  not  sign  the  letter 
as  well. 

“As  journalists,  we  were  under  the 
impression  that  at  a  professional  news 
gathering  operation,  editors  back 
their  reporters  when  criticism  is 
raised  by  readers  about  an  accurate 
story,”  the  letter  stated.  “It  now 
appears  that  those  who  scream  loudly 
enough  not  only  will  get  attention,  but 
a  public  apology  .  .  .  We  feel 
threatened,  knowing  that  if  we  do  our 
jobs  and  are  to  write  a  controversial 
story,  we  will  not  receive  support 
from  our  editors  when  crude  pressure 
is  applied  by  critics.” 


According  to  Beaupre, 
the  videotape’s  audio  did 
not  pick  up  any  raciai 
siurs  being  shouted 
aithough  it  did  catch 
“hoots  and  Jeers.’’ 


Beaupre  told  the  Argus  staff  he 
would  respond  in  writing,  but  later 
changed  his  mind  and  appeared  in  per¬ 
son  to  discuss  the  situation. 

Beaupre  stood  by  his  apology, 
Crosby  said,  and  told  the  staff  that  a 
newspaper  should  not  be  afraid  to 
admit  its  mistakes.  He  also  said, 
according  to  Crosby,  that  he  made  the 
apology  because  there  was  not 
enough  evidence  to  support  Hoch- 
man’s  story. 

E&P  was  unable  to  reach  Beaupre 
by  telephone.  He  later  relayed  a  mes¬ 
sage  through  his  secretary  that  he  did 
not  want  to  comment  beyond  what 
was  in  his  article. 

Reporter  Hochman  said  that 
although  she  felt  there  were  “some 
errors”  in  her  story,  the  problems 
were  with  the  “whole  process”  of 
preparing  it  for  publication  and  “not 
just  with  the  writing.” 

There  was  “no  justification”  in  the 
story  for  concluding  it  was  Branca 
supporters  who  were  making  the 
statements  she  and  Crosby  heard, 
Hochman  said.  However,  she  felt  a 
clarification  of  the  debate  story 
“would’ve  been  sufficient.” 

Hochman  said  the  published  apolo¬ 
gy  had  a  “double  effect”  in  the  com¬ 
munity. 

“It  improved  the  paper’s  credibil¬ 
ity  to  admit  we  were  wrong,”  she 
said,  but  some  people  have  “taken  the 
apology  to  mean  the  reporters  were 


lying.  It’s  seen  as  a  retraction. 

“A  lot  of  times  we’re  under  fire, 
and  this  only  proves  the  Argus 
doesn’t  tell  the  truth.” 

Concerned  Property  Owners, 
which  sponsored  the  debate,  praised 
Beaupre  for  his  apology  in  its  newslet¬ 
ter  and  was  among  those  who  saw  it  as 
a  “full  retraction,”  Hochman  said. 

However,  the  belief  that  the  Argus’ 
credibility  was  improved  by  the  apol¬ 
ogy  was  not  universal  in  Mount  Ver¬ 
non,  according  to  Hochman.  She  said 
several  people  told  her  that  the  apolo¬ 
gy  gave  the  impression  that  the  news¬ 
paper  “backed  down  to  political 
pressure.” 

The  Argus  endorsed  Branca  for 
mayor  after  the  debate,  but  Hochman 
said  the  debate  controversy  was  not  a 
factor  in  the  newspaper’s  decision. 

Hochman  feels  the  incident  has 
“damaged  my  credibility’’  as  a 
reporter,  but  added,  “I’m  hoping 
that  won’t  be  true  forever.” 

The  Jan.  25  election  showed  Black¬ 
wood  the  winner  by  about  1,100 
votes. 

UPl  owners  to  sell 
half  their  tv  interest 

The  co-owners  of  United  Press  In¬ 
ternational,  Douglas  F.  Ruhe  and  Wil¬ 
liam  E.  Geissler,  have  agreed  to  sell 
half  their  interest  in  WFBN-tv  in 
Joliet,  Illinois,  to  Grant  Broadcasting 
of  Chicago. 

Terms  of  the  sale  were  not  known. 

Ruhe  and  Geissler  own  the  Joliet 
station  through  Focus  Communica¬ 
tions,  a  company  which  is  corporately 
separate  from  UPI. 

UPI  spokesman  William  K.  Adler 
said  it  was  “premature”  to  say  if  any 
of  the  cash  resulting  from  the  sale 
would  bring  an  infusion  of  money  to 
the  troubled  wire  service. 

Ruhe  had  stated  last  fall  that  he  and 
Geissler  would  “sell  off  every  asset 
we  own”  to  keep  UPI  in  operation. 

Helmet  returned 
to  newspaper 

The  year-end  holiday  season  spirit 
of  good  cheer  prevailed  in  journalism, 
too. 

The  helmet  of  Doug  Flutie  —  the 
quarterback  who  won  the  Heisman 
Trophy  this  past  season  —  was  stolen 
from  his  locker  at  Boston  College  and 
returned  to  Flutie  in  time  for  Christ¬ 
mas,  after  an  unidentified  man  in  his 
20’ s  dropped  the  helmet  off  at  the  Bos¬ 
ton  Herald. 

The  young  man  told  the  morning 
tabloid:  “I’m  in  the  Christmas  spirit, 
so  I’m  giving  it  back.  .  .  .” 
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Becoming  credible 

(Continued  from  page  7) 


ists  a  chance  to  answer  Black,  as  well 
as  work  out  a  common  position. 

The  television  people  came  out 
with  both  guns  blazing. 

It’s  not  television  news  that’s  giv¬ 
ing  newspapers  a  bad  name  but  the 
other  way  around,  said  Van  Gordon 
Sauter,  former  president  of  CBS 
News  and  now  executive  vice  presi¬ 
dent  of  the  broadcast  division. 

“I’m  fed  up  with  the  anti-television 
bias  of  newspapers,’’  Sauter  stated. 
“The  evidence  suggests  the  reverse. 
The  print  press  is  attempting  to  under¬ 
mine  television.’’ 

Sauter  said  it  was  time  for  newspa¬ 
pers  to  assign  media  critics  to  “cover 
your  own  papers’’  the  way  they  cover 
television  news.  “I  don’t  see  news¬ 
papers  subjecting  themselves  and 
other  publications  to  the  same  scru¬ 
tiny  and  judgment’’  passed  on  televi¬ 
sion,  he  said. 


“/’m  fed  up  with  the 
anti-television  bias  of 
newspapers,”  Sauter 
stated.  ‘The  evidence 
suggests  the  reverse.  The 
print  press  is  attempting 
to  undermine  television.” 


Don  Hewitt,  executive  producer  of 
“60  Minutes’’  on  CBS,  was  angered 
by  the  characterization  of  television 
news  as  entertainment  and  reminded 
the  participants  about  “all  that  junk’’ 
in  newspapers  such  as  horoscopes, 
advice  columns  and  other  “canned” 
features. 

Hewitt  also  took  exception  to  the 
attitude  he  perceived  among  print 
journalists  that  they  are  somehow  a 
cut  above  their  television  counter¬ 
parts. 

“You  act  like  getting  a  job  on  a 
newspaper  is  being  admitted  to  the 
priesthood.  Newspaper  reporters  are 
not  hired,  they’re  ordained,”  Hewitt 
said. 

Hewitt  played  for  the  conference  a 
videotape  of  segments  from  news 
broadcasts  from  television  stations 
owned  by  Knight-Ridder  Newspa¬ 
pers,  parent  company  of  the  Herald 
Leader.  The  segments  showed  the 
Knight-Ridder  stations  engaged  in  the 
vapid,  happy-talk  approach  to  news 
that  has  made  television  a  target  for  so 
much  criticism. 

“Why  don’t  you  take  the  lead  by 
doing  something  to  shape  up  the 
Knight-Ridder  outfit,”  Hewitt  told 


Black.  “It’s  called  minding  your  own 
business.” 

Hewitt  was  not  appeased  by 
Black’s  response  that  as  a  newspaper 
publisher  he  had  nothing  to  do  with 
Knight-Ridder’s  broadcast  opera¬ 
tions. 

Both  Sauter  and  Hewitt  argued  that 
attacking  the  credibility  of  television 
news  would  “ultimately  be  self¬ 
destructive”  for  newspapers  as  well. 

This  sentiment  was  seconded  by 
Michael  Gartner,  president  and  edito¬ 
rial  director  of  the  Des  Moines  Reg¬ 
ister. 

By  “repeatedly  attacking”  televi¬ 
sion,  Gartner  said,  the  First  Amend¬ 
ment  rights  of  both  media  were  being 
threatened  because  the  criticisms 
“lend  credence  to  what  the  public 
already  believes  is  true.” 

Added  Martin  Nolan,  editorial  page 
editor  of  the  Boston  Globe:  “There’s 
nothing  on  television  as  bad  as  the 
National  Enquirer,  and  I  hope  no¬ 
body  calls  on  me  to  defend  Rupert 
Murdoch.” 

Murdoch  publishes  the  Boston 
Herald,  the  Globe’s  main  newspaper 
competitor. 


Edward  Joyce,  president  of  CBS  News, 
comments  on  medio  credibility  in  this 
week's  E&P  Shop  Talk  at  Thirty  on  page 
48. 


The  participants  agreed  that  in  the 
public’s  mind  there  exists  something 
called  “Big  Media”  rather  than  indi¬ 
vidual  television  and  radio  stations 
and  newspapers. 

Part  of  the  credibility  problem,  they 
said,  is  that  the  public  feels  shut  out 
and  unable  “to  talk  back”  to  this  per¬ 
ceived  entity. 

“The  media  has  more  power  than 
ever  before,”  said  Newsday  pub¬ 
lisher  David  Laventhol,  citing  both 
the  “intrusiveness  of  television”  and 
the  “near-print  monopolies”  in  most 
cities.  “People  feel  frustrated  and 
lacking  in  alternatives.” 

The  public  has  also  reacted  to  tele¬ 
vision’s  putting  the  news  gathering 
process  itself  on  the  air,  the  partici¬ 
pants  believe. 

The  advent  of  televised  news  con¬ 
ferences,  said  John  Chancellor  of 
NBC  News,  resulted  in  people  seeing 
“reporters  asking  tough,  sometimes 
rude  questions  of  the  President  of  the 
United  States.” 

Television’s  ability  to  show  the  re¬ 
porters  at  work  as  well  as  the  news¬ 
makers  also  made  the  news  media 
vulnerable  to  manipulation  and 
attacks  by  public  officials.  Chancellor 
said. 

“This  administration  has  done 


more  to  make  us  look  bad,  and  we 
have  walked  into  more  traps,  than  I 
have  ever  seen  before,”  he  said.  “The 
administration  hides  things  from  the 
public,  and  when  reporters  find  out 
they’re  made  to  look  intrusive.” 

Chancellor  also  complained  about 
President  Reagan’s  “cupped  ear  gam¬ 
bit”  that  results  when  reporters  are 
kept  far  away  and  forced  to  “scream 
at  him.” 

“It’s  not  hurting  Reagan  one  bit,” 
Chancellor  said,  “but  it’s  killing  us. 
As  an  institution,  we  are  being  sh^ted 
by  this  government.” 

Jack  Nelson,  Washington  bureau 
chief  of  the  Los  Angeles  Times,  also 
pointed  out  that  the  Reagan  Adminis¬ 
tration  was  “helping  to  shape  public 
opinion”  against  the  news  media. 

Eugene  Patterson  suggested  that 
the  media  “ought  to  take  a  lesson 
from  Mr.  Reagan”  and  learn  to  be 
more  “civil.” 

Instead  of  “impolitely  asking 
cream  puff  questions”  at  press  con¬ 
ferences,  for  example,  Patterson  said 


The  advent  of  televised 
news  conferences,  said 
John  Chancellor  of  NBC 
News,  resulted  in  people 
seeing  “reporters  asking 
tough,  sometimes  rude 
questions  of  the 
President  of  the  United 
States.” 


reporters  should  be  “politely  asking 
hardball  questions.” 

“We  bear  our  fangs.  You  never  see 
him  doing  that;  never  see  him  getting 
angry,”  Patterson  said.  “As  a  result 
of  our  incivility  people  don’t  trust 
us.” 

The  “frustration”  of  dealing  with 
the  Reagan  Administration  was  fre- 
quenty  cited  during  the  meeting,  but 
the  participants  were  unsure  of  what 
they  could  do  jointly. 

It  was  suggested  at  one  point  that 
reporters  kept  far  away  from  the  Pres¬ 
ident  should  as  a  group  remain  silent 
unless  he  came  closer.  Other  sugges¬ 
tions  were  that  the  press  should  not 
report  on  briefings  by  officials  de¬ 
manding  anonymity  and  not  cover 
events  that  were  staged  merely  for  the 
purpose  of  making  the  President  look 
good. 

“Don’t  put  the  President  on  every 
day,”  said  Judy  Woodruff,  a  corres¬ 
pondent  for  the  McNeil-Lehrer  Re¬ 
port.  “Use  the  air  time  to  inform  the 
public  about  the  President’s  poli- 
(Continued  on  page  32) 
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Dogfight  in  New  York 

Murdoch’s  New  York  Post  assails  New  York  Times’  investigative 
articles  on  alleged  improprieties  in  the  medical  examiner’s  office 


By  Andrew  Radolf 

“The  Post  is  going  after  the  Times 
like  a  rabid  dog,’’  was  how  one  New 
York  reporter  described  the  attack  by 
Rupert  Murdoch’s  tabloid  on  the 
credibility  of  the  New  York  Times’ 
investigation  of  alleged  improprieties 
by  the  city’s  chief  medical  examiner. 

The  investigation  by  reporter  Philip 
Shenon  charged  that  the  chief  medic^ 
examiner,  Dr.  Elliot  M.  Gross,  “has 
produced  a  series  of  misleading  or  in¬ 
accurate  autopsy  reports  on  people 
who  died  in  police  custody.  In  many 
of  the  cases.  Dr.  Gross  has  performed 
the  autopsies  himself.  In  others, 
documents  show  that  he  intervened  to 
alter  the  findings  of  other  patholo¬ 
gists.” 

The  investigation  originally  ran  as  a 
three-part  series  that  began  on  Janu¬ 
ary  27.  In  addition,  there  were  several 
follow-up  stories  on  developments 
and  reactions  by  city  officials  to  the 
initial  stories  by  Shenon. 

The  Times  said  Shenon’ s  investiga¬ 
tion  was  based  on  seven  months  of 
work  and  involved  “more  than  250 
interviews.” 

The  series  was  also  an  example  of 
the  power  of  the  Times.  Gross’  hand¬ 
ling  of  his  duties  had  been  questioned, 
over  a  period  of  several  months,  by  a 
variety  of  print  and  television  report¬ 
ers  in  New  York.  However,  it  took 
the  Times’  series  to  galvanize  author¬ 
ities  into  action. 

The  Times’  series  sparked  five 
separate  investigations  by  federal, 
state  and  city  authorities  into  the 
allegations  made  by  the  Times. 

Gross,  who  has  denied  any  wrong¬ 
doing,  has  relinquished  his  day-to- 
day  duties  in  order  to  defend  himself 
against  the  charges. 

On  Friday,  February  1,  the  Post 
jumped  to  Gross’  defense  with  its  own 
series.  The  lead  article  bore  the  front 
page  headline  “What  the  Times  didn't 
print”  and  launched  an  attack  on  the 
credibility  of  Shenon's  sources. 

The  Post  claimed  there  were  “a 
host  of  contradictions  and  weakness¬ 
es”  in  the  Times  series  and  contacted 
Shenon’s  sources  for  the  story  to  ask 
them  if  they  were  quoted  accurately. 
In  one  Post  story,  the  newspaper  ran 
excerpts  of  quotes  from  the  Times’ 


stories  and  cited  instances  in  which 
the  Times’  sources  claimed  they  were 
either  quoted  inaccurately  or  had 
what  they  said  misrepresented. 


‘The  Times  turned  that 
story  and  themselves  into 
news,”  Wood  said.  ‘‘We’re 
not  taking  up  the  cause 
of  anybody.  We  were  just 
questioning  the  credibility 
of  the  Times.  We  were 
investigating  whether  it 
was  sloppy  and  inept 
reporting  by  the  paper  of 
record.  It  looks  like  it 


The  Post  also  noted  a  “bizarre” 
twist  to  the  Times  story  in  that  Dr. 
John  Grauerholz,  one  of  the  patholo¬ 
gists  raising  questions  about  an  autop¬ 
sy  performed  by  Gross,  was  also  the 
personal  doctor  of  right-wing  extrem¬ 
ist  Lyndon  LaRouche. 

According  to  the  Post,  Grauerholz 
testified  at  a  libel  suit  brought  by 
LaRouche  against  NBC  that  the  New 
York  Times  was  a  “member  of  an 
international  narcotics  lobby.” 

Times  metropolitan  editor  Peter 
Millones  issued  a  statement  saying: 


“Dr.  Grauerholz  was  not  a  source.  He 
was  quoted  in  the  article  as  a  doctor 
hired  by  the  Stewart  family.  The  re¬ 
porter  did  not  know  about  his  political 
background.” 

Grauerholz’s  account  of  the  dis¬ 
puted  autopsy  findings  by  Gross  of 
Michael  Stewart,  a  black  who  died 
after  being  taken  into  custody  by  tran¬ 
sit  police  officers  for  writing  graffiti 
on  a  subway  wall,  was  featured  prom¬ 
inently  in  the  second  Shenon  story  on 
January  28. 

But  while  the  Post  was  questioning 
the  Times’  credibility  for  its  investiga¬ 
tion  of  Gross,  its  own  stories  raised 
credibility  problems. 

Gross’  attorney,  Howard  Squad¬ 
ron,  is  also  corporate  attorney  for  the 
New  York  Post  and  also  represents 
Murdoch. 

Howard  Rubenstein,  who  is  Mur¬ 
doch's  public  relations  agent,  also 
helped  Gross  with  his  public  relations 
in  answering  questions  on  the  Times’ 
probe. 

There  were  some  rumbling’  that  the 
Post  was  acting  as  an  inv.  ..tigative 
and  public  relations  arm  for 
Squadron. 

In  addition,  the  newspaper’s  series 
on  the  Times  was  written  by  Guy 
Hawtin,  Jeff  Wells  and  Ransdell  Pier¬ 
son.  When  Rupert  Murdoch  was  in¬ 
volved  in  his  unsuccessful  bid  to  take 
over  Warner  Communications  last 
year.  Wells  and  Hawtin  conducted  a 
private  investigation  for  Murdoch 
into  Warner  chairman  Steve  Ross’ 
background. 

Roger  Wood,  executive  editor  of 
the  Post,  said  Hawtin  and  Wells  were 
not  paid  by  the  Post  during  the  period 
they  were  investigating  Ross  for  Mur¬ 
doch  and  added  “they  worked  inde¬ 
pendently  of  the  paper  on  behalf  of 
attorneys  handling  the  Warner  bid.” 

Wood  defended  the  Post’s  series 
about  the  Times  as  a  warranted  inves¬ 
tigation  of  the  allegations. 

“The  Times  turned  that  story  and 
themselves  into  news,”  Wood  said. 
“We’re  not  taking  up  the  cause  of 
anybody.  We  were  just  questioning 
the  credibility  of  the  Times.  We  were 
investigating  whether  it  was  sloppy 
and  inept  reporting  by  the  paper  of 
record.  It  looks  like  it  was.” 

On  Sunday,  February  3,  Gross  held 
a  press  conference  to  rebut  the  Times 
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articles.  Howard  Squadron  was  pres¬ 
ent  at  the  conference  and  Rubenstein 
said  that  he  had  helped  the  attorney 
prepare  for  the  event. 

Rubenstein  stated,  however,  that 
he  is  no  longer  helping  with  Gross’ 
public  relations. 

At  the  press  conference.  Gross  pre¬ 
sented  to  reporters  a  nearly  two-inch 
thick  document  rebutting  the  Times’ 
series. 

The  document,  like  the  Post  series, 
attacked  the  credibility  of  the  Shenon 
sources. 

Rubenstein  said  he  never  spoke 
with  Post  reporters  about  their 
stories. 

Wood  denied  there  was  any  type  of 
collaboration  between  Squadron  and 
Post  reporters. 

Wood  said  that  Squadron  ’’was  not 
involved  in  these  stories  as  far  as  the 
Post  is  concerned.” 

The  New  York  Times,  meanwhile, 
has  reacted  to  the  Post  series  like  a 
fortress  under  siege. 

Reporter  Shenon  refused  to  answer 
questions,  saying  he’d  been  told  to  re¬ 
fer  all  questions  to  Times  corporate 
communication  spokesman  Leonard 
Harris. 

Executive  editor  A.  M.  Rosenthal, 
who  in  the  past  has  taken  reporters  to 
task  for  not  trying  hard  enough  to 
reach  him  on  stories  concerning  the 
Times,  this  time  had  Elizabeth  Eller, 
an  assistant  to  metro  editor  Millones, 
call  E&P  to  say  that  Harris  was 
answering  all  the  questions. 

With  the  exeception  of  Millones’ 
statement  on  Grauerholz,  read  over 
the  phone  by  Eller,  E&P  was  told  that 
Harris  was  the  one  to  talk  to. 

“That’s  company  procedure,’’ 
Harris  explained.  “The  publisher  (A. 
O.  Sulzberger)  has  designated  me  as 
spokesperson.” 

Harris  said  the  Post  “is  simply 
trying  to  embarrass  us  and  be  an 
antagonist.  There’s  no  admiration  be¬ 
tween  the  two  publications.” 

He  said  the  Times  “stands  by” 
Shenon’ s  series  and  that  it  is  now  up 
to  the  five  investigations  to  settle  the 
question  of  any  misconduct  by  Gross. 

In  the  headline  on  its  front  page 
story  attacking  the  Times,  the  Post 
printed  the  Times’  name  in  the  same 
Old  English  typeface  that  the  Times 
uses. 

In  addition  the  Post  also  reprinted 
the  Times’  front  page  box  containing 
its  motto  “All  the  news  that’s  fit  to 
print.” 

Harris  said  that  when  the  dust  dies 
down,  he  intends  to  write  a  letter  to 
the  Post  informing  it  that  the  Times 
considers  the  use  of  its  logo  and  slo¬ 
gan  to  be  improper. 

“They  may  consider  that  proper  in 
Australia,  but  we  don’t  do  that  here,” 
Harris  said. 


Lifeline  letters  catch  on 

St  Petersburg  daily  started  it  and  the  Toronto 
Sun  picked  up  on  it;  now  many  other 
newspapers  are  planning  a  similar  program 


Two  newspapers  in  the  United 
States  and  Canada  are  urging  their 
readers  to  write  letters  to  persecuted 
Christians  and  Jews  in  a  campaign  to 
ease  religious  oppression  in  Eastern 
Europe. 

Americans  monitoring  religious 
freedom  in  Soviet  bloc  countries  say 
the  nascent  newspaper  program 
brings  hope  to  persecuted  believers 
and  may  have  been  instrumental  in 
obtaining  for  one  believer  long- 
withheld  permission  to  emigrate  from 
the  Soviet  Union  to  Israel. 

With  the  success  of  the  campaigns 
in  the  St.  Petersburg  (Fla.)  Evening 
Independent  and  the  Toronto  Sun, 
many  more  newspapers  are  indicating 
they  will  soon  sponsor  their  own  let¬ 
ter-writing  programs. 

The  Evening  Independent  was  the 
first  newspaper  to  adopt  the  letter¬ 
writing  campaign,  with  a  special  sec¬ 
tion  that  ran  during  the  1983  Christ¬ 
mas  and  Passover  holidays. 

Last  year  between  Nov.  26  and 
Dec.  26,  the  newspaper  published 
nearly  1 ,500  names  and  addresses  of 
religious  believers  —  categorized  by 
their  denomination  —  who  human- 
rights  groups  say  are  being  perse¬ 
cuted  for  professing  their  faiths. 

Those  listed  included  Jewish  “re¬ 
fuseniks’’  who  have  been  denied 
emigration  to  Israel;  “unregistered 
Baptists”  persecuted  for  practicing 
their  religion  without  state  permis¬ 
sion;  Roman  Catholics  and  Seventh 
Day  Adventists. 

The  425,000-circulation  Toronto 
Sun  has  been  running  six  to  eight 
names  and  addresses  every  Sunday 
since  April  as  part  of  “Operation  Life¬ 
line.” 

“It’s  been  very  successful,”  Sun 
editorial  director  Edward  E.  Mon- 
teith  said. 

“We  have  quite  a  big  ethnic  com¬ 
munity  in  Toronto  and  quite  a  number 
have  participated  in  it,”  he  added. 

Both  papers  urge  readers  to  write 
light,  politically  non-provocative  let¬ 
ters  to  the  believers.  While  they 
should  be  comforting,  they  should  not 
intimate  that  the  believer  will  soon  be 
able  to  leave  the  Communist  country. 
In  Soviet  bloc  nations,  that’s  a  crime. 

At  the  Evening  Independent,  read¬ 
er  response  was  great,  said  Michael 
Richardson,  the  assistant/editorial 
who  oversaw  the  project. 


“It  was  very  successful  ...  a  neat 
example  of  what  the  press  and  the 
people  together  can  do,”  he  said. 

“This  was  a  chance  to  personalize 
human  rights.  (One  woman)  writes 
every  day  to  a  different  person  on  the 
list,”  Richardson  added. 

Though  the  newspaper  warned 
readers  that  —  the  state  of  Soviet  reli¬ 
gious  freedom  being  what  it  is  —  they 
should  not  expect  replies,  though  a 
handful  did  get  through,  Richardson 
said. 

There  are  indications  that  the  pro¬ 
gram  has  made  a  difference,  he  added. 

Just  a  few  months  after  the  first  list, 
Tass,  the  Soviet  news  agency,  sug; 
gested  a  program  of  letters  to  the  edi¬ 
tors  from  ordinary  Russians  and 
Americans.  Also,  human  rights  was  a 
topic  at  the  recent  Geneva  talks  on 
arms  control  negotiations. 

And  in  early  1984,  a  “refusenik” 
listed  in  the  first  Lifeline  Letters  was 
granted  permission  to  leave  the 
Soviet  Union. 

“We  don’t  mean  to  imply  with  the 
program  that  we  will  get  them  re¬ 
leased,  but  before  we  ran  the  program 
again  in  1984  we  reconfirmed  that  this 
mail  works  —  it  makes  life  easier  for 
religious  believers,”  Richardson 
said. 

Letters  make  a  difference  to  perse¬ 
cuted  believers,  said  Barbara  Hurst  of 
the  American  Jewish  Committee  in 
Seattle. 

“When  you  feel  you  have  no  con¬ 
tact,  when  it  is  almost  like  you  are 
crying  out  in  the  wilderness,  no  one 
listening  —  and  suddenly  you  hear, 
‘Hey,  I’m  here,  I  care,’  (as  in  a  letter), 
that  is  tremendously  comforting  and 
important,”  Hurst  said. 

William  A.  Gralnick,  the  AJC 
southeast  regional  director  who  sup¬ 
plied  many  of  the  names  to  the  Eve¬ 
ning  News,  wrote  in  the  newspaper  of 
a  refusenik  who  was  brought  to  a 
KGB  office  and  shown  a  stack  of  let¬ 
ters  from  the  West  —  all  sent,  but 
none  delivered  to  him. 

“When  the  letters  stop,  Slepak, 
you’re  done  for,”  Gralnick  quoted 
the  secret  policeman  as  saying. 

Gralnick  told  E&P  the  names  are 
gathered  by  “a  very  convoluted  net¬ 
work”  that  includes  the  Joint  Inter- 
religious  Task  Force  on  Soviet  Jewry; 
Lithuanian-  and  Ukranian- American 
(Continued  on  page  29) 
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A  big  bucks  deal 

Gannett  Co.  agrees  to  pay  $200  million  for  Des  Moines  Register, 
Jackson  (Tenn.)  Sun  and  two  Iowa  weekly  newspapers 


By  Mark  Fitzgerald 

Gannett  Co.  agreed  (Jan.  31)  to  pay 
$200  million  —  a  surprisingly  high 
price,  according  to  analysts  —  for  the 
Des  Moines  Register,  Jackson 
(Tenn.)  Sun  and  two  Iowa  weeklies. 

The  sale  was  the  first  and  largest 
step  in  the  liquidation  of  the  Des 
Moines  Register  and  Tribune  Co.  —  a 
process  that  was  put  in  motion  early 
last  November  when  two  R&T  execu¬ 
tives  joined  Dow  Jones  &  Co.  in  a 
surprise  $112  million  offer  for  the  en¬ 
tire  company. 

With  its  bid,  the  Rochester,  N.Y.- 
based  publisher  of  85  dailies  and  USA 
Today  bested  four  other  big  newspa¬ 
per  chains  for  the  Register  and  Tri¬ 
bune  Co.,  which  has  been  controlled 
by  Cowles  family  members  since  1903. 

At  a  packed  press  conference  in  a 
downtown  Des  Moines  hotel,  Gan¬ 
nett  chairman  Allen  H.  Neuharth  de¬ 
clared  that  the  Register  would  be  a 
“prestige”  paper  in  his  chain  and  that 
he  planned  no  immediate  design, 
editorial  or  staff  changes. 

The  purchase  will  be  completed  in 
June,  the  two  companies  said. 


"Our  company  is 
known  for  its  patience,” 
Neuharth  toid  the  news 
conference.  “We  take  the 
iong  view.  USA  Today  is  a 
good  exampie.” 


The  240,000-circulation  Register  — 
Iowa’s  only  statewide  daily  and  a  pa¬ 
per  named  one  of  America’s  10  best 
by  Time  magazine  —  will  become  the 
largest  Gannett  newspaper  after  USA 
Today,  the  chain’s  two-year-old 
national  newspaper  with  a  circulation 
of  I.l  million. 

Despite  its  size  and  lowa-wide 
franchise,  the  Register’s  financial 
performance  has  been  weak,  posting 
margins  substantialy  below  industry 
standards. 

Following  some  controversial  ac¬ 
quisitions  that  ballooned  debt  to  $40 
million,  R&T  posted  its  first  loss  in 
1982.  Last  year,  thanks  largely  to  a  $3 


million  after-tax  gain  on  the  sale  of 
some  broadcast  properties,  net  in¬ 
come  rose  to  $5.26  million. 

In  the  first  nine  months  of  1984,  net 
income  dippped  to  $2.3  million,  or 
$2.08  a  share,  against  $3.9  million,  or 
$3.52  a  share,  in  the  same  period  a 
year  before. 

In  addition,  the  newspaper  badly 
needs  capital  improvements  —  parti¬ 
cularly  in  its  aged  printing  plant  — 
variously  estimated  at  a  cost  of  be¬ 
tween  $25  million  and  $40  million. 

Because  of  those  factors  —  and  the 
continuing  depression  of  Iowa’s 
economy  —  many  analysts  consi¬ 
dered  the  purchase  price  surprisingly 
high. 

Though  the  $200  million  package  was 
not  broken  out  by  the  company,  it  is 
widely  estimated  that  Gannett  paid  about 
$170  million  for  the  Register  alone. 

Gannett  chairman  Neuharth, 
however,  said  he  expected  the  Regis¬ 
ter  to  eventually  post  the  returns 
typical  of  the  Gannett’s  other  dailies. 

One  of  the  nation’s  most  profitable 
chains,  Gannett  in  1983  reported  net 
income  of  $191  million  on  revenues  of 
$1.7  billion. 

“Our  company  is  known  for  its 
patience,”  Neuharth  told  the  news 
conference.  “We  take  the  long  view. 
USA  Today  is  a  good  example.” 
(USA  Today  has  been  a  substantial 
money-loser  for  Gannett.) 

An  analyst  for  First  Boston,  the  in¬ 
vestment  bank  which  ran  the  bidding 
process,  said  the  Gannett  bid  would 
set  a  new  standard  for  family-owned 
metro  dailies. 

“We Just  think  it’s  an  extraordinary 
price.  When  the  Register  sells  for 
these  kind  of  multiples,  you’ve  got  to 
think,  what  would  the  Washington 
Post  be  worth?”  Jeff  Epstein  said. 

The  Jackson  Sun,  which  the  R&T 
says  is  profitable,  is  a  natural  Gannett 
purchase,  Epstein  added. 

“A  40,()00-circulation  paper  that  is 
dominant  in  its  market  is  like  a  four- 
bedroom  house  on  a  cul-de-sac  near  a 
good  school  —  it’s  everyone’s  idea  of 
a  perfect  thing,”  Epstein  said. 

There  were  conflicting  reports  of 
how  the  bidding  process  went,  with 
some  sources  insisting  that  the  Gan¬ 
nett  bid  was  substantially  higher  than 
the  others. 


Those  speaking  on  the  record,  such 
as  Register  &  Tribune  Co.  chairman 
and  chief  executive  office  David 
Kruidenier  and  analyst  Epstein,  said 
the  top  bids  were  “very  competi¬ 
tive.” 

Lee  Enterprises,  another  Iowa- 
based  company,  is  the  only  bidder 
which  has  identified  itself. 

Kruidenier  said  a  total  of  five  com¬ 
panies  bid.  It  was  widely  believed  the 
remaining  three  were  the  Tribune  Co. 
of  Chicago;  the  Washington  Post  Co.; 
and  Hearst  Corp. 


in  addition,  the 
newspaper  badiy  needs 
capitai  improvements  — 
particuiariy  in  its  aged 
printing  piant  —  variousiy 
estimated  at  a  cost  of 
between  $25  miiiion  and 
$40  miiiion. 


Most  questions  in  Des  Moines, 
however,  focused  on  how  Gannett  — 
regarded  warily  by  some  Register  em¬ 
ployees  as  more  concerned  about  bot¬ 
tom  lines  than  news  product  —  would 
operate  its  new  “prestige”  property. 

Neuharth  said  there  are  no  plans  to 
shrink  the  paper’s  circulation  reach. 
The  Register  circulates  in  all  99  coun¬ 
ties  in  the  Hawkeye  State,  a  costly 
situation  that  even  the  paper’s  pre¬ 
sent  owners  have  hinted  could  not 
last. 

In  a  newsroom  meeting  with  report¬ 
ers  and  editors,  Neuharth  said  he 
promised  that  Gannett’s  “tradition  of 
local  autonomy”  would  continue  at 
the  Register. 

Future  design  or  editorial  changes, 
he  told  the  press  conference,  would 
be  decided  by  “local  editors.” 

Neuharth  also  took  pains  to  empha¬ 
size  he  wanted  “continuity”  at  the 
Register  —  and  even  hinted  that 
Kruidenier  would  be  considered  for 
some  unspecified  role  at  the  paper. 

However,  there  was  no  word  about 
the  future  of  two  R&T  executives  who 
put  together  the  Dow  Jones  offer  that 
started  the  bidding  war  for  the  com- 
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pany.  President  Michael  Gartner  and 
Register  publisher  Gary  Gerlach  re¬ 
main  on  paid  leave  of  absence, 
Kruidenier  said. 

Dow  Jones  did  not  make  an  offer  for 
the  company  in  the  second  round  of 
bidding  and  the  two  executives  ab¬ 
stained  during  voting  on  Gannett. 

Whatever  their  fate  inside  the  orga¬ 
nization,  the  R&T  sale  will  be  enor¬ 
mously  profitable  for  Gartner  and 
Gerlach,  who  both  own  substantial 
blocks  of  stock. 

Before  bidding  began  for  R&T,  the 
stock  traded  in  a  limited  market  at 
about  $30-$35  per  share.  The  Gannett 
purchase  alone  increases  the  price  to 
$182  a  share;  estimates  of  the  final 
per-share  value  range  well  above  $200 
a  share. 

In  addition  to  the  Register  and  Jack- 
son  Sun,  Gannett  agreed  to  buy  the 
Record  Herald  &  Indianola  Tribune, 
a  6,000-circulation  weekly  in  Indiano¬ 
la,  Iowa,  and  the  Independence 
(Iowa)  Conservative  &  Bulletin- 
Journal. 

At  the  same  time  it  announced  the 
Gannett  purchase,  R&T  announced  it 
had  agreed  to  sell  WQAD-tv,  an  ABC- 
affiliate  in  Moline,  III.,  to  the  New 
York  Times  Company.  The  price  was 


not  disclosed. 

Several  other  broadcast  properties 
remain  to  be  sold  —  as  well  as  R&T’s 
14%  stake  in  sister  company  Cowles 
Media  Co.,  publisher  of  the  Min- 
ne^olis  Star  and  Tribune. 

That  block  of  shares  remains  the 
knottiest  problem  in  liquidating  R&T 
because  Minneapolis-based  Cowles 
Media  is  now  going  through  much  the 
same  corporate  and  family  turmoil 
that  led  to  the  Des  Moines  liquidation. 

Last  fall,  a  big  stockholder,  Kings¬ 
ley  Murphy  Jr.,  said  he  was  seeking  a 
buyer  for  his  17%  stake  in  the  com¬ 
pany. 

If  R&T’s  14%  stake  and  Murphy’s 
stock  were  acquired  by  a  single  own¬ 
er,  Cowles  Media  would  be  an  easy 
takeover  target. 

In  an  effort  to  combat  that  possibil¬ 
ity,  Kruidenier  and  other  family  mem¬ 
bers  last  month  expanded  the  family 
voting  trust’s  ownership  of  stock 
from  44%  to  more  than  50%. 

They  also  appointed  31 -year-old 
John  Cowles  III  as  director  of  plan¬ 
ning  —  a  nod  to  the  family’s  fourth 
generation,  some  of  whom  had  pres¬ 
sured  for  the  R&T  sale.  Murphy  has 
challenged  both  actions  in  a  lawsuit. 

First  Boston,  R&T’s  investment 


banker,  had  recommended  selling  the 
14%  Cowles  Media  as  a  block,  arguing 
that  it  would  fetch  the  highest  price  in 
that  form. 

R&T’s  board  apparently  rejected 
that  option.  Instead,  Kruidenier  said, 
a  three-person  panel  of  outside  direc¬ 
tors  will  be  appointed  to  make  a  rec¬ 
ommendation. 

As  for  the  remaining  R&T  prop¬ 
erties,  Kruidenier  said  First  Boston  is 
in  “final  negotiations’’  with  a  pur¬ 
chaser  for  its  two  Hawaii  TV  stations, 
KHON,  an  NBC-affiliate  in  Honolu¬ 
lu,  and  KAII  in  Wailuku,  Maui. 

First  Boston  was  also  instructed  to 
solicit  bids  for  R&T’s  radio  prop¬ 
erties,  KSGO  and  KGON-FM  in 
Portland,  Ore;  and  WIBA  and  WIBA- 
FM  in  Madison,  Wise. 

Kruidenier  told  the  news  confer¬ 
ence  that  he  had  gotten  over  the  sad¬ 
ness  of  the  sale,  which  he  had  strongly 
resisted. 

“What  do  you  think  your  grand¬ 
father  (R&T  founder  Gardner 
Cowles)  would  say  about  the  sale?’’ 
Kruidenier  was  asked  at  the  press 
conference. 

“Well,  he’d  probably  say  I  turned 
out  to  be  a  pretty  good  businessman,” 
Kruidenier  said  with  a  laugh. 


For  the  Register  staff  —  it’s  wait-and-see 

Gannett  chairman  Neuharth’s  newsroom  talk  reassures  many 


In  the  weeks  of  speculation  before 
the  sale  of  the  Des  Moines  Register, 
various  newsroom  employees  had 
their  own  least  favorite  takeover 
candidates. 

Some  feared  Gannett  Co.  —  the 
publisher  of  USA  Today  and  85  dailies 
that  successfully  bid  $200  million 
(Jan.  31)  for  the  venerable  Iowa  daily. 

The  Register  newsroom  is  a  jittery 
place,  wracked  by  the  memory  of  a 
painful  mass  layoff,  a  number  of  per¬ 
sonal  tragedies  and  bitter  staff  depar¬ 
tures  —  and,  in  recent  months,  uncer¬ 
tainty  about  its  future  ownership. 

However,  despite  the  weeks  of  gal¬ 
lows  humor,  several  reporters  and 
editors  say  that  the  newsroom  is  tak¬ 
ing  a  fairly  calm,  wait-and-see  atti¬ 
tude  about  Gannett  ownership. 

“Frankly,  (reaction)  is  mixed,” 
political  reporter  David  Yepsen  said. 
“There’s  a  concern  about  Gannett.  A 
lot  of  people  don’t  think  they  are  the 
world’s  best  newspaper  chain.” 

He  added,  however,  that  “another 
school  of  thought”  argues  that  the 
chain  will  not  change  the  Register, 
which  is  frequently  mentioned  as  one 
of  America’s  10  best. 

“Why  would  Gannett  spend  this 


kind  of  money  to  buy  a  prestige  paper 
just  to  screw  it  up?”  Yepsen  said. 

In  the  days  after  the  purchase 
announcement,  he  said,  “There’s 
been  a  shifting  of  opinions  around 
here.” 


Particularly  reassuring 
to  some  reporters  was 
Neuharth’s  comments 
that  he  did  not  plan  any 
staff  layoffs  or  cut  in  the 
news  budget 


One  reason,  Yepsen  and  others 
say,  was  Gannett  chairman  Allen  H. 
Neuharth’s  reassurances  during  a  45- 
minute  talk  in  the  newsroom  the  after¬ 
noon  the  purchase  agreement  was 
announced. 

“I  thought  he  came  across  playing 
it  fairly  straight.  It  was  obviously  he 
had  done  this  kind  of  thing  before.  He 
knows  where  the  anxiety  lays  and  he 
hit  a  lot  of  hot  buttons,”  Yepsen  said. 

Particularly  reassuring  to  some  re¬ 
porters  was  Neuharth’s  comments 


that  he  did  not  plan  any  staff  layoffs  or 
cut  in  the  news  budget. 

“He  pointed  out  that  the  news 
budget  on  many  of  his  papers  is  higher 
than  our  news  budget,”  said  Nick 
Lamberto,  a  Register  reporter  since 
1947. 

Neuharth  also  told  the  newsroom 
that  its  staff  —  about  155  —  is  “not 
overly  large  .  .  .  and  compares  well 
with  other  Gannett  papers.” 

Staff  size  is  a  painful  subject  at  the 
Register,  which  went  through  wren¬ 
ching  layoffs  in  late  1982  when  the 
afternoon  Tribune  was  folded. 

Editor  James  P.  Gannon  said  he, 
too,  was  reassured  by  Neuharth’s 
newsroom  comments. 

“  In  the  meeting  he  was  asked  all  the 
hard  questions  and  he  went  on  record 
as  saying  he  expected  the  manage¬ 
ment  here  to  be  (stay)  here,”  Gannon 
said.  “It  was  a  good  faith  commitment 
to  make  and  I  take  it  at  face  value.” 

Gannon  also  said  there  were  ob¬ 
vious  financial  benefits  to  association 
with  Gannett. 

“We’ll  be  in  the  hands  of  a  com¬ 
pany  with  tremendous  resources, 
which  is  something  we  can  use,”  he 
(Continued  on  page  29) 
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When  is  a  reporter  in  confiict  of  interest? 

Philadelphia  News  reporter  is  removed  from  tv  beat  after 
a  tv  station  exec  arranges  an  interview  for  his  daughter 


By  Andrew  Radolf 

The  television  columnist  of  the 
Philadelphia  Daily  News  was  re¬ 
moved  from  his  beat  after  the  editors 
learned  that  an  executive  for  a  local  tv 
station  had  helped  his  daughter  get  a 
job  interview  in  Baltimore. 

Stuart  Bykofsky,  who  was  the  Dai¬ 
ly  News’s  tv  columnist  since  March, 
1980,  is  now  working  as  a  general 
assignment  reporter  on  the  features 
desk.  He  did  not  suffer  any  cut  in  pay. 

Bykofsky  was  hired  as  a  features 
editor  in  1972,  and  worked  on  the 
overnight  desk  and  as  a  theater  col¬ 
umnist  before  becoming  the  paper’s 
tv  columnist. 

According  to  Bykofsky,  he  was 
having  dinner  with  Paul  Yates,  gener¬ 
al  manager  of  KYW-tv,  the  NBC 
affiliate  in  Philadelphia,  when  he 
mentioned  that  his  daughter,  who  had 
graduated  recently  from  the  Broad¬ 
casting  Institute  of  Maryland,  was 
“delivering  pizzas’’  and  “could  not 
even  get  her  foot  in  the  door’’  for  job 
interviews. 

Bykofsky  said  that  Yates,  who  had 
come  to  Philadelphia  last  August  from 
WJZ-tv  in  Baltimore,  told  him  he 
could  arrange  interviews.  Yates  went 
further  and  said  he  could  get  Bykofy- 
sky’s  daughter  a  job  in  Baltimore,  but 
Bykofsky  said  no  to  that. 

Bykofsky  added  that  he  regularly 
had  dinner  with  various  local  tv  ex¬ 
ecutives  as  part  of  covering  his  beat. 

“1  used  no  influence  at  all.  Yates 
raised  the  issue  and  made  the  (inter¬ 
view)  offer,’’  Bykofsky  said.  “I  per¬ 
ceived  this  would  be  no  problem  at 
all.’’ 

His  daughter  did  get  ati  interview  in 
Baltimore,  but  it  did  not  lead  to  a  job. 
Bykofksy  said  she  is  now  working  at  a 
radio  station  in  Harrisburg  as  a  rock 
disc  jockey  and  news  reader. 

Zachary  Stalberg,  editor  of  the  Dai¬ 
ly  News,  found  out  about  Yates’  offer 
to  Bykofsky’s  daughter,  and  after  a 
meeting  with  the  tv  columnist,  told 
Bykofsky  his  position  had  been  com¬ 
promised  and  he  was  being  taken  off 
the  tv  beat. 

“Stu  wrote  a  hip  shooting  kind  of 
column,’’  Stalberg  said.  “In  order  for 
him  to  continue  as  a  tv  columnist,  I 
had  to  feel  1  could  trust  him  every  step 
of  the  way.’’  He  said  Bykoksky’s 
accepting  of  “a  favor’’  from  Yates 
“shed  a  little  doubt  about  that.’’ 


Stalberg  said  he  learned  about 
Yates’  offer  because  “rumors  were 
circulating  around  Philadelphia  in  the 
broadcast  and  newspaper  community 
that  Paul  Yates  had  bragged  that 
KYW  didn’t  have  to  worry  about 
harsh  criticism  from  Bykofsky  be¬ 
cause  he’d  gotten  his  daughter  a  job  at 
the  Baltimore  (NBC)  affiliate.’’ 

Even  though  Yates  had  confirmed 
Bykofsky’s  account  that  all  he  offered 
was  to  help  with  job  interviews  and 
“there  was  no  evidence  of  a  quid  pro 
quo,”  Stalberg  felt  he  had  no  choice 
but  to  take  Bykofsky  off  the  beat.  “By 
the  time  it  hit  me,  the  impression  was 
Bykofsky  had  compromised  himself. 


“I  used  no  influence  at 
all.  Yates  raised  the  issue 
and  made  the  (interview) 
offer,”  Bykofsfy  said.  “I 
perceived  this  would  be 
no  problem  at  all.” 


“In  any  case,  Stu  knew  Yates  was 
doing  him  a  favor,”  Stalberg  con¬ 
tinued.  “Whether  he  (Yates)  bragged 
about  it  or  not  is  unclear.” 

Stalberg  added  that  Yates  is  one  of 
the  more  “controversial”  tv  execu¬ 
tives  in  town  and  said  that  both  the 
Philadelphia  Inquirer  and  Phi¬ 
ladelphia  Magazine  were  preparing 
stories  on  Yates  and  KYW. 

“KYW’s  been  a  troubled  tv  station 
for  some  time.  Yates  is  one  of  the  key 
figures  Stu  covered,”  Stalberg  said. 

The  Daily  News  has  a  “short”  writ¬ 


ten  code  of  ethics,  Stalberg  said, 
which  includes  the  line  that  a  reporter 
“cannot  compromise  himself  or 
appear  to  compromise  himself.”  The 
code  says,  according  to  Stalberg,  that 
reporters  believing  themselves  to  be 
in  such  a  situation  should  discuss  it 
with  an  editor  beforehand. 

“Yates  confirmed  my  account,” 
said  Bykofsky.  “There  was  a  lie  out 
there,  a  huge  lie.” 

Bykofsky  called  the  incident  a 
“minor  transgression”  and  said  the 
punishment  was  too  severe.  “They 
could’ve  given  me  a  warning  letter  or 
a  reprimand.” 

Bykofsky  said  that  he  had  commit¬ 
ted  “no  violations  in  the  past”  of  the 
Daily  News’  ethical  standards. 

He  also  denied  that  Yates’  offer  in¬ 
fluenced  his  coverage  of  KYW. 

“I’ve  been  very  hard  on  the  station 
(KYW),”  Bykofsky  said.  “I  can’t  say 
I’ve  been  particularly  hard  on  Paul 
Yates  himself.  I  did  attack  him  for 
cutting  the  five  o’clock  news  in  half 
and  substituting  ‘Family  Feud’  in  the 
first  half-hour.” 

After  being  removed  from  his  beat, 
Bykofsky  posted  a  memo  in  the  news¬ 
room.  “Reporters  have  to  be  more 
than  moral  and  ethical,”  it  said.  “We 
have  to  avoid  even  the  tiniest  appear¬ 
ance  of  compromise.” 

Bykofsky  said  he  believes  his  job 
reassignment  is  “permanent.” 

Stalberg  said  he  has  “not  lost  faith” 
in  Bykofsky  as  a  reporter  and  did  not 
rule  out  the  possibility  of  his  returning 
to  the  tv  beat  sometime  in  the  future. 
He  did  not  give  any  date  when  that 
may  occur  except  to  say  it  would  not 
be  soon. 


Leverage  buyout  of  Multimedia  proposed 


A  management-led  group  of  invest¬ 
ors  has  offered  to  take  Multimedia 
Inc.  private  in  a  leveraged  buyout  for 
cash  and  debentures. 

The  Greenville,  S.C. -based  com¬ 
pany  valued  the  transaction  at  about 
$825  million.  The  buyout  group  would 
pay  $37  in  cash  and  $25  face  amount  in 
subordinated  discount  debentures  for 
each  of  Multimedia’s  16.7  million  out¬ 
standing  shares. 

The  debentures,  redeemable  in  20 
years,  would  pay  no  interest  in  the 
first  five  years  and  pay  15%  a  year 
interest  thereafter. 

The  management  group  included  in 


the  investors  group  are  Wilson  C. 
Wearn,  chairman;  Walter  E.  Bartlett, 
president  and  chief  executive  officer; 
and  Donald  J.  Barhyte,  chief  financial 
officer. 

Other  investors  include  members 
of  the  Peace,  Jolley  and  Sisk,  found¬ 
ing  families  and  a  group  of  private 
investors  being  organized  by  Gold¬ 
man,  Sachs  &  Co. 

An  independent  committee  of  the 
board  of  directors  is  reviewing  the 
buyout  proposal. 

Barhyte  said  one  reason  for  the 
buyout  offer  was  to  keep  Multimedia 
(Continued  on  page  29) 
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The  image  of  advertising 

American  Association  of  Advertising  Agencies  iaunches  second 
phase  of  a  print  campaign  aimed  at  improving  advertising’s  image 


The  American  Association  of 
Advertising  Agencies  launched  this 
week  its  second  series  of  print  ads  in 
its  campaign  to  improve  the  public’s 
image  of  advertising. 

The  ads  are  designed  to  counter 
“some  popular  misconceptions” 
about  advertising,  the  Four  A’s  said, 
and  point  out  how  advertising  bene¬ 
fits  consumers. 

One  ad  in  the  new  four- 
advertisement  campaign  shows  a  man 
reading  his  newspaper  and  queries: 
"Isn't  it  funny  how  stereo  ads  are  bor¬ 
ing  until  you  want  a  stereo?” 

“I  never  can  recall  time 
when  there  was  more 
concern  about  the  image 
of  advertising  and 
advertising  people,”  he 
said. 

A  second  ad  features  a  “B.C.” 
comics  character  contemplating  a 
crude.  Stone  Age  wheel  and  tells 
readers  how  advertising  helps  good 
ideas  catch  on. 

A  third  ad  makes  the  point  that 
advertising  doesn’t  create  social 
trends  or  tastes  but  reflects  them. 

The  fourth  ad  states  that  consumers 
have  the  power  to  “register  their  reac¬ 
tions  to  advertising  at  the  cash  reg¬ 
ister.” 


All  the  ads  carry  the  campaign’s 
theme  slogan  of  “Advertising  — 
another  word  for  freedom  of  choice.” 

The  print  ads  were  prepared  by  the 
Minneapolis  agency  of  Fallon,  McEI- 
ligott  &  Rice. 

The  first  series  of  ads  in  the  cam¬ 
paign  appeared  last  spring.  In  that 
campaign,  the  ads  also  attacked  con¬ 
sumer  “misconceptions”  about 
advertising  including  the  notion  that 
advertising  raises  the  costs  of  prod¬ 
ucts.  The  campaign  stated  that 
advertising  can  reduce  costs  by  spur¬ 
ring  production  through  the  creation 
of  demand  and  by  fostering  competi¬ 
tion. 

The  ads  in  both  campaigns  also  re¬ 
butted  the  notion  that  advertising  can 
make  consumers  buy  products  they 
don’t  want  or  helps  bad  products  sell. 

Several  newspapers,  according  to 
the  Four  A’s,  have  agreed  to  run  its 
newest  series  of  ads  for  free  as  a  pub¬ 
lic  service.  These  newspapers  include 
the  New  York  Times  and  its  regional 
group;  Knight-Ridder  Newspapers; 
New  York  Daily  News,  Minneapolis 
Star  and  Tribune  and  Indianapolis 
Star. 

The  Four  A’s  also  wants  to  do  video 
ads  for  its  campaign,  but  has  “not 
come  up  with  any  television  we’ve 
found  acceptable,”  said  president 
Leonard  Mathews. 

Mathews  said  the  association’s 
campaign  was  prompted  by  several 
research  studies  showing  public  con¬ 


fidence  in  advertising  was  steadily 
eroding. 

In  a  1983  survey  by  the  Gallup  Poll 
advertising  people  “ended  up  near 
the  bottom”  in  the  public’s  esteem, 
topping  “only  politicians  and  used  car 
salesmen,”  he  said. 

“I  never  can  recall  time  when  there 
was  more  concern  about  the  image  of 
advertising  and  advertising  people,” 
he  said. 

Television  ads  “are  not 
rated  as  credible  as 
newspapers,”  Mathews 
said,  adding  that  the  Four 
A’s  “rarely  gets 
complaints  for  newspaper 
ads.  People  trust  getting 
news  from  a  newspaper.” 

Television  ads  “are  not  rated  as 
credible  as  newspapers,”  Mathews 
said,  adding  that  the  Four  A’s  “rarely 
gets  complaints  for  newspaper  ads. 
People  trust  getting  news  from  a 
newspaper.” 

A  1982  media  survey  by  Opinion 
Research  found  that  about  two-thirds 
of  the  public  believe  television  ads  are 
exaggerated  or  misleading. 

The  Four  A’s  did  not  have  any  fi¬ 
gures  on  the  degree  of  credibility  the 
(Continued  on  page  32) 
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News  council  idea  still  alive  in  Kentucky 

State  press  association  plans  to  conduct 
an  official  ballot  to  measure  newspaper  support 


The  Kentucky  Press  Association 
has  voted  to  conduct  an  official  ballot 
to  measure  support  for  a  statewide 
news  council. 

The  idea  of  a  news  council  has  been 
.discussed  in  the  press  organization 
for  more  than  a  year  and  has  been  a 
volatile  subject.  It  seemed  dead  when 
the  KPA  board  of  directors  voted  9  to 
3  against  submitting  a  news  council 
proposal  to  the  membership  (E&P, 
Jan.  26). 

However,  during  the  association's 
recent  business  meeting  the  members 
present  voted  by  a  slightly  more  than 
two-to-one  margin  to  let  the  approxi¬ 
mately  150  member  newspapers  de¬ 
cide. 

Late  last  year  a  KPA-appointed 
news  council  task  force  submitted  a 
proposal  to  the  KPA  board  of  direc¬ 
tors  drawn  up  by  Ron  Farrar,  a  Uni¬ 
versity  of  Kentucky  journalism  pro¬ 
fessor,  which  outlined  how  the  coun¬ 
cil  would  operate  at  a  cost  of  about 
$17,000  a  year. 

Before  the  board  met  to  discuss  the 
proposal,  KPA  president  Lewis  E. 
Owens  sent  a  questionnaire  to  KPA 
members  asking  for  their  opinion  ab¬ 
out  a  news  council  and  whether  news¬ 
papers  would  support  it  financially. 
Owens,  who  is  vice  president  and 
general  manager  of  the  Lexington 
Herald-Leader  Co.,  did  not  send  the 
actual  council  proposal  to  the  mem¬ 
bers. 


‘7  think  It’s  time  we 
resolved  this,”  Bowles 
said.  ‘The  membership  is 
sick  and  tired  of  it.  It’s 
time  we  resolve  it  one 
way  or  the  other.” 

Owens  reported  to  the  board  that 
only  five  of  52  papers  responding  sup¬ 
ported  the  idea  of  a  council. 

His  action  brought  strong  criticism 
from  David  Hawpe,  managing  editor 
of  the  Louisville  Courier-Journal  and 
a  member  of  the  KPA  board,  who 
claimed  that  members  were  being 
asked  to  give  an  opinion  on  a  proposal 
they  had  not  seen.  Hawpe  is  also  a 
member  of  the  news  council  task 
force. 

After  the  KPA  board  decided  not  to 


discuss  the  council  proposal  at  the 
association's  winter  convention  in 
mid-January  in  Lexington,  Paul 
Janensch,  acting  editor  and  publisher 
of  the  Courier-Journal  and  the  Louis¬ 
ville  Times,  had  the  proposal  printed 
and  mailed,  with  a  letter  of  explana¬ 
tion,  to  all  state  newspaper  pub¬ 
lishers. 

Janensch  pointed  out  that  the  news 
council  would  provide  an  objective 
forum  for  checking  out  unresolved 
complaints  of  unfairness  or  error  in 
newspaper  coverage.  He  also  said  in 
his  letter  that  the  council  would  have 
no  legal  power  and  that  a  complainant 
would  have  to  waive  future  legal  ac¬ 
tion. 

Prior  to  the  KPA's  business  ses¬ 
sion,  immediate  past  president  John 
Munford,  who  is  chairman  of  the 
news  council  task  force,  notified 
Owens  that  he  intended  to  bring  the 
council  proposal  to  the  floor  of  the 
convention.  Munford  publishes  a 
weekly  newspaper  in  western  Ken¬ 
tucky. 

Opponents  and  proponents  of  the 
news  council  held  a  lengthy  an  spir¬ 
ited  discussion  on  the  issue  during  the 
business  session  of  the  association. 

Munford  and  Janensch  spoke  in 
favor  of  the  council  and  urged  that  the 
entire  KPA  membership  be  allowed 
to  vote  on  the  concept. 

Donald  B.  Towles,  a  former  presi¬ 
dent  of  KPA  and  vice  president  and 
director  of  public  affairs  for  the 
Courier-Journal  and  the  Louisville 
Times,  said  the  Kentucky  press  could 
take  the  lead  in  accountability  by 
forming  a  news  council  voluntarily. 

The  council,  Towles  said,  would 
allow  newspapers  to  gain  credibility 
and  respect  that  have  been  lost  in 
recent  years. 

“We're  not  liked  anymore,  and  we 
can  probably  live  with  that,”  Towles 
said.  “We're  not  respected  anymore, 
and  I'm  not  sure  we  can  live  with 
that.” 

“For  the  newspaper  profession,  so 
burdened  with  the  massive  responsi¬ 
bility  of  enormous  power  and  so  pro¬ 
tected  by  the  Constitution  of  the  Unit¬ 
ed  States,  not  to  take  action  to  show 
that  it  is  as  concerned  about  its  own 
fairness  and  openness  as  it  is  in  telling 
everyone  else  in  society  how  to  be  fair 
and  open,  is  unbecoming,  shameful 
and  cowardly,”  Towles  said. 


“We  deserve  the  scorn  heaped 
upon  us  by  an  untrusting  public,  in¬ 
creasingly  tired  of  our  churlish  arro¬ 
gance  and  failure  to  admit  that  we  are 
ever  wrong,”  Towles  added  in  a  10- 
minute  speech  to  the  members. 

But,  Creed  Black,  publisher  of  the 
Lexington  Herald-Leader,  said  news 
councils  had  a  poor  history.  He  noted 
that  the  National  News  Council 
folded  last  year  and  that  Minnesota 
was  the  only  state  with  an  operating 
organization. 

“It  doesn't  work.  It  hasn't  worked 
anywhere,”  Black  said. 

The  best  way  for  news  complaints 
to  be  handled.  Black  said,  is  by  each 
individual  newspaper. 

The  council,  Towles 
said,  would  allow 
newspapers  to  gain 
credibility  and  respect 
that  has  been  lost  in 
recent  years. 


“The  American  press  is  a  diverse 
and  varied  institution,  and  that's  what 
its  strength  is,”  he  said. 

Black  also  took  issue  with  the  price 
tag  placed  on  the  Kentucky  news 
council  proposal,  claiming  it  was  too 
low. 

“If  we  are  going  to  do  it,  we  ought 
to  finance  it  right,”  he  said. 

Janensch  said  he  would  favor  as- 
sessing  KPA  members  for 
contributions,  based  on  their 
circulation.  He  said  he  considered  the 
council  to  be  “aservice  to  the  public” 
and  not  a  threat  to  freedom  of  the 
press. 

Black,  who  called  the  discussions 
“nonsense”  said,  “If  the  people  in 
Louisville  want  a  news  council  so 
much,  the  option  of  their  starting  one 
in  Jefferson  County  (home  county  of 
the  Louisville  papers)  is  open.” 

Al  Smith,  publisher  of  four  Ken¬ 
tucky  weekly  newspapers,  and  Ho¬ 
mer  Marcum,  publisher  of  a  weekly, 
urged  support  of  the  news  council 
proposal. 

Gerald  Lush,  publisher  of  two 
Scripps-Howard  papers  in  the  state, 
moved  that  the  proposal  be  sent  to  the 
members  for  a  vote. 

(Continued  on  page  32) 


16 


EDITOR  &  PUBLISHER  for  February  9,  1985 


GOSS  HEADLINER  OFFSET 
on  edition  in  Gainesville 


needed  doubk- width  capacity, 
more  cohr  capabiiity  and  greater  speed. 
The  Goss  Heacdiner  Offset  has  it  aii. 

We  couiddt  be  happier  with  our  decisioni^ 


Bill  Ebersole,  Publisher,  The  Gainesville  (Florida)  Sun 


The  first  Goss  Headliner*  Offset 
press,  on  edition  at  the  Gainesville 
Sun  since  April  16,  is  all  tSt  the 
growing  daily  hoped  for. 

i  “With  five  units  and  three  half- 

'  decbr  BKisole  continues,  “we  are  running  fiiB 
QE^fSTvery  day-and  the  color  work  has  be^ 
-dulBtanding.  Our-eonfiden^  in  t 
engineering  was  weU- 
n  Director  Ken  Duffie 


with  the  anoota: 


rsonnelhave 


The  Goss  Headliner  Offkt. .  .desimed'in  flexh 
bility  for  solutions  to  a  wide  range  of  newspaper 
production  requirements  worldwde.  (Contact  Goss 
Newspaper  Pnxlucts,  Graphic  Systems  Division, 
Rockwell  Inttffiational,  3i(X)  Soudi  Central 
Aveni«,  Chkago,  IL  60650.  (3t2)^6<-8600. 
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NEWSPEOPLE  IN  THE  NEWS 


New  officers  of  the  Kentucky  Press 
Association  elected  during  the  Janu¬ 
ary  convention  are: 

Floe  Bowles,  publisher  of  the  Eli¬ 
zabethtown  News-Enterprise,  pres¬ 
ident; 

Betty  Berryman, general  manager 
of  the  Winchester  Sun,  president¬ 
elect; 

Max  Heath,  executive  editor  of 
Landmark  Community  Newspapers, 
Shelbyville,  vice  president; 

Steve  Austin,  general  manager  of 
the  Henderson  Gleaner,  treasurer. 

Lewis  Owens,  gener^  manager  of 
the  Lexington  Herald-Leader,  is  the 
retiring  president. 

♦  ♦  ♦ 

Kent  Bernhard,  news  editor  of 
Knight-Ridder’s  Washington  bureau, 
was  named  executive  editor  of  the  De¬ 
troit  Free  Press  on  February  1.  He 
succeeded  David  Lawrence  Jr.,  the 
recently  named  publisher  who 
announced  Bernhard’s  appointment. 

Bernhard  will  be  responsible  for 
news  operations  and  Joe  Stroud,  as 
editor,  is  responsible  for  the  editorial 
pages. 

Bernhard  has  been  news  editor  in  the 
Washington  bureau  for  three  years 
and  before  that  was  editor  of  the 


$ 

Wtmt  to  go  Second  Class? 

Are  you  getting  “all"  the  financial  benefits 
you  are  “legally”  entitled  to  under  the  law 
from  the  Post  Office?  Such  as  free  transporta¬ 
tion;  carrier  route  presorting;  discounts; 
lower  overall  postage  rates,  etc. 

We  know  how!  We  have  demonstrated  our 
success  in  all  size  markets.  Contact  us  today. 

Call  (214)  233-9399 
or  iDiile  todap: 

MCADAMS  and  ASSOCIATES 
Suite  314 

5310  Keller  Springe  Rd. 

Dallaa,  Texas  75248 


Charlotte  (N.C.)  News,  also  a 
Knight-Ridder  paper.  Before  the 
Charlotte  paper,  Bernhard  worked  12 
years  in  various  positions  at  the  Chi¬ 
cago  Daily  News. 

*  *  * 

Donald  J.  Brydon  is  joining 
LeRoy  Keller,  broker/consultant  firm 
in  New  York  City,  as  an  associate. 
Brydon  recently  took  early  retire¬ 
ment  from  United  Press  International 
after  more  than  35  years  with  the  wire 
service,  the  past  three  as  senior  vice 
president  dealing  primarily  with 
newspaper  groups. 

He  held  a  number  of  executive  posi¬ 
tions  in  the  United  States  and  over¬ 
seas,  including  ten  years  in  the  Far 
East  as  Asia  Division  news  editor  and 
then  as  vice  president  and  general 
manager  of  all  Asia  operations. 

*  ♦  * 

Stephen  M.  Spritzer  was  named 
to  the  new  position  of  vice  president- 
budget  and  profit  planning  for  United 
Press  International,  based  at  world 
headquarters  in  Washington,  D.C. 

He  joined  UPI  after  seven  years  in 
accounting  and  management  consult¬ 
ing  with  Touche  Ross  &  Co.  and  while 
there  worked  extensively  with  UPI  as 
a  consultant. 

*  ♦  ♦ 

Tom  Fitzpatrick  joined  the  News¬ 
paper  Advertising  Bureau  as  market¬ 
ing  manager.  He  was  with  Dun  & 
Bradstreet  Credit  Services  as  a  pro¬ 
duct  manager  for  planning  services. 
*  *  * 

Daniel  G.  Mack  has  joined  the 
Vero  Beach  (Fla.)  Press-Journal  as 
general  manager.  He  most  recently 
served  as  vice  president  and  general 
manager  of  the  Pennysaver  Division 
of  the  Palm  Beach  Post-Times.  He 
has  worked  for  the  Florida  Publishing 
Co.  in  several  capacities  including  re¬ 
tail  manager  of  the  Florida  Times- 
Union,  Jacksonville. 


Albert  Cross,  general  manager  of 
the  Monterey  Peninsula  Herald  since 
1983,  was  elected  president  of  the 
Monterey  Peninsula  Herald  Co.  at  a 
meeting  of  the  board  of  directors  in 
Toledo,  Ohio.  The  Herald  is  owned 
by  the  Toledo  Blade  Co. 

William  Block,  who  had  held  the 
post,  becomes  senior  vice  president 
of  the  company,  and  Paul  Block  Jr. 
continues  as  chairman  of  the  board. 

James  Rutledge,  vice  president, 
and  Frank  Damgaard,  secretary- 
treasurer,  continue  in  those  positions. 

Cross  first  joined  the  Herald  as 
managing  editor  in  1971  after  19  years 
at  the  Toledo  Blade.  He  became 
Herald  executive  editor  in  1980  and 
the  next  year  returned  to  Toledo  as 
executive  editor  of  the  Blade,  serving 
there  for  20  months  before  going  back 
to  Monterey  as  general  manager. 

*  *  * 

Promotions  and  additions  of  execu¬ 
tives  to  the  staff  of  Newsday,  Long 
Island,  include: 

Gerard  Muro,  circulation  mana¬ 
ger  for  nine  years,  will  be  appointed 
marketing  director  as  of  April  1 ,  with 
responsibility  for  coordinating  the 
promotion,  research  and  audio  visual 
departments. 

Robert  Hirsch,  formerly  assistant 
to  the  advertising  director  as  well  as 
classified  advertising  manager,  was 
named  advertising  manager. 

Peter  Deverall,  formerly  assis¬ 
tant  classified  manager,  was  prom¬ 
oted  to  manager. 

James  Norris,  production  mana¬ 
ger  at  the  Detroit  News,  joins  News- 
day  as  operations  director. 

Harold  F.  Woldt  Jr.  joins  New- 
day  as  New  York  circulation  manger 
from  vice  president/circulation  direc¬ 
tor  of  the  Fort  Lauderdale  News  and 
Sun-Sentinel. 

*  *  * 

At  the  Morristown  (N.J.)  Daily  Re¬ 
cord,  Ramona  Rowe  was  appointed 
vice  president  of  administration,  per¬ 
sonnel,  and  labor  relations.  She  is  the 
first  female  vice  president  in  the  84- 
year  history  of  the  newspaper. 

James  Flachsenhaar  was 
appointed  managing  editor.  He 
formerly  was  with  The  Record,  Hack¬ 
ensack,  N.J. 

*  *  * 

Walter  Campbell,  a  veteran  in 
the  New  York  area  newspaper  busi¬ 
ness  for  40  years  and  director  of  sub¬ 
urban  advertising  for  the  New  York 
Times  since  1980,  has  retired.  He 
joined  the  Times  in  1974  from  the  Pas¬ 
saic  (N.J.)  Herald-News,  where  he 
was  advertising  manager. 
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KAY  T.  McGRAW  is  now  deputy  man¬ 
aging  editor  of  the  Virginian-Pilot  and  the 
Ledger-Star,  Norfolk,  with  responsibili¬ 
ties  for  the  news  and  copy  desk  operations 
of  both  newspapers. 

She  has  been  assistant  managing  edi- 
tor/day  since  the  news  staffs  of  the  two 
papers  merged  in  1982. 

McGraw  joined  the  Ledger-Star  as  a 
reporter  in  1 974  and  has  served  as  Nor¬ 
folk  city  editor.  Doily  Break  editor  and 
projects  editor.  Earlier  she  was  a  reporter 
for  the  Richmond  (Va.)  News  Leader 
and  the  Charlotte  (N.C.)  News. 


At  the  Seattle  Times,  senior  vice 
president  and  general  manager 
Harold  G.  Fuhrman  retired  at  the 
end  of  December;  and  H.  Mason  Siz¬ 
emore,  assistant  general  manager, 
was  promoted  to  vice  president  and 
general  manager. 

Sizemore  has  been  with  the  Times 
since  1965.  He  spent  16  years  in  the 
news  department  in  various  posts  in¬ 
cluding  managing  editor.  He  was 
named  production  director  in  1981 
and  assistant  general  manager  last 
year. 

Fuhrman  started  in  the  accounting 
department  in  1946  after  Army  Signal 
Corps  service  and  was  labor  relations 
manager  from  I960  to  1969,  when  he 
became  assistant  general  manager. 
He  was  named  vice  president  and 
general  manager  in  1970  and  senior 
vice  president  in  1979. 

*  *  * 

New  appointments  of  news  editors 
and  domestic  correspondents 
announced  by  the  Associated  Press 
include: 

Drusilla  Menaker,  to  news  edi¬ 
tor  for  New  Jersey,  based  in  Newark. 
A  former  reporter  for  the  Passaic 
(N.J.)  Herald-News,  she  joined  AP  at 
Philadelphia  in  1982  and  transferred 
to  Newark  the  next  yea'’. 

Joseph  P.  Wheelan,  on  the  De¬ 
nver  bureau  staff  since  1979,  to  news 
editor  for  Colorado  and  Wyoming, 
based  in  Denver.  Since  Joining  AP  at 
Cheyenne  in  1976  he  also  has  worked 


in  the  Little  Rock  bureau  and  is  a  for¬ 
mer  staffer  for  the  Casper  (Wyo.) 
Star-Tribune. 

Domestic  correspondents 
appointed  are: 

Mary  Anne  Rhyne  to  Tallahassee; 
Steve  Wilstein  to  San  Jose;  John 
Diaz,  to  Woodbury,  N.J.,  and  David 
Sedeno,  to  Harlingen,  Texas. 

Rhyne  has  been  covering  the  North 
Carolina  legislature  in  the  Raleigh 
bureau;  Wilstein,  a  San  Francisco 
newsman  who  has  been  with  AP  since 
1982,  formerly  was  a  sports  writer  for 
United  Press  International. 

Diaz  opens  a  new  AP  office  in 
Woodbury,  N.J.,  with  this  assign¬ 
ment,  moving  from  Philadelphia 
where  he  Joined  AP  last  May  after 
serving  as  assistant  bureau  chief  of 
the  Donrey  Media  Group’s  Washing¬ 
ton  bureau. 

Sedeno  has  been  in  Dallas  since  last 
January  when  he  Joined  AP  after 
working  for  the  Fort  Worth  Star- 
Telegram  and  the  San  Angelo  Stan¬ 
dard-Times. 

*  *  * 

Judith  Kuhlman  Joined  the  Min¬ 
neapolis  Star  and  Tribune  as  assistant 
controller-planning  and  analysis.  She 
was  manager  of  finance  at  BMC  and 
prior  to  that,  held  several  positions  at 
Donaldson  Co. 


WASHINGTON,  D.C.— Managing  editor  with  creative  understand¬ 
ing  of  state  and  local  Washington  news  wanted  to  help  take 
States  through  its  second  decade.  Washington  reporting,  sales 
and  management  experience,  hands-on  knowledge  of  electron¬ 
ic  newspaper  libraries,  databases  and  newspaper  graphics 
would  be  perfect  mix.  $35,000  and  a  stake  in  our  future. 

StatesNews  Service 

1333  F  Street,  N.W.,  Washington,  D.C.  20004-1195 
202-628-3100 


Appointed  directors  of  national, 
classified  and  retail  advertising  of  the 
New  York  Times  are: 

John  J.  Guerin,  to  national  adver¬ 
tising  director,  after  having  served  as 
director  of  classified  advertising  since 
1980. 

Erich  G.  Linker  Jr.,  to  director  of 
classified  advertising  after  three  years 
as  director  of  retail  advertising. 

David  Perm,  returning  to  the 
Times  as  retail  advertising  director  af¬ 
ter  service  as  executive  vice  president 
and  general  manager  of  Family  Cir¬ 
cle,  a  member  of  The  Times  Com¬ 
pany’s  magazine  group. 

Guerin  replaces  Richard  W. 
Stockton,  who  was  named  business 
director  of  the  national  edition. 

*  ♦  * 

David  Manship  was  named  vice 
President  of  sales  and  marketing  for 
Capital  City  Press,  publisher  of  the 
Baton  Rouge  Morning  Advocate  and 
the  State-Times. 

Manship  has  been  employed  at  the 
company  since  1973,  when  he  was 
hired  to  help  computerize  the  newspa¬ 
per’s  operations.  He  worked  in  various 
departments  and  for  the  past  two  years 
has  been  marketing  director. 

♦  *  * 

James  K.  Meyers  has  been  named 
managing  editor  of  the  Kenosha 
(Wis.)  News,  succeeding  Ralph 
Evans,  who  retired. 

Meyers,  a  25-year  employee  of  the 
News,  previously  was  city  editor  and 
will  be  succeeded  in  that  post  by  John 
Andreas,  weekend  editor  with  prim¬ 
ary  responsibility  for  the  Sunday  edi¬ 
tion. 

The  new  weekend  editor  is 
Stephen  E.  Lund,  previously  a  copy 
editor  and  business  reporter. 


—  NEWSPEOPLE  EDITOR 
Lenora  Williamson 


EDITOR  &  PUBLISHER  for  February  9,  1985 


19 


NEWSPEOPLE  IN  THE  NEWS 


FOUNDATION 


Steve  Clow  is  the  newly  named 
sports  editor  of  the  Daily  News  of  Los 
Angeles.  Clow  moved  from  the  Los 
Angeles  Herald  Examiner,  where  he 
was  deputy  sports  editor. 

At  the  Daily  News,  he  succeeds 
Joe  Jares,  who  begins  writing  a  col¬ 
umn  and  occasional  feature-length 
stories.  Jares,  formerly  of  Sports 
Illustrated,  joins  Rick  Talley  as  the 
newspaper's  sports  columnists. 

Clow  had  worked  at  the  Mesa 
(Ariz.)  Tribune  and  the  Santa  Monica 
Evening  Outlook  before  joining  the 
Herald  Examiner  in  1980. 


Steve  Clow 


Thomas  J.  R.  Kent 


Thomas  P.  Holey 


Moscow  bureau  chief,  NATO  and 
EEC  correspondent  in  Belgium,  head 
of  AP  operations  in  Iran,  and  has 
worked  on  the  New  York  foreign 
desk. 

*  ♦  * 

Jennefer  Austin  Hirshberg,  42, 
who  was  a  reporter  with  the  late 
Washington  Star  when  the  newspap¬ 
er  folded,  begins  her  new  job  as  press 
secretary  to  First  Lady  Nancy 
Reagan  on  February  12. 

Hirshberg  recently  has  been  direc¬ 
tor  of  the  Federal  Trade  Commis¬ 
sion’s  Office  of  Public  Affairs  and  is  a 
former  director  of  corporate  com¬ 
munications  for  Bendix  Automation 
in  Cleveland. 

Her  earlier  experience  also  in¬ 
cludes  work  as  a  media  consultant 
with  Gray  &  Co.  in  Washington,  and 
as  part-time  rock  music  critic  for  the 
Washington  Post  and  as  an  English 
teacher  at  Glendale  (Calif.)  Commun¬ 
ity  College. 

*  *  * 

Ed  Younghans  has  been  named 
plant  and  production  director  of 
Knight  Publishing  Co.,  publishers  of 
the  Charlotte  (N.C.)  News  and  the 
Charlotte  Observer,  replacing  Otis 
Cox,  who  retired  after  13  years  in  the 
position. 

Younghans,  a  graduate  of  the 
Rochester  (N.Y.)  Institute  of  Tech¬ 
nology’s  school  of  printing  manage¬ 
ment,  worked  in  Illinois  and  South 
Carolina  before  moving  to  Charlotte 
in  1982  to  be  prepress  production 
manager. 

*  ♦  * 

Cora  Marsha  Ohl  was  named 
assistant  manager  in  the  community 
and  corporate  services  department  of 
the  Arizona  Republic/The  Phoenix 
Gazette.  Dr.  Ohl  formerly  taught 
communications  at  Valdosta  State 
College  in  Georgia,  was  an  Air  Force 
lieutenant  and  served  in  the  office  of 
the  governor  of  Florida  conducting 

.management  reviews. _ 
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Thomas  P.  Haley,  who  resigned  in 
January  as  senior  vice  president, 
administration,  of  the  Denver  Post, 
has  assumed  his  new  post  as  president 
of  Monitor  Publishing  Company ,  pub¬ 
lisher  of  the  Concord  (N.H.)  Monitor. 

Haley  joined  the  Denver  Post  in 
1983  as  vice  president  and  general 
manager.  Previously  he  was  publisher 
and  chief  executive  officer  of  the 
Orange  Coast  Daily  Pilot,  Costa 
Mesa,  Calif.,  and  vice  president  of 
operations  at  the  Dallas  Times 
Herald.  From  1975  to  1978,  Haley 
was  director  of  employee  relations  at 
the  Detroit  Free  Press. 

At  the  Monitor,  he  has  assumed  re¬ 


sponsibility  for  the  newspaper’s  op¬ 
erations. 

George  Wilson,  president  of 
the  Monitor’s  parent  corporation. 
Newspapers  of  New  England,  Inc., 
has  been  with  the  Monitor  since  1%2 
and  continues  as  its  publisher  with 
responsibilities  in  editorial  matters. 

*  *  SH 

Thomas  J.R.  Kent  has  been 
named  news  editor  of  the  World  Ser¬ 
vices  Division  of  the  Associated 
Press.  He  succeeds  George  A. 
Krimsky,  who  has  resigned  effective 
February  15. 

Kent,  deputy  news  editor  for  World 
Services  since  early  1982,  is  a  former 


Question: 


WHATARE 
THE  MAJOR  CAUSES 
OFHICHWAY 
DETERIORATION? 


The  American  Trucking  Associations  Foundation,  Inc.,  2200  Mill  Road,  Alexandria,  Virginia  22314 


For  the  answer  see 
pjageSl. 

And  for  all  the  answers 
about  the  American 
trucking  industry  call 
(703)  838-1966. 


The  News  adds  Reuters  services 


The  worldwide  news  service  of  the 
Reuters  News  and  Photo  Service  joins  The 
Detroit  News  daily  and  Sunday  beginning 
today. 

The  global  resources  of  the  600-member 
staff  of  Reuters  will  be  used  to  augment 
wire  and  staR  reports  to  provide  a  compre¬ 
hensive  news  budget  for  The  Detroit 
News,  said  Executive  Editor  Benjamin 
Burns.  “We  are  confident  Reuters  will  add 
measurably  to  our  total  news  presentation. 
We  have  always  selectively  sent  our  writers 
and  photographers  abroad  to  cover  major 
stories,  but  Reuters  will  improve  our 
day-tu-day  coverage,”  said  Burns. 

Since  its  inception  in  1851,  Reuters  has 
provided  reliable  and  distinguished  report¬ 
ing  from  remote  parts  of  the  world  as  well 
as  the  centers  of  power  and  information. 


The  news  service  began  when  Paul  Julius 
Reuter  Riled  a  gap  between  major  financial 
centers  in  Eurc^  by  providing  useful 
information  by  carrier  pigeon  and  the 
newly  deveit^)^  telegraph  lines.  His  news 
service  crossing  the  English  Channel 
quickly  became  indispensable  to  financial 
markets,  and  the  service  then  moved  to 
providing  information  to  newspapers. 
Now,  Reuters  is  one  of  the  world’s  fore¬ 
most  information-gathering  organizations 
using  offices  and  correspondents  around 
the  world  and  the  latest  technology. 

“Reuters  will  be  especially  valuable  to 
us  in  the  areas  of  the  world  where  the  news 
service  has  traditionally  been  strong,  par¬ 
ticularly  Africa  and  the  developing  na¬ 
tions,”  said  News  Managing  Editor  James 
F.  Vesely.  “We  are  happy  to  provide  the 
Reuters  News  Report  to  Michigan.” 


January  6, 1985 


For  information  on  how  The  Reuter  News  Report 
and  The  Reuter  News  Pictures  Service  can 
help  put  the  world  into  sharper  focus  for  your 
readers,  please  call  Jim  Outman  or  John  DePrez 
at  (212)  730-2713  or  write  to  Reuters,  1212  Avenue 
of  the  Americas,  New  York,  NY  10036. 


Resignations  spark  questions  at  K.C.  Times 


The  Kansas  City  Times  has  promo¬ 
ted  assistant  managing  editor  Monroe 
£)odd  to  replace  C.  Thomas  Stites, 
who  last  month  resigned  along  with 
assistant  managing  editor  Michael  J. 
Kelley  after  little  more  than  a  year  on 
the  job. 

No  reason  was  given  for  the  res¬ 
ignations,  which  many  on  the  Times 
and  the  sister  Kansas  City  Star  be¬ 
lieve  were  forced. 

Michael  E.  Waller,  Times  and  Star 
editor  and  vice  president  of  the  Kan¬ 
sas  City  Star  Co.,  said  he  wouldn’t 
comment  on  “personnel  manners,” 
but  he  added  that  the  management 
changes  would  not  affect  the  papers’ 
operating  styles. 

Under  a  policy  initiated  by  Waller 
and  former  editor  Michael  Davies,  the 
morning  Times  concentrates  on  re¬ 
gional  and  national  news,  while  the 
afternoon  Star  emphasizes  local 
coverage.  The  staffs  are  competitive 
and  do  not  share  stories,  but  in  gener¬ 
al  a  story  picked  up  by  one  paper  is 
not  pursued  by  the  other. 

The  policy  was  adopted  because 
almost  all  Kansas  City  subscribers  get 
both  papers. 

According  to  a  report  in  the  St. 
Louis  Journalism  Review  quoting 


“insiders,”  former  managing  editor 
Stites  wanted  to  change  that  policy. 

Stites  and  Kelley  are  both  natives 
of  Kansas  City  who  began  their  jour¬ 
nalism  careers  on  the  Times  in  the 
early  1960s. 

Stites  rejoined  the  Times  as  manag¬ 
ing  editor  in  October  1983.  He  had 
previously  been  night  national  editor 
of  the  New  York  Times,  news  editor  of 
Newsday,  regional  editor  of  the  Phila¬ 
delphia  Inquirer  and  night  city  editor 
of  the  Chicago  Sun-Times. 

Kelley,  whom  Stites  brought  in  as 
Times  assistant  managing  editor  in 
February  1984,  was  previously  direc¬ 
tor  of  government  relations  for  the 
Teamsters  Central  States  Pension  and 
Health  and  Welfare  funds.  He  also 
has  been  press  secretary  to  Sen. 
Thomas  Eagleton  and  president  of  a 
Midwest  ice  cream  franchise  chain. 

Neither  could  be  reached  for  com¬ 
ment,  but  Stites  defended  their  man¬ 
agement  in  an  interview  with  the  Kan¬ 
sas  City  Business  Journal. 

“Mike  (Kelley)  and  I  are  proud  of 
the  improvements  we  made  in  the 
paper.  Wherever  there  is  serious 
change,  it  is  bound  to  cause  some  hurt 
feelings  and  some  hard  feelings.  We 
know  both  of  those  were  present  in 


the  newsroom,  but  there  were  some 
good  feelings,  too,  and  the  best  people 
were  doing  some  of  the  best  work  of 
their  lives.  Our  only  regret  is  that  be¬ 
cause  of  differences  in  objectives,  it 
became  impossible  for  us  to  finish  the 
job,”  the  weekly  quoted  Stites  as 
saying. 

New  managing  editor  Dodd  is  a 
longtime  veteran  of  the  Times  and 
was  most  recently  the  paper’s  other 
assistant  managing  editor. 

The  paper  will  now  have  only  one 
assistant  managing  editor.  Waller 
said.  Former  national  editor  Steve 
Shirk  was  named  to  that  position. 

Former  news  editor  Keith  Chros- 
towski  was  named  executive  news 
editor.  No  replacement  for  Chros- 
towski  has  been  named  yet.  Waller 
said. 


Minn,  daily  hires 
racing  columnist 

The  Minneapolis  Star  and  Tribune 
has  hired  horse  racing  columnist  and 
author  Steve  Davidowitz  as  part  of  a 
major  commitment  to  covering  horse 
racing  in  Minnesota. 


When  the 
legal  drinking 
age  goes 
down, 

It'S  a  question  a  lot  of 
people  have  been  arguing. 
And  State  Farms  insurance 
Backgrounder  on  the  sub¬ 
ject  presents  the  evidence 
on  both  sides. 

Other  Backgrounders 
take  objective  looks  at  top¬ 
ics  like  "The  55  MPH  Speed 
Limit:  LIfesaver  or  Nui¬ 
sance?"  and  "Automatic  Crash 
Protection:  Necessity  or  Nui¬ 
sance?"  They're  part  of  the 
information  service  avaiiabie 
to  newspeopie  from  State 
Farm. 


do 

accidents 
go  up? 

Write  or  caii  (309-766- 
2625)  if  you  have  an  interest 
in  these  topics  or  questions 
about  others. 


Media  Information  Service 
Public  Relations  Department 
State  Farm  insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701  r  STATi  I 
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U.S.  newsprint  consumption  up  10%  in  1984 


The  amount  of  newsprint  imported 
to  the  United  States  rose  15%  last 
year,  while  U.S.  newsprint  produc¬ 
tion  rose  7%,  according  the  American 
Paper  Institute. 

In  its  final  report  on  1984,  API  said 
U.S.  production  of  all  types  of  paper 

News  exec  guilty 
of  tax  evasion 

Michael  Mead,  executive  vice  pres¬ 
ident  and  co-publisher  of  the  Erie 
(Pa.)  Times,  has  pleaded  no  contest  to 
four  counts  of  failure  to  file  federal 
income  tax  returns  in  a  willing  and 
timely  manner. 

Mead  entered  his  plea  January  14  in 
U.S.  District  Court  in  Erie.  He  faces 
sentencing  in  March. 

U.S.  Attorney  J.  Alan  Johnson  said 
Mead  did  not  file  income  tax  returns 
from  1978  through  1981  until  after  an 
investigation  was  begun  in  February 
1983,  by  the  criminal  investigation 
unit  of  the  Internal  Revenue  Service. 

Students  win 
writing  scholarships 

Four  high  school  students  will 
receive  Dow  Jones  Newspaper  Fund 
scholarships  totaling  $4,0()0  as  the 
Fund’s  1984  National  Urban  Writing 
Competition  winners. 

They  are:  Phylis  Fung,  a  senior  at 
Lawrence  High  School,  Lawrence- 
ville,  N.J.;  Diane  Hawkins,  a  senior  at 
Kenwood  Academy,  Chicago,  III.; 
Dorene  Lomanto,  a  senior  at  Curtis 
High  School,  Staten  Island,  N.Y.; 
and  Diane  Renne  Wiggins,  a  senior  at 
Prince  George  County  High  School, 
Prince  George,  Va. 

These  students  wrote  the  best  sto¬ 
ries  in  a  writing  competition  among 
students  who  participated  in  23  Urban 
Journalism  Workshops  cosponsored 
this  summer  by  the  Fund  and  local 
newspapers. 

Urban  Journalism  Workshops  are 
intended  to  identify  minority  high 
school  students  and  encourage  them 
to  develop  their  journalism  skills 

Price  increase 

Suggested  home-delivery  price  of 
the  daily  Boston  Globe  has  been 
boosted  from  $1.60  to  $1.75  a  week. 

The  single  copy  newsstand  price  of 
the  daily  editions,  however,  remains 
at  25  cents. 

The  price  of  the  Sunday  Globe  is 
unchanged. 


reached  an  all  time  high  and  demand 
for  some  types  boosted  imports  24% 
over  1983  totals.  Overall  demand  for 
paper  rose  8%  and  exports  were 
steady,  API  said. 

U.S  newsprint  consumption  was 
strong,  increasing  by  about  10%  to 
about  13  million  tons.  Much  of  the 
gain  benefited  Canadian  mills,  which 
increased  their  U.S.  exports  by  some 
13%  last  year. 

Currently  about  42%  of  U.S.  news¬ 
print  needs  are  provided  by  domestic 


producers,  the  remainder  supplied  by 
Canada  with  a  small  portion  coming 
from  Scandanavian  producers. 

Newsprint  prices  as  a  whole  rose 
9.2%  last  year.  This  year  they  are  ex¬ 
pected  to  increase  7%  when  price 
hikes  announced  by  several  major 
producers  take  effect  between  May 
and  July,  according  to  Evadna  Lynn, 
an  anaylyst  with  Merrill  Lynch.  She 
said  the  strength  of  the  dollar  was  a 
deterrent  to  further  price  increases. 


Acquisition 

Thomson  Newspapers,  Inc. 

Has  Acquired 

Lebanon  News  Publishing  Company 
Of  Pennsylvania. 

The  Undersigned 
Conducted  the  Negotiations 
And  Acted  As  Brokers 
In  This  Transaction 

Hare  &  Ford 

“The  All  Media  Brokerage  Specialists” 


Richard  L.  Hare 
62  Black  Walnut  Drive 
Rochester,  NY  14615 
716/621-6873 


Milton  Q.  Ford 
5050  Poplar  Avenue 
Suite  1135 
Memphis,  TN  38157 
901/767-7980 


Newspaper,  Radio,  Television,  Cable. 

Your  Complete  Buying  Or  Selling  Needs  Will  Be 
Handled  In  Strict  Confidence.  Over  $170,000,000 
In  All  Media  Sales  Since  1980. 
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Goss  buys  division  of  French  press  buiider 


In  a  bid  to  penetrate  the  European 
market,  the  makers  of  Goss  printing 
presses  have  bought  the  Creusot- 
Loire  printing  division,  a  French 
press  builder,  from  its  financially- 
troubled  conglomerate  owner. 

The  Graphic  Systems  Division  of 
Rockwell  International,  owners  of 
Goss,  said  the  acquisition  would  ex¬ 
pand  its  international  base  and  pro¬ 
vide  a  location  from  which  to  better 
work  the  European  market. 

The  buy  “will  permit  us  to  build 
upon  our  established  line  of  Goss 
newspaper  and  commercial  presses, 
resulting  in  a  synergism  that  will  be¬ 
nefit  both  the  Creusot-Loire  and  Goss 
lines,”  said  Ron  White,  president  of 
the  Graphic  Systems  Division. 

The  cost  of  the  deal  was  not  re¬ 
vealed. 


White  said  GSD  also  wanted  to  get 
the  company’s  engineering  expertise 
and  a  base  on  continental  Europe. 
GSD  currently  runs  a  press  equip¬ 
ment  plant  in  Preston,  England,  and 
has  sales  offices  in  London,  Paris  and 
Obertshausen,  West  Germany. 

Frank  McKay,  GSD  director  of  in¬ 
ternational  marketing  and  head  of  the 
new  division,  said  the  printing  divi¬ 
sion  was  purchased  Jan.  15  from  the 
receiver  of  Creusot-Loire  SE,  a  con¬ 
glomerate  that  was  in  liquidation.  He 
described  the  financial  status  of  the 
company  as  “not  too  healthy.” 

McKay  said  the  Creusot-Loire  line 
was  “complementary”  to  Goss  in 
that  the  French  presses  provided 
some  advantages  not  offered  by  Goss, 
including  added  color  capability  and 
bigger  web  capacity. 


The  purchase  was  not  expected  to 
affect  the  sales  of  Goss  products, 
McKay  said.  Goss  holds  a  major 
share  of  the  U.S.  offset  newspaper 
press  market  while  Creusot-Loire 
customers  here  are  few. 

But  with  the  strong  dollar  hurting 
the  sale  of  U.S.  products  abroad,  a 
foreign  manufacturer  can  enjoy 
advantages  in  the  ease  of  sales. 

Creusot-Loire,  with  headquarters 
in  Paris  and  a  manufacturing  plant  in 
Nantes,  will  be  renamed  Rockwell 
Systemes  Graphiques  Nantes.  The 
existing  product  line  includes  four 
kinds  of  offset  presses  for  newspa¬ 
pers,  magazines  and  commercial 
printers.  The  presses  are  in  produc¬ 
tion  but  one  will  be  “evaluated,” 
McKay  said. 


N.C.  daily  to  build  $11  million  printing  plant 


The  Asheville  Citizen-Times  Pub¬ 
lishing  Co.  has  contracted  to  build  an 
$tl-miilion,  football-field  sized  print¬ 
ing  plant  on  a  nine-acre  site  in  the 
city’s  suburbs. 

Donald  J.  Barhyte,  president  of  the 
Multimedia  Newspaper  Co.,  parent 
company  to  the  publishers  of  the 
Asheville  Citizen  and  Times,  said  the 
investment  is  a  vote  of  confidence  in 
the  future  of  the  western  North  Caro¬ 
lina  market  and  will  position  the 
newspapers  for  improved  service  to 
readers  and  advertisers  into  the  year 
2000. 

The  40,000-square-foot  plant  will 
house  a  new  eight-unit  M.A.N.- 
Roland  Lithomatic  III  web  offset 
printing  press  with  four  color  decks. 
The  press  will  print  issues  of  up  to  1 28 
pages  and  will  increase  color  capabil¬ 
ity.  Planned  for  the  Enka  section,  the 
plant  will  have  a  new  mailroom  and 

L.A.  Times  uses 

The  Los  Angeles  Times  is  pub¬ 
lishing  daily  quality  weather  graphics 
with  the  aid  of  a  computer. 

The  idea,  which  was  initiated  for 
the  paper’s  special  Olympics  sections 
last  summer,  is  a  major  improvement 
over  the  traditional  method  of  prepar¬ 
ing  smog  charts,  according  to  Times 
technical  resources  coordinator 
Richard  O’Reilly. 

In  the  old  way,  O’Reilly  explained, 
“our  artists  had  to  set,  cut  and  paste 


color  and  platemaking  equipment.  It 
will  be  linked  electronically  to  the 
downtown  office,  the  company  said. 

“The  Citizen-Times  has  a  firm 
commitment  to  downtown  Ashe¬ 
ville,”  said  Richard  B.  Wynne,  presi¬ 
dent  and  publisher  of  the  newspapers. 
“We  will  keep  our  business  offices 
and  our  editorial  departments  in  the 
present  location.  Composition  will  be 
done  downtown  as  is  the  case  now 
and  our  data  processing  will  remain  in 
place. 

“The  suburban  location  transfers 
the  bulk  of  the  manufacturing  process 
and  should  lessen  congestion  of  truck 
and  distribution  traffic.  The  electron¬ 
ic  connection  between  the  two  build¬ 
ings  is  based  on  technology  that  has 
proved  effective  in  other  locations 
over  the  country.” 


down  the  background  lettering  and 
numbers.  In  the  case  of  a  bar  chart, 
each  bar  size  had  to  be  mathematical¬ 
ly  calculated  and  then  drawn  to  size. 
Next,  each  piece  of  the  diagram  and 
each  shade  of  the  piece  had  to  be  care¬ 
fully  cut  out  with  a  knife  and  then 
finally  fitted  on  the  board.  .  .  the  pro¬ 
cess  is  very  time  consuming.” 

To  speed  the  process,  O'Reilly 
said,  the  Times  got  a  Hewlett- 
Packard  Model  7475,  called  a  “plot- 


The  newspapers  will  be  printed  at 
the  downtown  plant  until  the  new  one 
is  finished,  expected  in  late  1986. 
Construction  is  planned  to  begin  this 
spring. 

The  press  is  said  to  be  capable  of 
printing  75,000  newspapers  an  hour. 
Equipped  with  a  quarter  folder,  it  will 
produce  smaller  formats  such  as  the 
TV  magazine.  The  automated  mail- 
room  will  have  equipment  for  multi¬ 
ple  inserts. 

The  Citizen-Times  publishes  a 
morning  and  evening  editon  with  a 
combined  daily  circulation  of  about 
66,000,  75,000  on  Sunday.  Mul¬ 
timedia  publishes  1 3  daily  and  30  non¬ 
daily  newspapers,  operates  lOO  cable 
television  franchises,  owns  and  oper¬ 
ates  five  television  and  12  radio  sta¬ 
tions  and  produces  and  syndicates 
television  shows  such  as  the  Phil 
Donahue  Show. 


ter,”  which  can  draw  bar,  pie  or  line 
graphs  in  minutes  with  “remarkable 
precision,”  according  to  the  manu¬ 
facturer. 

During  the  Olympics,  O'Reilly  re¬ 
called,  he  received  smog  statistics  by 
telecommunications  directly  into  his 
HP  150  personal  computer.  Then,  us¬ 
ing  the  menu-driven  Picture  Perfect 
software,  the  plotter  was  able  to  draw 
smog  level  bars  on  an  8'/:  x  Il-inch 
transparency. 


computer  to  prepare  smog  charts 
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O’Reilly  said  the  output  device  can 
plot  on  both  paper  and  acetate  trans¬ 
parency.  Pen  variety  and  a  six-pen 
carousel  allow  for  variation  in  color  as 
well  as  line  width,  he  added. 

“The  background  base  was  still 
prepared  in  the  art  department,” 
O’Reilly  continued.  ‘‘But  the  base 
which  included  all  the  needed  type¬ 
faces  and  shading  only  had  to  be  made 
I  once.  Each  day  of  the  Olympics  the 
!  transparency  changed,  but  the  back¬ 
ground  remained  the  same.” 

1 


After  O’Reilly  had  plotted  the 
scaled  smog  level  bars  into  the  ace¬ 
tate,  all  that  remained  was  to  place  it 
over  the  artist-prepared  base  and  tape 
it  down,  he  noted.  It  was  then  sent 
immediately  to  the  engraving  camera 
to  be  made  ready  for  printing. 

‘‘The  entire  process,  from  the  mi¬ 
nute  the  smog  data  came  in  to  the  time 
it  reached  the  press  took  a  half-hour,” 
the  Times  executive  said.  ‘‘The  dead¬ 
line  just  wasn’t  a  problem  for  me  any 
longer.” 


O’Reilly  said  the  Olympics  smog 
coverage  was  so  successful  that  the 
Times  now  includes  air  quality  re¬ 
ports  in  its  regular  editions.  Smog 
charts  appear  on  the  front  page  of  the 
Metro  edition  and  separate  localized 
versions  are  in  the  San  Fernando  Val¬ 
ley  and  Orange  County  editions. 

O’Reilly  said  the  plotter  may  be 
used  in  the  future  for  such  applica¬ 
tions  as  the  Dow  Jones  averages, 
business  statistics  and  weather 
measurements.  —  M.L.  Stein 


Hastech  gets  some  financing;  deai  with  Tripie  I  may  be  off 


By  George  Garneau 

Hastech  Inc.,  the  financially  strap¬ 
ped  manufacturer  of  advanced  pub¬ 
lishing  systems,  has  failed  to  reach 
terms  under  which  Information  Inter¬ 
national  Inc.,  a  competitor  in  pagina¬ 
tion  technology,  would  invest  in  or 
buy  out  Hastech. 

Executives  in  both  companies  said 
that  negotiations  had  not  produced 
mutually  acceptable  terms.  Propos¬ 
als,  details  of  which  were  not  dis¬ 
closed,  from  each  side  had  been  re¬ 
jected  by  the  other. 

However,  the  companies  disagree 
on  the  status  of  the  talks.  George 
Sylvester,  executive  vice  president  of 
Hastech,  said  the  companies  are  ‘‘still 
negotiating.” 

Alfred  L.  Fenaughty,  president  and 
chief  executive  officer  of  Triple  I, 
said,  ‘‘We  have  been  hung  up  on  par¬ 
ticulars  now  for  more  than  a  month. 
Therefore,  I  concluded  it’s  not  a  do¬ 
able  deal.” 

Hastech  of  Manchester,  N.H.,  has 
been  talking  with  Triple  I  of  Culver 
City,  Calif.,  for  several  months  about 
an  agreement  aimed  at  raising  capital 
for  Hastech. 

Asked  what  the  stumbling  block 
has  been.  Triple  I’s  Fenaughty  said, 
‘‘Triple  I  insisted  that  money  paid  to 
debenture  holders  and  shareholders 
be  held  in  escrow  to  guarantee  the 
collectibility  of  receivables  and  the 
useful  value  of  inventory.” 

Sylvester  described  Hastech’s 
financial  problems  as  ‘‘not  serious.” 

‘‘Basically  it’s  cash  flow,”  he  said. 

Hastech  is  involved  in  costly  re¬ 
search  and  development  projects  and 
relies  on  new  business  for  capital, 
Sylvester  said.  ‘‘If  we  see  a  slow  few 
months,  we  certainly  feel  the  cash  im¬ 
plications.” 

A  statement  released  by  Hastech 
on  Jan.  31  said  the  company  had  re¬ 
ceived  ‘‘the  first  portion  of  a  mulitmil- 
lion  dollar  financial  package.”  It  said 
details  were  ‘‘confidential.”  Sylves¬ 
ter  said  the  first  piece  of  financing  was 
a  stockholders’  guarantee  worth  $1 
million. 


R.  Bruce  Wilson,  Hastech’s  vice 
president  of  finance,  said  in  the  state¬ 
ment,  ‘‘This  additional  capital,  cou¬ 
pled  with  our  projected  business  up¬ 
turn  in  1985  will  provide  Hastech  with 
the  resources  it  needs  to  maintain  its 
strong  market  position  and  complete 
the  development  of  several  important 
projects  in  1985.” 

Also  in  the  release,  Hastech 
announced  booking  14  systems  in  the 
last  two  months  in  Scandinavia,  En¬ 
gland,  Canada  and  the  United  States. 
The  systems  included  14  central  pro¬ 
cessing  units,  80  Edit  VIII  terminals, 
51  Magician  terminals  and  11  page 
layout  terminals. 


Sylvester  described 
Hastech’s  financial 
problems  as  “not 
serious.” 

“Basically  it’s  cash 
flow,”  he  said. 


Fenaughty  said  Triple  I  thought  the 
Hastech  products  would  fit  well  with 
theirs.  Both  companies  are  working 
to  develop  complete  pagination  sys¬ 
tems  enabling  editors  to  assemble 
text,  photos  and  ads  on  a  single  com¬ 
puter  screen  for  output  as  plate-ready 
newspaper  pages  or  plates. 

Triple  I  has  contracted  with  the 
Wall  Street  Journal  for  a  full  pagina¬ 
tion  system.  Hastech  is  working  on  a 
computer-to-plate  system  for  the 
Observer-Dispatch  Inc.  in  Utica, 
N.Y.,  and  in  recent  months 
announced  a  pagination  system  at  its 
biggest  metropolitan  newspaper  to 
date,  the  Oklahoma  Publishing  Co., 
publishers  of  the  Daily  Oklahoman 
and  the  Oklahoma  City  Times. 

Hastech,  formed  in  1979  as  a  sub¬ 
sidiary  of  Hendrix  Electronics  Inc.,  is 
owned  by  a  group  of  venture  capital 
investors. 

Triple  1,  according  to  an  industry 
source,  is  seeking  to  purchase  within 


the  industry.  According  to  its  corpo¬ 
rate  report,  in  the  year  ending  last 
April  30,  it  posted  $28  million  in  total 
revenue  with  a  net  income  of  $2.4  mil¬ 
lion. 

Production  mgr. 
named  in  Hartford 

The  Hartford  Courant  has  named 
Stephen  Carazo  as  production  mana¬ 
ger  and  head  of  the  newspaper’s  pro¬ 
duction  quality  committee. 

Carazo,  former  production  mana¬ 
ger  at  the  Orange  Coast  Daily  Pilot  in 
Costa  Mesa,  Calif.,  where  he  special¬ 
ized  in  color  production,  will  help 
oversee  the  Courant’s  $27  million 
press  and  mailroom  expansion.  The 
capital  improvements,  scheduled  for 
completion  in  1986,  will  significantly 
expand  the  newspaper’s  color 
capacity. 

Parade  to  run 
speciai  auto  issue 

For  the  first  time  in  its  43-year  his¬ 
tory,  Parade  magazine  is  devoting  an 
entire  color  issue  to  one  subject  —  the 
automotive  industry. 

Editor  Walter  Anderson  said  the 
magazine  will  do  so  because  ‘‘the 
automotive  industry,  which  has  for¬ 
ever  altered  the  course  of  this  nation, 
is  in  a  renaissance.” 

The  special.  Sept.  1, 1985  issue  will 
introduce  the  new  1986  automobile 
models  to  Parade’s  51-million  readers 
and  offers  advertisers  of  automotive 
and  related  products  a  25%  automo¬ 
tive  incentive  discount  for  ads  in  this 
issue  and  at  least  one  other  issue  dur¬ 
ing  the  remainder  of  1985. 

The  issue  will  include  interviews 
with  the  chief  executive  officers  of  the 
major  automobile  companies  explor¬ 
ing  the  changes  the  industry  has  made 
for  the  benefit  of  the  consumer.  It  also 
will  focus  on  Americans’  automotive 
buying  habits.  Based  mainly  on 
American  products,  the  issue  will  in¬ 
clude  Japanese  and  other  imports. 
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Reporters  getting  to  test  mobile  cellular  phones 

Most  praise  their  possibiiities,  but  say 
there  are  stiii  bugs  that  have  to  be  worked  out 


By  George  Garneau 

When  the  opening  ceremonies  of 
the  Los  Angeles  Summer  Olympics 
ended  around  10  p.m.  last  July  28,  it 
was  nearing  deadline  for  reporter 
Cheryl  Katz  of  the  /Register  in  Orange 
County,  Calif.,  and  the  scene  outside 
the  Coliseum  was  a  madhouse. 

With  her  story  typed  into  a  TRS-80 
Model  100  portable  computer,  she 
‘dashed  for  the  nearest  available  tele¬ 
phone  —  a  mobile  cellular  phone  in 
her  car  —  to  send  the  story  to  the 
Register  in  time  to  make  part  of  the 
next  day’s  lead  story. 

“Getting  to  a  phone  would  have 
been  difficult,  just  to  negotiate  the 
sidewalks,  let  alone  having  to  look  for 
a  phone.  Because  I  was  right  on  dead¬ 
line,  (the  cellular  phone)  was  per¬ 
fect,”  she  said.  “That  really  saved  the 
day.  Without  it,  it  would  have  been  a 
disaster.” 

While  portable  computers  have 
revolutionized  s|wt  news  coverage, 
reporters  have  still  had  to  find  a  pay 
phone  or  borrow  a  private  one  in 
order  to  transmit  their  stories  to  the 
main  office.  With  cellular  mobile 
phones  in  their  cars,  reporters  can  re¬ 
ceive  assignments,  talk  to  one 
another  and  send  stories  from  wher¬ 
ever  their  cars  can  go. 

“It’s  a  tremendous  breakthrough  in 
communications,”  said  Gary  Lycan, 
assistant  managing  editor  for  opera¬ 
tions  at  the  Register. 

And  with  battery-powered  cellular 
phones  in  briefcases,  which  are  being 
marketed  to  businesses  but  have 
apparently  not  been  used  in  newspa¬ 
pers,  it  is  conceivable  that  reporters 
will  be  able  to  cover,  for  example,  a 
plane  crash  in  the  desert  by  writing 
the  story  on  a  portable  computer  and 
sending  it  from  the  scene  to  their 
office  via  a  cellular  phone  they  carry 
in  a  briefcase. 

Two  West  Coast  newspapers,  the 
Los  Angeles  Times  and  the  Register, 
are  among  those  having  used  cellular 
car  telephones  to  report  spot  news. 
And  they  are  eyeing  cellular  briefcase 
phones. 

The  Register  successfully  used  six 
leased  cellular  car  phones  to  cover 
breaking  news  at  the  Olympics  last 
summer.  Despite  some  reliability 
problems,  they  were  so  impressed 
that  they  bought  one  of  the  phones 


and  are  considering  purchasing  more 
advanced  cellular  phone  equipment, 
according  to  Lycan,  who  said  the 
Register  has  31  portable  computers. 


‘7he  possibilities  for 
their  use  appear  to  be 
endless,”  Lycan  said. 
“You  can  be  almost 
anywhere  and  be  able  to 
transmit  a  story.” 


Lycan  said  the  cellular  phones  are 
“as  easy  to  use  as  office  phones.”  He 
said  that  reporters  using  portable 
computers  have  had  difficulty  send¬ 
ing  stories  from  hotel  phone  systems 
and  from  GTE  phones. 

Bob  Hynes,  the  Times’s  telecom¬ 
munication  manager,  said  the  cellular 
car  phones  were  being  used  by  pho¬ 


tographers  and  executives.  “Not  all 


our  reporters  would  need  a  cellular 


mobile  telephone,  but  the  photogra 


phers  are  usually  where  the  news  is 


being  made,  so  a  reporter  can  use  that 


phone,”  Hynes  explained. 


The  Register  and  the  Times  worked 
with  cellular  car  phones  manufac 


tured  by  OKI  Advanced  Communica 


tions  of  Hackensack,  N.J.,  though 
there  are  other  makers.  OKI  makes 


cellular  phones  for  distribution 


through  the  Bell  operating  companies 


and  Its  own  dealer  network. 


The  car  phones  plug  into  cigarette 


lighters  and  use  their  own  portable 


exterior  antennae.  They  cost  about 


$3,000.  Service  charges  in  the  Los 
Angeles  area  include  a  $45-per-month 


access  fee  plus  charges  per  minute  of 


calling  time,  adding  up  to  a  typical 


monthly  bill  of  $150,  according  to  one 


estimate. 


According  to  Roman  Kikta,  prod 
uct  planner  for  OKI,  which  pro 
(Continued  on  page  27) 
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Cellular  phones 

{Continued  from  page  26) 


duces  several  models,  the  phones 
function  anywhere  in  a  cellular  re¬ 
gion.  About  35  of  the  nation’s  major 
metropolitan  areas  are  on  line  as 
cellular  regions,  which  must  be 
approved  by  the  Federal  Communica¬ 
tions  Commission. 

Kikta  said  more  regions  should 
come  on  line  and  they  could  expand  in 
size.  Outside  cellular  regions,  the 
phones  do  not  function. 

Register  reporter  Katz  reported 
problems  with  reliability  of  the  OKI 
phone.  She  said  hers  stopped  working 
during  the  second  week  of  her  two 
weeks  of  Olympic  coverage.  She 
noted  that  the  phones  used  were  not 
the  company’s  top  model. 

The  Register  also  found  that  the 
OKI  phones  did  not  transmit  stories 
from  moving  vehicles.  Talking  while 
driving  was  alright,  but  transmitting 
could  only  be  done  from  a  stationary 
car,  Lycan  and  Katz  said. 

Kikta  of  OKI  said  he  has  heard  of 
no  problems  with  the  phones. 

“Our  products  tend  to  be  among 
the  most  reliable  ones  on  the  market. 
That’s  why  we  are  the  suppliers  to  the 
Bell  companies,’’  he  said. 

Both  newspapers  noted  problems 
in  fitting  the  portable  computer’s 
flexible  couplers,  which  fit  standard 
round  phone  handsets,  over  the  OKI 
phone’s  more  squared  handset. 

The  Times’s  Hynes  noted  that  the 
paper  was  looking  for  a  telephone 
handset  with  a  mouthpiece  that  would 
accept  an  acoustic  coupler.  The  OKI 
cellular  car  phone  “fits  the  bill, 
although  it  would  be  nice  if  we  had  a 
Jack  system,’’  Hynes  added. 

Kikta  said  OKI  and  other  com¬ 
panies  were  working  on  phones  with 
built-in  modems  that  eliminate  hand- 
set-to-modem  couplers  and  connect 
directly  to  computers. 

The  briefcase  cellular  phone  was 
tested  for  about  a  week  at  the  Register 
but  exhibited  problems  in  transmis¬ 
sion,  Lycan  said.  Further  tests  are 
planned. 

“The  possibilities  for  their  use 
appear  to  be  endless,’’  Lycan  said. 
“You  can  be  almost  anywhere  and  be 
able  to  transmit  a  story.’’ 

OKI’s  briefcase  model,  the  CDL- 
240,  weighs  23  pounds  and  uses  a 
rechargeable  nickel-cadmium  bat¬ 
tery.  It  lists  for  $2,995  and  has  the  full 
power  of  a  car  phone.  Kikta  said  sales 
have  been  good,  mostly  to 
businesses,  since  they  were  intro¬ 
duced  late  last  year.  Other  companies 
such  as  Panasonic,  Motorola  and 
NEC  manufacture  similar  phones. 

Times  metro  editor  David  Rosenz- 


weig  said  the  new  phones  have  not 
been  tested  on  a  major  story,  but  he 
predicted  they  will  be  far  superior  to 
the  old  car-telephone  system  used  by 
reporters  and  photographers. 

“In  that  system  their  reports  come 
over  a  loudspeaker  in  the  newsroom, 
which  isn’t  good,’’  he  said.  “Besides, 
the  competition  can  monitor  our  fre¬ 


quencies  and  they  can’t  with  the  new 
system.” 

Katz,  the  Register  reporter,  said  if 
the  car  phone  was  more  reliable,  “I 
would  love  it  .  .  .  Coupled  with  the 
TRS-80,  it  (the  cellular  mobile  phone) 
makes  the  car  a  perfect  mobile  office 
—  which  is  great  for  reporters  if  they 
go  out  a  lot.” 


Gannett  grants 


The  Gannett  Foundation 
announced  approval  of  46  new  grants 
in  20  communities  served  by  Gannett 
newspapers,  broadcast  stations,  out¬ 
door  advertising  companies  and  other 
interests. 

The  Gannett  Foundation  is  a  pri¬ 
vate  foundation  established  50  years 
ago  by  Frank  E.  Gannett,  the  late 
founder  of  the  Gannett  Newspapers 


Group  and  Gannett  Co.,  Inc. 

In  1984,  the  foundation  approved 
grants  totaling  $13.2  million.  They 
supported  community-based  pro¬ 
grams  in  areas  where  the  Gannett 
Company  has  operations,  as  well  as 
national  programs  to  improve  journal¬ 
ism  education  and  professionalism,  to 
advance  philanthropy  and  to  promote 
volunteerism. 
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OBITUARIES 


Helen  F.  Easton  Bliss,  82,  former 
columnist  for  The  Spectator  Weekly, 
Somerset,  Mass.,  died  January  II  in 
Fall  River,  Mass.,  after  a  long  illness. 

♦  ♦  ♦ 

Thomas  J.  Donohue,  70,  the  Un¬ 
ited  Press  reporter  who  first  told  the 
world  about  the  Pearl  Harbor  bomb¬ 
ing  by  the  Japanese,  died  January  3  at 
Abington  (Pa.)  Memorial  Hospital  in 
suburban  Philadelphia. 

At  the  time  of  the  attack,  E)onohue 
as  head  of  the  White  House  UP  desk 
flashed  a  bulletin  on  the  radio  service 
December  7,  1941,  when  President 
Franklin  D.  Roosevelt  announced  the 
Japanese  attack.  He  later  enlisted  in 
the  Navy  and  served  in  communica¬ 
tions. 

After  the  war,  Donohue  joined  the 
Philadelphia  staff  of  N.W.  Ayer  & 
Son  advertising  agency  and  eventual¬ 
ly  became  a  vice  president.  He  retired 
in  1977,  only  to  return  to  work  as  a 
writer  for  the  Thomas  Paul  marketing 
and  advertising  agency.  Five  years  la¬ 
ter  he  took  his  second  retirement  and 
then  freelanced. 

*  *  * 

Stanley  Griffin,  75,  retired  direc¬ 
tor  of  the  photography  department  at 
the  San  Diego  Union-Tribune  Pub¬ 
lishing  Co.  died  January  13  at  the 
Veteran’s  Hospital  in  La  Jolla,  Calif. 

Griffin  joined  the  Union-Tribune  in 
1938  and  was  in  the  Navy  during 
World  War  II  as  a  specialist  in  charge 
of  the  photo  laboratory  for  the  11th 
Naval  District.  After  the  war  he  re¬ 
turned  to  the  Union-Tribune  and  by 
1955  was  director  of  the  department, 
serving  until  he  retired  in  1974. 

*  ♦  * 

Anthony  Hahn,  44,  circulation 
manager  of  the  Staten  Island  (N.Y.) 
Advance  since  1970,  died  January  3 
after  suffering  a  heart  attack  at  his 
desk  in  the  Advance  building.  He  had 
been  in  the  circulation  department  for 
22  years,  first  as  a  district  manager 
and  later  as  department  head. 

*  *  * 

Henry  W.  Harkins,  73,  retired  re¬ 
porter  for  the  York  (Pa.)  Daily  Re¬ 
cord,  died  January  1 1  in  York  Hospit¬ 
al.  His  career  encompassed  45  years 
with  the  Daily  Record  and  its  prede¬ 
cessor,  the  York  Gazette  and  Daily, 
during  which  he  was  best  known  for 
coverage  of  the  York  County  court¬ 
house. 

♦  *  * 

Herbert  Hill,  84,  former  manag¬ 
ing  editor  of  the  Indianapolis  News, 


died  January  12  in  Major  Hospital, 
Shelbyville,  Ind. 

Hill  worked  at  the  News  35  years, 
advancing  from  reporter  to  managing 
editor.  He  retired  in  the  late  40s. 

He  was  a  part-time  instructor  at 
Butler  University,  Indianpolis  and  a 
correspondent  for  several  newspap¬ 
ers  and  Reuters. 

Hill  later  in  his  career  was  with  the 
Indiana  Department  of  Natural  Re¬ 
sources  as  director  of  public  informa¬ 
tion  and  editor  of  Outdoor  Indiana. 

*  ♦  * 

Len  Jentz,  47,  promotion  and  pub¬ 
lic  affairs  director  of  the  Cedar  Rapids 
(Iowa)  Gazette,  died  January  16  from 
a  massive  heart  attack. 

He  joined  the  Gazette  in  1975  and 
was  an  advertising  salesman  prior  to 
being  named  to  his  last  post.  Earlier 
he  had  worked  for  the  Des  Moines 
Register  and  the  Dubuque  Telegraph 
Herald. 

♦  *  * 

William  Laffler,  67,  a  38-year 
veteran  editor  of  United  Press  Inter¬ 
national,  died  December  26  following 
a  long  illness.  For  many  years  he  was 
overnight  news  editor  in  charge  of  the 
report  for  afternoon  newspapers.  He 
had  served  as  financial  editor,  feature 
editor,  book  review  editor  and  clas¬ 
sical  music  critic. 

Laffler  joined  UPI  in  1946  following 
five  years  in  the  U.S.  Army.  He  work¬ 
ed  in  New  Orleans  and  Dallas  and 
transferred  to  New  York  in  1951.  In 
recent  years,  as  a  special  features  wri¬ 
ter,  he  helped  assemble  more  than 
3,000  obituaries  and  biographical 
sketches  of  prominent  newsmakers. 

*  *  * 

Dorothy  M.  Lyman,  82,  longtime 
journalist,  died  January  4  in  Calais, 
Vt. 

She  had  worked  for  the  Springfield 
(Mass.)  Republican,  North  China 
Daily  News,  Shanghai;  and  the  Ver¬ 
mont  Sunday  News,  Burlington.  She 
was  publicity  director  for  the  Ver¬ 
mont  State  Highway  Department  in 
Montpelier  and  after  that  edited  the 
Green  Mountain  Republican. 

♦  *  ♦ 

William  McGeary,  91,  former 
book  editor  of  the  Toronto  Star  who 
embarked  on  a  longtime  project  of 
chronicling  stories  by  Ernest 
Hemingway,  died  December  2.  He  re¬ 
tired  as  book  editor  in  1963  and  also 
had  been  telegraph  and  makeup  editor 
of  the  Star. 

McGeary  started  writing  features 
for  the  Star  Weekly  after  joining  the 


national  magazine  in  1920  and  later 
provided  research  for  two  books  on 
Hemingway  written  by  author  Carlos 
Baker. 

♦  ♦  ♦ 

JOAQuiM  Borges  de  Menezes  Jr., 
85,  longtime  publisher  of  community 
newspapers  and  owner  of  the 
Claremont  Press  Publishing  Com¬ 
pany,  Thousand  Oaks,  Calif.,  died 
December  14  at  his  home  in  Westlake 
Village,  Calif.,  of  cardiac  arrest. 

In  later  years  after  selling  his  news¬ 
papers,  he  lived  in  San  Francisco  and 
exported  printing  machinery.  He  was 
a  native  of  Oakland,  where  he  pub¬ 
lished  the  Claremont  Press  and  other 
papers. 

*  *  * 

Seymour  Peck,  67,  an  editor  of  the 
New  York  Times  for  32  years,  was 
killed  January  1  when  his  car  was  hit 
head  on  by  a  car  traveling  the  wrong 
way  on  a  New  York  City  parkway. 

He  had  served  as  culture  editor, 
editor  of  the  Sunday  Arts  and  Leisure 
section  and  as  a  senior  editor  of  The 
Times  Magazine  before  becoming  an 
editor  of  The  Times  Book  Review. 

After  reaching  the  retirement  age  of 
65  for  executives  two  years  ago.  Peck 
was  appointed  an  editor  of  The  Book 
Review  and  served  as  chief  of  its  copy 
desk. 

His  career  began  before  graduation 
from  the  College  of  the  City  of  New 
York  in  1948.  He  joined  the  newspap¬ 
er  PM  in  1942  and  remained  as  a  re¬ 
porter  and  critic  until  1948.  He  then 
joined  PM’s  successors,  the  New 
York  Star  and  The  Daily  Compass  and 
stayed  until  1952  when  he  went  to  the 
Times. 

*  * 

Charles  E.  Reiche,  71,  retired 
public  relations  director  of  the  Con¬ 
necticut  Business  &  Industry  Asso¬ 
ciation,  Hartford,  died  January  2  in 
Brunswick,  Maine.  Earlier  in  his 
career,  he  was  a  writer  for  the  Provi¬ 
dence  Journal  and  the  Washington 
Post  and  also  worked  in  public  rela¬ 
tions  for  General  Dynamics  Corpora¬ 
tion  in  New  York  and  Connecticut. 

*  *  * 

William  Seigal,  71,  retired  38- 
year  reporter  for  the  Chelsea  (Mass.) 
Record,  died  December  22.  During 
the  1950s  and  60s,  he  was  a  correspon¬ 
dent  for  the  Boston  Herald  and  the 
Boston  Globe  covering  the  Chelsea, 
Revere  and  Winthrop  areas. 

♦  ♦  ♦ 

Everett  A.  Westcott,  71,  retired 
Boston  Globe  graphic  artist,  died 
December  8  after  a  brief  illness. 
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Weekly  seeks  distribution  access  to  Army  base 


A  Georgia  weekly  has  lost  the  first 
round  of  its  battle  to  be  granted  the 
same  distribution  rights  at  Fort  Stew¬ 
art  which  the  Army  has  given  to  the 
official  base  newspaper. 

In  January  1984,  Fort  Stewart 
licensed  the  Press  Sentinel  in  Jesup  to 
publish  its  weekly  official  paper,  the 
Patriot,  as  part  of  the  Army’s  new 
“commercial  enterprise  newspa¬ 
pers”  program. 

The  commercial  enterprise  con¬ 
tract  gives  the  Army  sole  control  over 
the  Patriot’s  editorial  content,  but 
allows  the  publisher  to  make  a  profit 
on  his  costs  for  producing  the  weekly 
from  the  sale  of  advertising. 

As  part  of  the  system,  the  Army 
also  allows  the  Patriot  to  be  circulated 
through  its  internal  distribution  sys¬ 
tem,  which  includes  sole  access  to 
dayrooms,  orderly  rooms  and  bar¬ 
racks. 

MNC  of  Hinesville  Inc.,  a  subsidi¬ 
ary  of  Morris  Newspapers  Corp., 
sued  the  Department  of  Defense  on 
grounds  that  its  First  Amendment 
rights  were  being  violated  as  a  result 
of  its  competing  weekly,  the  Army 
Advocate,  not  having  the  same  dis¬ 
tribution  rights  on  the  base  as  the  Pa¬ 
triot. 

The  Advocate  has  about  10,000  cir¬ 
culation  and  runs  about  28  pages  com¬ 
pared  to  the  Patriot’s  17,000  circula¬ 
tion  and  44  to  48  pages.  The  two  week¬ 
lies,  both  tabloids,  are  distributed  free 
of  charge  to  readers. 


“What  the  publisher 
gains  from  his 
distribution  rights,  he 
agrees  to  lose  from  his 
exercise  of  freedom  of 
the  press,”  the  judge 
stated. 


MNC  had  been  the  licensee  for  the 
Patriot  in  1983.  It  brought  out  the 
Army  Advocate  last  year  after  losing 
the  contract  to  the  Press-Sentinel. 
The  Jesup  weekly’s  contract  for  pub¬ 
lishing  the  Patriot  has  been  renewed 
for  1985. 

U.S.  District  Judge  B.  Avant  Eden- 
field  ruled  the  Army  can  grant  pre¬ 
ferential  distribution  rights  to  the  Pa¬ 
triot  because  it  is  not  a  commercial 
newspaper. 

“What  the  publisher  gains  from  his 
distribution  rights,  he  agrees  to  lose 
from  his  exercise  of  freedom  of  the 


press,”  the  judge  stated. 

Lt.  Col.  John  McNeil  called  the 
Patriot  “the  official  organ  of  the  com¬ 
manding  general.  We  have  direct 
editorial  control.” 

Besides  control  over  editorial  con¬ 
tent,  the  Army  also  has  the  right  to 
prohibit  “advertising  that  might  be  in 
bad  taste  or  detrimental  to  morale,” 
McNeil  said.  “We  take  a  close  look  at 
local  bar  ads.” 

MNC,  which  also  publishes  the 
Coastal  Courier  in  Hinesville,  has 
appealed  the  ruling  to  the  Eleventh 
Circuit  Court  of  Appeals  in  Atlanta. 

Randy  Martin,  publisher  of  the 
Army  Advocate,  said  his  business  has 
been  hurt  from  the  unequal  distribu¬ 
tion  rights. 

In  addition  to  being  prevented  from 
distributing  copies  of  the  Army  Advo¬ 
cate  to  barracks  and  day-  and  orderly 
rooms,  the  weekly  must  rely  on  mail 
to  be  distributed  to  other  living  quar¬ 
ters  on  the  base,  while  the  Patriot  is 
allowed  to  use  carriers. 

The  Advocate  is  allowed  to  place 
newsracks  at  several  locations  on  the 
base,  however. 

Martin  said  having  to  use  mail  in¬ 
stead  of  carriers  for  distribution 
places  “undue  hardship”  on  the 
Army  Advocate  because  mail  costs 
more  than  using  carriers.  He  said  the 
Army  Advocate  is  making  a  profit, 
but  the  issue  is  that  his  competitor  is 
able  to  “distribute  his  product  at 
much  lower  costs.” 

“If  this  is  allowed  to  hold  up,  it  says 
the  government  can  declare  a  private 
publisher  the  official  news  organiza¬ 
tion  for  that  particular  agency,”  said 
Martin. 

The  Army  Advocate  and  the  Patriot 
were  also  involved  in  a  dispute  over 
equal  access  to  information  put  out  by 
Fort  Stewart.  The  Advocate  claimed 
it  was  not  being  given  all  the  releases 
and  photos  put  out  by  the  base's  pub¬ 
lic  affairs  office. 

That  dispute  was  resolved  early  last 
year  when  the  base  agreed  to  give  the 
Army  Advocate  equal  access  to  all  of 
its  releases. 

However,  Larry  Anderson,  editor 
of  the  Army  Advocate,  contended 
Fort  Stewart  is  not  living  up  its  in¬ 
formation  access  agreement,  particu¬ 
larly  with  the  distribution  of  photo¬ 
graphs. 

Anderson  said  the  problem  was 
Fort  Stewart  was  not  providing 
photographs  to  both  weeklies  at  the 
same  time. 

McNeil  said  the  public  affairs  office 
“is  doing  everything  possible  to  pro¬ 


vide  equal  access”  and  that  “98%”  ot 
the  time,  the  photographs  were  avail¬ 
able  to  make  “the  same  week’s  issue” 
for  both  papers. 

“If  this  is  allowed  to 
hold  up,  it  says  the 
government  can  declare 
a  private  publisher  the 
official  news  organization 
for  that  particular 
agency,”  said  Martin. 

McNeil  said  the  base  “sometimes 
has  only  one  picture  from  an  outside 
source.  Accommodation  has  to  be 
made  for  that.” 

Publisher  denies 
staff’s  charges 

The  new  publisher  of  a  Toronto- 
area  weekly  denied  the  charges  of  his 
three-man  editorial  staff,  who  quit 
amid  charges  he  pressured  them  to 
write  favorably  about  local  de¬ 
velopers. 

Ugo  Fusco,  publisher  of  the 
Vaughan  News,  told  E&P  that  he 
complained  about  the  staff  s  stories 
only  because  they  were  not  being 
objective. 

“1  never  pressured  anyone  to  write 
anything,”  he  said  in  a  telephone  in¬ 
terview.  “1  told  them  to  show  both 
sides  of  the  story.” 

However,  in  comments  to  the 
Canadian  Press,  former  managing 
editor  Paul  Hollingshead  said  Fusco 
had  asked  him  to  write  favorable  sto¬ 
ries  about  a  planned  railroad  yard  and 
reprimanded  him  for  writing  an  article 
that  traced  the  declining  deer  popula¬ 
tion  in  the  area  to  increasing  urbaniza¬ 
tion. 

“It  was  part  of  a  trend  that  was 
developing  in  the  paper  where  we 
were  pressured  more  and  more  to 
write  certain  types  of  articles  —  ones 
that  weren’t  very  objective,”  Holl¬ 
ingshead  told  CP. 

Editor  Connell  Smith  and  sports 
editor  Randy  Sweet  also  resigned  the 
same  day  as  Hollingshead.  None 
could  be  reached  by  E&P  for  com¬ 
ment. 

Fusco  said  the  resignations  were 
“political,”  and  probably  related  to 
the  fact  that  he  is  not  a  Vaughan  na¬ 
tive.  “You  know,  1  was  the  new  kid  in 
town,”  he  said. 
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one  small  part  ours,  one  large  part 
theirs. 

Now,  having  said  all  this  in  defense 
of  my  profession,  I  would  like  to  say 
something  more,  this  to  be  taken  in¬ 
ternally.  1  think  we  are  performing  no 
service  with  the  constant  breastbeat¬ 
ing  that  the  news  business  feels  com¬ 
pelled  to  engage  in  at  the  drop  of  a 
critic’s  hat. 

This  era  of  contrition  by  the  press 
began,  as  1  gauge  it,  at  the  time  of  the 
Janet  Cooke  affair,  and  since  then  ev¬ 
ery  press  gaffe  or  controversy  has  be¬ 
come  a  cause  celebre. 

Make  no  mistake,  I  believe  it  is 
wise  and  healthy  and  inevitable  that 
the  press  should  keep  track  of  its  own 
mistakes  and  try  to  police  its  own 
house  and  to  openly  acknowledge 
them.  But  there  are  limits  to  hand- 
wringing,  and  1  think  we’ve  about 
reached  them. 

1  think  that  American  journalism, 
despite  the  handicaps  I  spoke  of  earli¬ 
er,  is  better  than  it  has  ever  been,  and 
is  without  a  doubt,  the  best  in  the 
world.  And  I  emphatically  include 
broadcast  journalism  in  that  judg¬ 
ment. 

Radio  and  television  news  serves 
up  to  the  American  people  each  day  a 
significant  and  well-organized  base 
of  information,  which  it  is  hard  to 
imagine  our  society  getting  along 
without. 

And  our  professionalism  has  in¬ 
creased  by  giant  steps  in  the  decades 
since  we  began.  Broadcast  journalism 
is  no  longer  the  new  kid  on  the 
block — we  have  our  triumphs  and, 
sad  to  say,  our  lawsuits  to  prove  that. 

And  1  must  say  that  while  I  make 
common  cause  with  our  newspaper 
friends  on  the  larger  journalistic  is¬ 
sues,  I  still  quarrel  with  some  of  their 
attitudes  toward  our  branch  of  the 
profession. 

Not  long  ago,  for  example,  1  got  a 
tough  letter  from  a  bright  and  able 
newspaperman  on  the  West  Coast 
who  took  me  to  task  about  the  CBS 
Morning  News. 

We  have  made  many  changes  in  the 
“Morning  News’’  in  recent  years, 
and  this  newspaperman  thought  we 
were  courting  a  lower  kind  of  popu¬ 
larity  at  the  expense  of  the  purity  of 
our  news  content. 

Well,  I  sent  out  and  got  a  copy  of 
his  newspaper  published  the  same  day 
he  had  written  to  me.  And  in  my  reply 
to  him  I  couldn’t  resist  quoting  a  few 
examples  of  the  “pure”  journalism 
from  his  paper  .  .  .  such  stories  as 
“How  to  Pick  a  Winning  Tree”;  and 
“Episodes  from  a  Knockout  Party”; 
and  a  question-man  who  goes  to  a  sin¬ 


gles  bar  and  asks  people:  ‘  ‘What’s  the 
best  come-on  you’ve  ever  had?”;  and 
a  hard-hitting  article  called  “What 
Most  Annoys  Husbands  and  Wives?” 
Not  to  mention  an  ad  for  a  pornog¬ 
raphic  movie  called  “Little  Oral 
Annie.” 

And  I  must  say  that 
while  I  make  common 
cause  with  our 
newspaper  friends  on  the 
larger  journalistic  issues, 
i  still  quarrel  with  some 
of  their  attitudes  toward 
our  branch  of  the 
profession. 

A  few  weeks  earlier  similar  criti¬ 
cism  of  the  “Morning  News”  had 
been  included  in  the  TV  column  of  a 
midwest  newspaper  which  had  just  in¬ 
troduced  its  new  Wingo  Contest.  We 
have  no  plans  to  include  these  circula¬ 
tion  boosters  in  our  broadcast.  But 
those  same  papers  also  provided  their 
readers  with  an  array  of  significant 
local  and  world  news. 

It’s  obvious  their  communities  are 
better  served  if  they  can  achieve  the 
circulation  which  guarantees  their 
continued  existence.  That  great  obitu¬ 
ary  column  for  fallen  dailies  contains 
some  distinguished  names  in  Ameri- 
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can  journalism  which  failed  to 
achieve  their  economic  base.  From 
PM  to  the  New  York  Herald  Tribune, 
they  are  gone  and  they  are  missed. 

As  broadcasters  we  have  no  need  to 
apologize  if  we  are  competitive  for 
viewers.  They  provide  the  financial 
support  for  a  journalistic  service 
unique  in  this  troubled  world  which 
unites  and  binds  this  nation.  Day  after 
day,  Americans  through  radio  and 
television  can  join  in  the  shared  ex¬ 
perience  of  hearing  and  watching  the 
truth  unfold. 

One  of  the  first  great  Virginians, 
Thomas  Jefferson,  once  wrote  that 
“the  press,  confined  to  the  truth, 
needs  no  other  legal  restraint;  the 
public  judgment  will  correct  false  rea¬ 
sonings  on  a  full  hearing  of  all  par¬ 
ties.” 

What  we  in  journalism  try  to  pro¬ 
vide,  day  in  and  day  out,  is  a  full 
hearing  of  all  parties. 

We  will  keep  trying  to  do  that  in  the 
belief  that,  whatever  the  emotions  of 
the  moment  or  the  climate  of  the 
times,  the  public  is  best  served  when 
the  press  is  most  free. 

Largest  edition 

The  St.  Louis  Post-Dispatch 
printed  its  largest  edition  to  date  on 
Sunday,  December  2.  The  796-page 
total  included  advertising  sections 
and  special  inserts,  as  well  as  news 
and  feature  sections. 


For  the  question  see 
page  20. 

And  whenever  you  have 
questions  about  the  Amer¬ 
ican  trucking  industry, 
call  (703)  838-1966. 


Trucks.  The  driving  force 
behind  American  business. 
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The  American  Trucking  Associations  Foundation.  Inc.,  2200  Mill  Road,  Alexandria,  Virginia  22314 
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Becoming  credible 

(Continued  from  page  9) 


cies. 

However,  if  the  news  media  did 
fashion  a  joint  policy,  administration 
officials  would  immediately  go  public 
with  charges  they  were  “conspiring” 
against  the  President,  said  Nolan.  No 
one  disagreed  with  his  view. 

The  participants  also  touched  on 
the  question  of  whether  the  media 
concentrates  too  much  on  negative 
news. 

“People  can’t  stand  that  much 
negative  news,”  said  Barbara  Matu- 
sow,  author  of  The  Evening  Stars. 
“There  has  to  be  a  broader  range  of 
stories.” 

There  was  a  consensus  that  one 
way  to  combat  the  problem  of  nega¬ 
tive  news  is  to  do  more  explaining  in 


The  “irustration”  of 
dealing  with  the  Reagan 
Administration  was 
frequenty  cited  during 
the  meeting,  but  the 
participants  were  unsure 
of  what  they  could  do 
jointly. 


stories  of  the  relevance  of  what’s  hap¬ 
pened  to  the  public.  The  participants 
also  felt  that  the  major  news  organiza¬ 
tions  focused  too  much  on  govern¬ 
ment  news  out  of  Washington  and  did 
not  do  enough  “grass  roots”  re¬ 
porting. 

The  group  also  supported  a  sugges¬ 
tion  by  Washington  Post  columnist 
David  Broder  that  news  organizations 
should  do  more  explaining  in  their 
stories  about  the  actual  process  of 
news  gathering  and  dissemination, 
particularly  “about  how  unattributed 
information  gets  out.” 

Broder  also  suggested  that  before 
televised  news  conferences  the  net¬ 
work  commentators  should  discuss 
what  is  “on  the  reporters’  minds”  as 
the  event  begins. 

“People  react  negatively  when 
they  see  the  reporters  at  work,  but  we 
never  explain  what  it  is  the  reporters 
think  they  are  doing,”  Broder  said. 

There  was  also  agreement  that  the 
use  of  anonymous  sources  in  stories 
should  be  limited  as  much  as  possible. 

“We  can’t  ban  anonymity,  but  we 
can  push  some  of  that  back  to  the 
irreducible  minimum,”  said  Louis  D. 
Boccardi,  president  of  the  Associated 
Press. 

Nolan  added  that  the  media  also 


must  stress  that  the  use  of  anonymous 
sources  “is  not  just  our  problem.  It’s 
a  public  officials  problem,  many  of 
whom  are  ignorant.” 

Reporters  must  take  the  attitude  of 
“you  peddle  it,  your  name  is  on  it” 
towards  public  officials  trying  to  use 
the  cloak  of  anonymity  to  advance 
their  goals,  he  said. 

At  the  meeting’s  conclusion,  the 
participants  came  up  with  a  list  of  spe¬ 
cific  recommendations  for  news  orga¬ 
nizations  to  improve  credibility. 

Stressing  accuracy  and  fairness  in 
reporting  they  considered  the  most 
important  step  to  take,  with  “tight¬ 
ening”  the  rules  for  the  use  of  anony¬ 
mous  sources  a  close  second. 

Another  recommendation  was  hav¬ 
ing  “mistake-makers”  in  news  stories 
write  a  memo  to  the  editor  explaining 
the  error  and  why  it  should  be  cor¬ 
rected.  The  participants  felt  that  de¬ 
spite  the  legal  pitfalls  which  could  re¬ 
sult  from  such  a  procedure,  it  is  im¬ 
portant  from  the  standpoint  of  “inter¬ 
nal  accountability.” 

“The  process  will  make  the  mis¬ 
take-maker  address  the  error  in  his  or 
her  mind,”  said  John  Seigenthaler, 
publisher  of  the  Nashville  Tennes¬ 
sean. 

Other  suggestions  included  limiting 
awards  to  avoid  the  perception  that 
reporters  are  more  interested  in  win¬ 
ning  prizes  than  in  being  fair,  doing 
more  community  “outreach”  to  ex- 


Ad  image 

(Continued  from  page  15) 


public  places  in  newspaper  ads. 
Mathews  said  that  the  “public 
doesn't  make  distinctions”  between 
media  and  that  their  negative  atti¬ 
tudes  towards  advertising  affects  all 
media. 

Mathews  feels  newspapers  do  have 
to  address  the  problem  of  credibility 
for  “back  of  the  book”  type  ads  for 
various  restorative  potions  and  nos¬ 
trums. 

"That's  a  problem  television 
doesn't  share.”  he  said.  "The  back  of 
the  book  ads  are  not  held  to  the  same 
standards  as  those  applied  to  agency 
ads.” 

Senior  citizen 
supp  started 

The  Roseburg  (Ore.)  News- 
Review  has  started  a  monthly 
magazine  for  older  persons  as  a  sup¬ 
plement  to  the  daily. 

Called  “Senior  Times,”  the  tabloid 
also  is  distributed  to  senior  centers, 
retirement  communities  and 
businesses  catering  to  older  persons. 


plain  the  news  business  and  do  more 
“experimenting”  with  local  news- 
paper-television  cooperation  on 
stories. 

The  participants  also  said  the  news 
media  must  do  more  to  explain  to  the 
public  the  relationship  between  mak¬ 
ing  a  profit  and  maintaining  a  free  and 
aggressive  press  and  that  news  orga¬ 
nizations  need  to  spend  more  money 
both  on  news  coverage  and  good  legal 
counsel. 


‘People  react 
negatively  when  they  see 
the  reporters  at  work,  but 
we  never  explain  what  it 
is  the  reporters  think  they 
are  doing,”  Broder  said. 


The  participants  also  included 
Ralph  Renick,  news  director  of 
WTVJ-tv,  Miami;  Sander  Vanocur  of 
ABC  News;  Marilyn  Berger,  former 
correspondent  for  NBC,  ABC  and  the 
Washington  Post;  Tony  Schwartz, 
former  media  reporter  for  the  New 
York  Times  and  now  a  writer  for  New 
York  magazine;  Larry  Jinks,  senior 
vice  president  of  Knight-Ridder 
Newspapers;  and  David  Burgin,  edi¬ 
tor  of  the  Orlando  Sentinel. 

Correction 

A  story  on  USA  Today  (E&P,San. 
19)  incorrectly  named  the  material  on 
which  complete  pages  are  exposed  for 
satellite  transmission. 

The  material  is  Copywhite  made  by 
General  Photo  Products,  a  division  of 
Rhone  Poulenc  Inc.  Systems  Divi- 


A/eivs  Council 

(Continued  from  page  16) 


Max  Heath,  executive  editor  of  12 
Landmark  Community  Newspapers 
in  Kentucky,  said  he  was  personally 
opposed  to  the  council  but  claimed 
that  the  entire  KPA  membership  had 
the  right  to  vote  on  the  issue. 

The  newspapers,  both  daily  and 
weekly,  will  be  sent  ballots  and 
another  copy  of  the  proposal  as  soon 
as  possible,  according  to  the  associa¬ 
tion’s  president.  Floe  Bowles,  pub¬ 
lisher  of  the  Elizabethtown  News  En¬ 
terprise. 

“I  think  it’s  time  we  resolved  this,” 
Bowles  said.  “The  membership  is 
sick  and  tired  of  it.  It’s  time  we  re¬ 
solve  it  one  way  or  the  other.” 
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News  America  Syndicate 
presents  a  12-month  series 
from  the  most  significant 
historical  document 
of  the  decade. 

NO  MCTtE  VIETNAMS 

RICHARD  NIXON 


No  More  Vietnams  is  a  comprehensive 
account  of  the  most  bitterly  disputed  war  in 
contemporary  U.S.  history  —  a  war  that  began 
in  1959  and  ended  with  the  fall  of  Saigon  10 
years  ago  this  April. 

Written  by  the  man  who  was  our  commander- 
in-chief  during  the  most  critical  years  of  our 
involvement,  No  More  Vietnams  provides  more 
than  an  accurate  record  of  the  war.  It  dispels 
the  myths,  examines  the  motives,  confronts  the 
failures  and  analyzes  the  continuing  effects 
on  our  foreign  policy. 

Above  all.  No  More  Vietnams  proposes  a  strat¬ 
egy  for  averting  future  Vietnams  and,  ultimately, 
for  winning  what  President  Nixon  calls  the 
“Third  World”  war. 

News  America  Syndicate  is  offering  a  six-part 
series  on  Vietnam  for  your  newspaper,  followed  by 
a  column  each  month  for  a  year.  The  material  will 
be  culled  from  President  Nixon’s  book,  and  offers 
your  readers  an  important  record  of  the  past,  a 
frank  evaluation  of  the  present,  and  a  workable 
vision  of  the  future  by  the  foremost  authority 
on  foreign  policy  of  our  time. 
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Brant  Parker 

Why  was  “Wizard”  accepted  for 
syndication?  And  why  has  it  become 
so  popular? 

“Hopefully,  because  it’s  funny,” 
said  Hart,  speaking  from  his  home  in 
New  York  state.  “That’s  the  number- 
one  prerequisite.  If  you  have  a  mes¬ 
sage  in  there,  that’s  a  plus.  But  it’s  got 
to  be  funny.” 

The  “message”  in  the  comic  in¬ 
volves  the  way  Hart  and  Parker  use  its 
medieval-era  characters  to  poke  fun 
at  the  foibles  of  20th  century 
humankind. 

“There  are  parallels  between  any 
society,”  declared  Hart.  “Medieval 
times  were  actually  not  that  different 
from  today”  in  many  ways. 

But  Hart  noted  that  he  tries  to  keep 
the  humor  in  “Wizard”  from  becom¬ 
ing  “too  topical.”  He  said  he  wants 
the  jokes  to  be  universal  enough  so 
that  people  reading  the  strip  years 
from  now  can  understand  them  with¬ 
out  having  to  remember  the  current 
events  of  the  time. 

Parker  added:  “We’re  doing  satire, 
but  not  editorial  satire.  We’re  doing 
gentle,  fun-loving,  good-natured  sa¬ 
tire.  We’re  just  spoofing  mediocrity 
and  stuff  like  that.” 


SYNDICATES 


It  all  Started  at  a  New  York  art  contest 

The  cartoonists  who  do  The  Wizard  of  id— which  just  reached 
its  20th  birthday  and  1,000th  ciient—met  in  an  unusuai  way 


By  David  Astor 

When  Brant  Parker  was  working 
for  the  Binghamton  (N.Y.)  Press  ab¬ 
out  35  years  ago,  he  was  asked  to 
judge  an  art  contest.  The  paintings 
and  sketches  of  one  high  school  stu¬ 
dent  impressed  him  so  much  that  he 
sought  the  artist  out. 

Tlie  teenager  was  Johnny  Hart,  and 
Parker  taught  him  a  great  deal  about 
cartooning.  Then  he  helped  Hart  get 
his  start  in  the  field. 

Parker  and  Hart  later  collaborated 
on  free-lance  magazine  cartoons  for  a 
number  of  years  while  pursuing  their 
individual  careers.  For  Parker,  this 
involved  doing  art  for  IBM  beginning 
in  1954,  and,  for  Hart,  starting  the 
famous  “B.C.”  comic  strip  in  1958. 

Then  Hart,  who  felt  the  Stone  Age 
milieu  in  “B.C.”  was  not  appropriate 
for  certain  types  of  humor  (such  as 
government-related  satire),  decided 
to  start  another  strip.  This  time.  Hart 
sought  Parker  out,  and  asked  him  to 
be  the  artist  for  “The  Wizard  of  Id.” 

The  strip  became  a  big  success — 
and  is  now  one  of  the  few  comics  with 
over  1,000  newspaper  clients 
(“B.C.”  has  close  to  1,000). 
“Wizard”  reached  this  four-figure 
milestone  at  about  the  same  time  it 
celebrated  its  20th  anniversary  late 
last  year. 

Parker  recalled  that  he  and  Hart  un¬ 
veiled  “Wizard”  in  a  “fleabag”  hotel 
near  New  York  City’s  Times  Square 
in  1964.  They  refined  a  number  of 
sample  strips  over  three  days,  put 
them  on  display  around  the  room,  and 
then  invited  the  president  of  what  is 
now  News  America  Syndicate  to  have 
a  look.  Parker  and  Hart,  who  had  beer 
bottles  on  the  floor  and  were  looking  a 
bit  unkempt,  were  visited  by  several 
of  the  syndicate’s  executives — and 
scrambled  to  make  themselves 
appear  more  presentable  as  the 
“Wizard”  strips  were  perused. 

The  president’s  verdict:  “We  think 
you  guys  are  disgusting,  but  we  like 
the  strip!” 

“That  was  a  great  moment,  really,” 
chuckled  Parker  during  a  recent  E&P 
interview. 


Johnny  Hart 

The  King  in  “Wizard” — which  has 
spawned  over  20  book  collections — is 
a  prime  satirical  tool  for  Parker  and 
Hart.  “I  guess  he’s  a  symbol  of  power 
and  greed,  which  is  prevalent  with  so 
many  (leaders),”  stated  Parker. 

Both  he  and  Hart  said  the  cruel 
monarch  is  probably  the  comic’s  most 
popular — not  to  be  confused  with 
most  loved — character.  (His  royal 
majesty,  reported  Hart,  doesn’t  have 
a  name:  he’s  just  “the  King  of  the 
Kingdom  of  Id  and  naturally  all  his 
people  are  called  Id-iots.”)  The 
cowardly  knight  Rodney,  the  Wizard, 
and  the  hapless  prisoner  Spook  are 
among  the  other  denizens  of  the  strip 
frequently  praised  by  readers. 

Hart  noted  that  the  King  has  gra¬ 
dually  assumed  a  more  prominent 
role  in  the  comic  since  1964.  “Charac¬ 
ters  that  you  put  in  your  strip  seem  to 
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The  King  gets  no  respect  in  a  recent  'Wizard  of  Id.' 
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A  'Wizard  of  Id'  episode  from  1964,  when  the  strip  began. 


write  your  strip  for  you,”  he  said. 
“Some  fall  by  the  wayside,  and  some 
get  stronger.” 

And  some  get  bigger  noses.  The 
tiny  King,  for  instance,  is  even  tinier 
than  20  years  ago  but  has  a  significant¬ 
ly  bigger  schnoz.  “Characters  don’t 
look  funny  to  me  unless  they  have  big 
noses,”  explained  Parker. 

The  Virginia-based  artist  draws 
“Wizard”  after  Hart — assisted  by 
Jack  Caprio  and  Dick  Boland — comes 
up  with  gag  ideas  and  telecopies  them 
over.  Parker,  who  thinks  up  some  of 
the  strip’s  gags  himself,  then  draws 
the  ideas  up  and  sends  them  to  the 


syndicate.  The  two  cartoonists  may 
be  separated  geographically,  but  Hart 
and  Parker  said  their  relationship  is 
very  close.  And  both  had  high  words 
of  praise  for  each  other’s  cartooning 
ability. 

Their  influences?  Many  were  cited, 
including  the  late  Billy  DeBeck  of 
“Barney  Google  and  Snuffy  Smith” 
(the  King  Features  Syndicate- 
distributed  comic  is  now  done  by  Fred 
Lasswell)  and  the  late  Virgil  Partch  of 
“Big  George”  and  magazine  cartoon¬ 
ing  fame.  Hart  also  said  that  seeing 
Charles  M.  Schulz’s  “Peanuts”  (Un¬ 
ited  Feature  Syndicate)  convinced  him 
that  newspaper  comics  could  have  the 


quality  of  magazine  cartoons — and 
led  to  him  to  create  “B.C.” 

Hart,  who  was  bom  in  Endicott, 
N.Y.,  started  doing  cartoons  for  Paci¬ 
fic  Stars  and  Stripes  while  serving  in 
the  U.S.  Air  Force.  He  then  sold  free¬ 
lance  magazine  cartoons  (and  worked 
for  General  Electric)  before  starting 
“B.C.,”  which  has  spawned  over  30 
books.  Hart,  53,  won  the  National 
Cartoonists  Society’s  coveted 
Reuben  Award  as  “Cartoonist  of  the 
Year”  in  1968. 

Parker,  64,  has  won  a  number  of 
NCS  humor  strip  category  awards — 
including  two  the  past  two  years. 
Born  in  Los  Angeles,  he  attended 
what  used  to  be  called  the  Otis  Art 
Institute.  The  U.S.  Navy  veteran 
worked  at  Walt  Disney  Productions, 
and  then  went  to  the  Binghamton 
newspaper  and  IBM.  Parker  was  in¬ 
volved  in  the  development  of  the 
News  America-distributed  “Crock” 
comic  by  Don  Wilder  and  Bill  Rechin 
(see  E&P,  September  15)  and  collabo¬ 
rated  with  Wilder  on  the  recently- 
ended  “Goosemyer”  strip. 


‘Threescore  and  More’  retiree  column  is  syndicated 


A  column  for  retirees  that  began  in 
the  Quincy  (Mass.)  Patriot  Ledger 
several  months  ago  has  entered  syn¬ 
dication,  with  initial  clients  including 
the  Manchester  CH.H.)  Union  Leader 
and  York  (Pa.)  Dispatch. 

The  tongue-in-cheek  “Threescore 


and  More”  is  written  by  John  W. 
Newton,  a  one-time  Peekskill  (N.Y.) 
Evening  Star  and  New  York  Journal 
American  editorial  staffer  and  long¬ 
time  public  relations  executive. 

Newton — based  at  251  Atlantic 
Ave.,  Marblehead,  Mass.  01945 — 


said  he  began  the  column  after  taking 
early  retirement  and  finding  “little  of 
a  challenging  or  humorous  nature” 
(besides  benefits  stories)  on  retire¬ 
ment  pages.  He  observed  that  retirees 
'are  a  very  fast  growing  segment  of 
America’s  population. 


Panel  starring  ‘down  home’  country  bachelor  starts 


“That’s  Jake,”  a  six-day-a-week 
panel  syndicated  by  Tribune  Media 
Services,  made  its  debut  last  month  in 
over  75  newspapers. 

Clients  include  the  Dallas  Times 
Herald,  Chicago  Tribune,  Denver 


TMS  purchases  firm 


Tribune  Media  Services  has  purch¬ 
ased  National  TV  Log,  a  Pasadena, 
Calif.-based  company  that  sells  bold¬ 
face  ads  for  insertion  into  newspaper 
television  listings. 

The  28- year-old  NTVL  currently 
has  formal  relationships  with  627  dai¬ 
ly  and  Sunday  publications  with  a  tot¬ 
al  circulation  of  over  72  million.  Its 
founder,  Aubrey  H.  Ison,  will  remain 
with  NTVL  as  a  consultant. 

TMS  already  provides  papers  with 
tv  listings  via  Torrington/Tribune 
Data  (see  E&P,  February  18,  1984). 


Post,  and  Charlotte  (N.C.)  Obserx'er. 

The  comic — a  spinoff  of  a  weekly 
panel  called  “Sunbelt”  which  Jake 
Vest  drew  for  the  Orlando  Sentinel 
for  over  a  year — is  about  “Jake’s 
struggles  as  a  ‘down  home’  country 


bachelor  trying  to  make  it  in  a  modem 
world.” 

Autobiographical  in  nature, 
“That’s  Jake”  deals  with  trying  to 
meet  women,  playing  golf  and  pool, 
(Continued  on  page  36) 
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U-B  Newspaper  Syndicate 

For  more  than  35  years 
a  trusted  name  in  the  industry 

We  are  now  serving  over  500  publications  in 
the  U.S.,  Canada  and  overseas  with  our 
popular  do-it-yourself  features. 
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(Continued  from  page  35) 

drinking  beer  with  buddies,  and  doing 
housework. 

Vest,  in  citing  his  credentials  for 
social  commentary,  said — among 
other  things — that  he  owns  “the 
greatest  collection  of  country  music 
albums  in  south  Orange  County, 
Fla.”  and  has  “a  more  than  passing 
acquaintance  with  several  popular 
brands  of  domestic  beer.” 

Bom  on  the  outskirts  of  Knoxville 
and  raised  in  East  Tennessee,  Vest 
has  been  drawing  cartoons  since  he 
was  drafted  into  the  military  out  of 
high  school.  His  first  work  was  pub¬ 
lished  by  Grunt  magazine.  After 
attending  journalism  school  at  the 
University  of  Tennessee,  Vest  work¬ 
ed  at  the  Columbus  (Ga.)  Enquirer. 
He  is  currently  the  Sentinel’s  news 
features  copy  chief. 


Hanley — who  was  most  recently 
director  of  eastern  operations  for  the 
Los  Angeles  Times  Syndicate — will 
coordinate  the  sale  and  distribution  of 
text  features  overseas,  work  with 
Syndication  International  on  the  sale 
of  comics  overseas,  and  direct  gener¬ 
al  operations  for  the  East  Coast 
office.  Richard  S.  Newcombe  will  be 
the  new  division’s  president  and  chief 
executive  officer — the  same  titles  he 
holds  at  NAS  as  a  whole. 

Among  Hanley’s  other  positions 
during  his  career  was  director  of  syn¬ 
dication  for  Fairchild  Publications. 

Valentine’s  Day  info 

“On  Your  Own”  columnist  Dr.  Ho¬ 
ward  Halpern  of  the  New  York  Times 
Syndication  Sales  Corporation  (see 
E&P,  May  28,  1983)  is  scheduled  to 
appear  on  the  first  of  four  segments 
about  love  on  ABC-TV’s  20/20.  It  will 
air  on  Valentine’s  Day,  February  14. 

In  a  related  matter,  the  syndicate 
cut  out  red  paper  hearts  by  hand  and 
pasted  them  on  promotion  pieces  in¬ 
forming  newspapers  about  various 
special  Valentine’s  Day  features.  The 
features  include  an  essay  by  “Living 
&  Loving”  columnist  Dr.  Leo  F.  Bus- 
caglia  (E&P,  June  30). 

New  Observer  outlet 


Scripps-Howard  News  Service  will 
replace  USA  Today  as  the  London 
Observer's  exclusive  outlet  in  the 
U.S.  beginning  April  1. 

The  Observer — founded  in  1791 
and  London’s  oldest  Sunday  news¬ 


Respond  to  Landers 

The  number  of  readers  responding 
to  Ann  Landers’  sex  survey  has  top¬ 
ped  100,000. 

In  her  November  4  column,  the 
News  America  Syndicate-distributed 
Landers  had  asked  women  whether 
they  would  “be  content  to  be  held 
close  and  treated  tenderly,  and  forget 
about  ‘the  act.’”  Over  70%  of  the  re¬ 
spondents  said  “yes.” 

The  results  of  the  massive  Landers 
survey  received  an  enormous  amount 
of  national  publicity,  and  even  in¬ 
spired  a  survey  by  columnist  Mike 
Royko  of  Tribune  Media  Services 
asking  men  if  they  preferred  sex  or  an 
activity  such  as  bowling.  About  66% 
of  the  10,0(X)  respondents  voted  for 


They  meet  with  Prez 

Two  syndicated  columnists  were 
among  the  “futurists”  invited  by 
Ronald  Reagan  to  the  White  House 
earlier  this  month  to  present  ideas  for 
possible  inclusion  in  the  President’s 
State  of  the  Union  Message.  They 
were  Megatrends  author  John  Nais- 
bitt  of  Universal  Press  Syndicate  (see 
E&P,  December  22)  and  World  Fu¬ 
ture  Society  head  Edward  Cornish  of 
Sun  Features  Inc.  (E&P,  October  20). 

Hanley  goes  to  NAS 

Joseph  P.  Hanley  has  been  named 
executive  vice  president  of  The  Times 
of  London  Syndicate,  a  newly  formed 
division  of  News  America  Syndicate 
(NAS)  based  in  New  York. 


paper — has  reporters  in  Europe,  the 
Middle  East,  Africa,  Asia,  Australia 
and  New  Zealand,  Latin  America, 
Canada,  and  the  U.S. 

Polling  in  Pittsburgh 

“The  Family  Circus”  by  Bil  Keane 
recently  won  yet  another  comics  poll, 
with  79.4%  of  Pittsburgh  Press  read¬ 
ers  saying  they  always  read  the  Regis¬ 
ter  and  Tribune  Syndicate-distributed 
panel. 

Coming  in  second  was  “Peanuts” 
by  Charles  M.  Schulz  of  United  Fea¬ 
ture  Syndicate  with  69.7%.  Then  came 
“The  Born  Loser”  by  Art  Sansom, 
Newspaper  Enterprise  Association, 
61.5%;  “Nancy”  by  Jerry  Scott,  Un¬ 
ited,  61.2%;  and  “Dennis  the 
Menace”  by  Hank  Ketcham,  News 
America  Syndicate,  57.6%. 

When  readers  were  asked  to  pick 
their  “one  favorite”  comic,  “The 
Family  Circus”  again  came  in  first, 
followed  by  “For  Better  or  For 
Worse”  by  Lynn  Johnston  of  Univer¬ 
sal  Press  Syndicate,  “Peanuts,” 
“Cathy”  by  Cathy  Guisewite  of  Uni¬ 
versal,  and  “Rex  Morgan,  M.D.”  of 
News  America. 

The  Press  contacted  1,600  house¬ 
holds  for  the  survey. 

Sunday  comic  study 

The  long-awaited  unveiling  of  the 
21st  Century  Comics  project’s  final 
report  is  scheduled  for  February  1 1  at 
New  York  City’s  Overseas  Press 
Club,  52  E.  41st  St.  The  ad  hoc  group 
(see  E&P,  December  8,  October  6, 
etc.)  has  been  studying  ways  to  im¬ 
prove  Sunday  comics  sections. 


EDITOR  &  PUBLISHER  for  February  9,  1985 


Jake  Vest  and  one  of  his  'That's  Jake'  panels. 
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‘Must  be  what  they  mean  by  the  New  South  . . 
just  saw  a  BMW  with  a  shotgun  rack.' 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCC 


Classified  Advertising 


FEATURES  AVAILABLE 


AUTOMOTIVE 


POLITICAL  COLUMNS 


Car  Problems?  David  Hornblower 
answers  reader's  questions  in  his  popu¬ 
lar  Car  Care  Hotline  column.  For  sam¬ 
ples,  rates:  Box  8483,  Editor  &  Pub- 

POLITICS~The  latest  line  on  political 
races,  issues,  candidates.  Weekly. 
Reasonable  rates.  Call  (504)  891- 
3509. 

lisher. 

HEALTH 

ENTERTAINMENT 

“plTpRAr.K"hyH  nalpMpll 

CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 

dentist's  down-to-earth  advice  and  his 
updates  on  dental  health.  It's  just  one 
biweekly  column  in  our  weekly  news 
package  with  others  on  children's 
health,  healthful  travel  and  facts  on 
medication  for  consumers.  Plus  timely 

GARDENING 

news  and  features  on  health  and  medi¬ 
cine.  Our  6000  words  each  week  come 

Weekly  SURVIVAL  GARDENING  column 
new  intensive  environmental  approach. 
By  ecologist/biologist/writer  John  Free¬ 
man.  50  years  experience.  ECO  Fea¬ 
tures,  Box  69193,  W.  Hollywood.  CA 
90069,  (213)  274-0954, 

to  you  by  mail  or  electronically  at  a  re¬ 
markably  low  cost.  Send  for  a  sample  or 
free  trial.  Managing  Editor,  International 
Medical  Tribune  Syndicate,  600  New 
Hampshire  Ave.,  NW,  Suite  700, 
Washington,  DC  20037. 

SCIENCE 

WCvfwAL 

WHAT'S  NEW  IN  MEDICINE 
Award  winning  weekly  column  on  latest 
developments  in  medicine.  L.A.  Chot- 
kowski,  M.D.,  F.A.C.P.,  1143  Chamber 
Lain  Highway,  Kensinrton,  CT  06037, 
(203)  828-5016. 

WEEKLY  SCIENCE  COLUMN  800  words 
plus  editorial  cartoon.  Concepts,  profiles 
precis,  reader  queries.  Relevant,  witty, 
painless.  3rd  year.  Samples:  Science 
Syndicate,  PO  Box  5636,  Portland,  OR 
97228.  (503)  224-8338. 

MONEY 

EDITOR  &  PUBLISHER 

“MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money  sav- 

11  West  lath  Street 

New  York,  NY  10011 

S  13th.  Temple  TX  76501. 

(212)  675-4380 

MOVIE  REVIEWS 

REAL  ESTATE 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  10th  year.  Cineman  Syndicate.  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES  j 

WEEKLY  NEWSPAPER  in  state  capital 
within  Zone  2  needs  investors  for  expan¬ 
sion.  Includes  printing  plant.  Reply  Box 
8460,  Editor  &  Publisher. 

WE  WISH  TO  EXTEND  publication  of  a 
UNIQUE,  SUCCESSFUL  REAL  ESTATE 
MAGAZINE  into  other  areas  of  California 
and  the  USA  with  local  publishers/ 
printers/entrepreneurs  on  a  joint  venture 
basis.  Tremendous  potential  -  no  com¬ 
petition.  Please  call  Peter  Ronson  on 
(714)  793-6351  or  798-3186. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  THE  WEST  i 
Pacific  NW  Newspaper  Associates  I 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662  i 


NEWSPAPER  APPRAISALS  for  estate  I 


plarining,  tax,  partnership,  loan,  depre-  j  i220,  Townsend  MT 

ciation,  insurance,  corporate  and  per-  59544  (405)  266-4223. 

sonal  worth.  Sensible  fees.  Brochure.  _ | _ 

Krehbiel-Bolitho,  Inc.,  Robert  N.  WAYNE  CHANCEY  CONSULTANTS 
Bolitho,  PO  Box  7 133,  Shawnee  Mission  po  Box  86,  Headland  AL  36345 
KS  66207.  (205)  693-2619 
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NEWSPAPER  BROKERS 

NEWSPAPERS  FOR  SALE 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
7200  Hermitage  Rd.,  Richmond,  VA 
23228 

Ed  0.  Meyer  (804)  266-1522 

Robin  R,  Lind  (804)  784-3713 

Frank  L.  Thomas  (919)  563-3365 

ALL  OWNER  FINANCED 

25  to  30%  Down  Payment 

10%  Interest  on  Balance 

Oregon . $55,000 

Oregon . 90,000 

Washington . 1 70,000 

Washington . 225,000 

Oregon . 225,000 

Fournier  Media  Sen/ice  Inc. 
AppraisahBrokerageOonsulting 

John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 

1 II  1  ••••••••••••••• 

Oregon . 375.(300 

Washington . 580,000 

Oregon . 700,000 

l^cific  NW  Newspaper  Associates 

Rod  Whitesmith.  (206)  892-7196 

Box  4487,  Vancouver,  WA  98662 

JAMES  W.  HALL.  JR. 

Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hail  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7189 

ESTABLISHED  ZONE  8  weekly.  Gros¬ 
sing  $300,000  in  growing  Sunbelt  mar¬ 
ket.  Outright  sale  or  working  partner.  Box 

M93,  Editor  &  Publisher. 

NEWSPAPER  BROKERS 

Over  300  Newspapers  Sold 

25  Years  of  Service 

W.  B.  GRIMES  &  CO. 

1511  K  Street,  N.W. 

EXCELLENT  NORTH  CAROLINA  PROP¬ 
ERTY,  7  papers  and  webb-offset  plant  in 
growing  Metro  area.  Edwin  0.  Meyer 

Associates,  Frank  J.  Thomas.  713  N. 

9th  St..  Mebane,  NC  27302.  (919) 

563-3365. 

Washington,  D.  C.  20005 
(202)  628-1133 

KREHBIEL-BOL'THO,  INC 
Brokers-Appraisers-Consultants 

Over  550  Newspaper  Sales 

FOR  SALE:  Northwest  Iowa  county  seat 
weekly,  excellent  cash  flow,  at  less  than 
gross,  $285,000.  John  E.  van  der  Lin¬ 
den,  broker,  PO  Box  275,  Spirit  Lake,  lA 

51360. 

ROBERT  N.  BOLITHO 

PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 

FOR  SALE:  County  seat  weekly  in  north¬ 
west  Iowa,  young  and  mowing,  $60,000 
contract.  John  E.  van  der  Linden,  broker, 

PO  Box  275,  Spirit  Lake,  lA  51360. 

HOUSE  CALLS-Sun-Times,  Houston 
Post,  The  Register,  Miami  Herald,  90 
others.  Lively,  lucid,  800-word  Q&A 
weekly  on  real  estate.  10th  year,  8 
national  awards.  Box  18447,  Rochester, 
NY  14618;  (716)  473-4973. 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
Rte  1,  Box  146,  Theodore,  AL  36582 
(205)  973-1653 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

Brokers*Consultants*Appraisers 
James  A.  Martin  Associates 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 


CRIBB  MEDIA  SERVICE 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

OUR  BUYERS  RANGE  from  first  time 
owners  to  national  groups.  If  you  are 
thinking  of  selling,  contact  Dick  Briggs. 
No  obligation.  (912)  236-1596, 
RICHARD  BRIGGS  &  ASSOCIATES,  Box 
8225,  Savannah,  GA  31412. 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


SOUTHWESTERN  U.S.  NEWSPAPERS, 
$35K  to  $1.7  million.  Free  information. 
Bill  or  Ed  Berger,  ATN  Inc.,  1801  Ex¬ 
position  Blvd.,  Austin,  TX  78703,  (512) 
476-3950. 

TO  BUY  OR  SELL 
A  MIDWEST  NEWSPAPER 
you  need 

ROY  HOLDING  &  ASSOCIATES 
•  Brokers  b  Appraisers 

PO  Box  212,  Galva,  IL  61434 
Office  Phone  309-932-2270 
Dave  Kramer  217-784-4736 
Roy  Holding  395-335-9082 


NEWSPAPERS  FOR  SALE 

ESTABLISHED  MONTHLY.  Could  go 
weekly.  Senior  oriented.  On  Florida's 
West(Joast.  Profitable.  Unlimited  poten¬ 
tial.  Publisher  retiring.  Write  Box  8509, 
Editor  &  Publisher. 

EASTERN  WASHINGTON 
County  exclusive  nearly  new  building,  3 
bedroom  home  upstairs.  Growth  area 
580K  with  $250K  down.  Pacific  NW 
Newspaper  Associates,  Rod  Whitesmith, 
(206)  892-7196,  Box  4487,  Vancouv¬ 
er,  WA  98662. 


GROWING  select  market  monthly, 
national  and  international  circulation. 
Box  8458,  Editor  &  Publisher, 

GOOD  LOOKING  (6  month  old)  TMC 
weekly  tabloid  25  miles  from  New  York 
Catskill  Mountain  region.  Area  of  corpo¬ 
rate  growth  and  home  building  boom. 
Country  communities  and  mid  size  cities 
within  distribution  areas.  Two  alternat¬ 
ing  zoned  editions  with  total  circulation 
over  34.000.  Excellent  prospect  for  con¬ 
glomerate  expansion  or  2  partner  busi¬ 
ness  with  unlimited  potential.  Already 

frossing  over  $6000  weekly.  Asking 
1 50,000.  Write  stating  interest  to  Pub¬ 
lications,  Box  562,  Nyack,  NY  10960. 

INVESTOR  OR  BUYER  for  spirited  week- 
ly.  Diverse  readership.  Based  in  colorful 
rapidly  growing  community  overseas. 
Year  round  recreation  in  sunny  climate. 
Contact  Box  8466,  Editor  &  Publisher. 

LOCAL  BUSINESS  WEEKLY  needs  part- 
ner.  Gross  $300,000;  est.  3  years; 
$150,000  with  minimum  $50,00() 
cash  down.  SW  desert  city  pop.  ‘/^mm. 
Call  broker  (915)  591-2103. 

LIKE  TO  HUNT  AND  FISH?  This  90K 
gross  weekly  located  in  scenic  Colorado. 
Great  opportunity  for  husband/wife 
team.  Call  owner  for  details  (303)  274- 
4192. 

NEW  LISTING  N.C.  COASTAL  AREA 
WEEKLIES:  Less  than  gross,  publisher 
financing,  Edwin  0.  Meyer  Associates, 
Frank  J.  Thomas,  713  N.  9th  St.. 
Mebane,  NC  27302.  (918)  563-3365. 

PUBLISHING  COMPANY-Zone  4  week- 
ly,  monthly  end  specialty  sports  publica¬ 
tion.  Gross  $1,000,000  this  year.  Full 
production  facility  and  typographies 
business.  Sell  all  or  part.  Serious  buyers 
only.  $100,000  cash  required  down. 
Box  8423,  Editor  &  Publisher. 
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NEWSPARERS  FOR  SALE 


SAN  FRANCISCO  BAY  AREA  WEEKLY. 
Gross  $360,000;  potential  $700,000; 
must  be  young.  Experienced  ad  man. 
Sell  for  $375,000.  Box  8492,  Editor  i 
Publisher. 


TIRED  OF  LIVING?  In  sub-zero  climate 
and  decadent  economic  area? 

THE  LAND  OF  PLEASANT  LIVING  beck¬ 
ons!  Move  to  prosperous-sunny  South- 

WE  HAVE  17  WEEKLIES  from  $75K  to 
million  and  half-  and  our  list  is  growing! 
TELL  US  YOUR  NEEDS  and  financial 
capabilities  and  all  three  of  us  will  go  to 
work  for  you! 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
7200  Hermitage  Road,  Richmond,  VA 
Ed.  0.  Meyer...  (804)  266-1522 
Robin  R.  Lind..  (804)  784-3713 
Frank  L.  Thomas.  (9 19)  563-3365  I 


WELL  ESTABLISHED  weekly  shopper 
grossing  $140,0(X}  and  profitable.  Ex¬ 
cellent  potential  for  substantial  growth. 
Only  shopper  serving  Aspen,  Glenwood 
SprinK  and  Vail,  Colorado  area.  Price 
includes  all  equipment  and  office  lease. 
Owner  will  carry  on  favorable  terms  with 
1/3  down,  (303)  945-2445. 

YOUNG,  SEMI-WEEKLY  newspaper, 
shopper,  color  magazine,  ect. 
$6O0,OOO  gross.  Will  sell  for  gross  with 
good  terms.  Great  growth  potential.  Pre¬ 
scott,  Arizona,  (6(32)  778-2619. 

105-YEAR-OLD  weekly  serving  four  Illi¬ 
nois  communities.  Lots  of  room  to  grow. 
Will  sell  on  contract  with  low  down.  In 
excellent  building  and  we  will  equip  for 
camera-ready.  Contact  A.R.  Evrns,  Box 
378,  Hillsboro,  Wl  54634. 

CALIFORNIA  SHOPPER.  Established  9 
years.  2  zones.  Good  profit.  Reasonably 
priced.  Mr.  Carlineo,  (209)  522-9668. 
Owner  financed. 


NEWSPAPERS  WANTED 

DAILY,  WEEKLY  OR  MONTHLY  Michi¬ 
gan  publications  wanted.  Purchase  for 
cash,  tax  buyout  or  merger.  Michigan 
Financial  Journal,  Carl  Meyering,  (313) 
884-1140. 

"Minority  interest  wanted  in  daily  news¬ 
paper.  Family  newspaper  company 
wishes  to  purchase.  Write  in  confidence 
to  Box  8300,  Editor  &  Publisher. 

PUBLICATIONS  FOR  SALE 

TWO  NATIONAL  AND  REGIONAL  TAB¬ 
LOIDS,  Western  location.  One  30,000 
circulation  BPA;  second,  new  23,000 
circulation  in  booming  industry.  Plus 
nationally  recognized  trade  show.  Sell¬ 
ing  for  health  reasons.  Box  8464,  Editor 
&  Publisher. 

EDUCATIONAL _ 

LEARN  TO  EDIT.  The  National  Copy  Edi¬ 
tors  School  at  the  University  of  Southern 
California  teaches  advanced  copy  edit¬ 
ing  and  healine  writing.  Write  NCES, 
DEPT.  Ill,  PO  Box  1196,  Thousand 
Oaks,  CA  91360. 

PUBLICATIONS  AVAILABLE 

"HOW  TO  MAKE  $100,000  A  Year  pub¬ 
lishing  Newsletters."  Free  details.  Box 
34312,  Betheseda  MD  20817. 

E&P 

CLASSIFIEDS 
(212)  675-4380 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


BUILD  AND  HOLD  CIRCULATION  AND 
DEVELOP  ALL  RELATED  FUNCTIONS 
From  carrier  to  mail,  from  phone  and 
crew  solicitations  to  stop  savings  prog¬ 
rams,  voluntary  payment  and  other  con¬ 
version  programs.  Promotion,  single 
copy  sales,  MBO  and  financial  manage¬ 
ment,  as  well  as  personnel  development, 
specialized  training,  and  more.  Hands 
on  consultation  from  an  internationally 
renown  expert.  KEVIN  S.  PAPPERT,  Cir¬ 
culation  Consultant  for  Newspapers; 
(313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 

WEEKLY  NEWSPAPERS 
1,985  NEW  SUBSCRIPTIONS 
(90-120  DAYS) 

Circulation  Climbers  can  market  your 
newspaper  and  take  you  to  the  number 
one  postion  in  your  market.  We  do  every¬ 
thing  from  the  telemarketing  to  the  bill¬ 
ing.  Interested???  Call  James  M. 
Scutellaro  (617)  938-7040. 

File  this  AD  you  may  want  to  refer  to  it 
someday. 

1. 1  depend  on  the  Newspaper  Industry 
for  a  living,  I  am  a  professional  with  a 
proven  track  record. 

2. 1  know  our  business  and  will  tailor  a 
program  to  fit  your  needs. 

3.  Twill  explain  all  the  things  we  should 
do  to  provide  a  successful  sales  cam¬ 
paign. 

4.  I  will  hire  and  train  the  best  quality 
people  from  your  community  to  do  the 
job. 

5. 1  will  hire,  bring  in  experienced  man¬ 
agement  to  run  your  program. 

6.  All  sales  are  verified  before  being 
handed  into  the  paper. 

7.  All  sales  are  guaranteed  or  we  will 
refund  our  fee. 

8. 1  will  provide  a  start  report  so  you  can 
be  sure  customers  are  being  serviced 
properly. 

9.  I  base  our  fee  on  intelligent  market 
study  and  experience  so  its  fair  to  both 
the  newspaper  and  our  company. 

10. 1  work  for  you,  the  circulator,  our  sole 
purpose  is  to  increase  your  circulation 
and  be  an  asset  to  your  organization. 

We  are  currently  writing  2000  sales  per 
day  in  various  cities  for  major  newspap¬ 
ers,  our  references  are  our  greatest 
assets.  For  more  information  and  refer¬ 
ences  contact  Phil  Pfeffer,  (609)  645- 
1282. 

CONSULTANTS 

M&S  Canadian  Web  Consultants.  Pro¬ 
fessionals  in  Web  pressroom  equipment 
and  personnel  evaulation.  Maintenance 
and  training  program,  installations  and 
repairs.  Phone  (705)  673-6607. 

SALES  TRAINING  CONSULTANTS  spe- 
cializing  in  print  advertising  will  assist 
you  in  upgrading  your  present  sales  team 
for  increased  sales.  Also,  3  day  video 
based  sales  training  programs  available 
for  purchase,  free  preview  available. 
(305)  432-4534. 

TYPESETTING  SERVICES 

TYPESETTING:  Lowest  rates  all  jobs. 
Extra  low  to  tabloids/magazines. 
Straight  text  $2.00  per  1000  charac¬ 
ters.  Please  call:  (21?)  242-9722. 


EQUIPMENT  ft  SUPPLIES 


PRINTING  PRESSES 


ROCKWELL/GOSS  press  service-R.T.P. 
Mechanical  and  electrical,  dampeners, 
training,  installation  checkout,  trouble 
shooting.  William  Spells,  1210  Pinar 
St.,  Orlando,  FL  32825.  (305)  273- 
9379 


EQUIPMENT 
&  SUPPLIES 


CAMERA  ft  DARKROOM 


SQUeeze  Lenses  for  SAU/TAB,  fixed  low 
%  shrink  or  2  to  25%  computer-aided 
variable  for  quick  and  easy  DIMENSION 
CONTROL.  REPAIR  and  OPTIMIZING  of 
process  camera  lenses.  Herb  Carlbom  at 
CK  Optical  -  (213)  372-0372,  PO  Box 
1087,  Redondo  Beach,  CA  90278. 

USED  Wing  Lynch  Model  4  automatic 
film  processor.  Handles  up  to  nine  rolls 
of  E-6  color  or  black  and  white  film. 
Purchased  new  in  1977,  rebuilt  in 
1980.  Excellent  condition.  For  informa¬ 
tion,  contact  Larry  Mayer,  Chief  Photo¬ 
grapher,  The  Billings  Gazette,  PO  Box 
2507,  Billings,  MT  59103,  or  call  (406) 
657-1200. 

E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


CIRCULATION  SOFTWARE 

CIRCULATION  $1395.  Address  labels, 
subscription  postcard  billing,  PO  statis- 
tics;  paid/free/total-market/ 
combinations.  IBM  compatible; 
TRS80III.  4,  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  Sys¬ 
tems,  Inc.,  PO  Box  68,  Gridley,  CA 
95948.  (916)  846-3661. 

COMPUTER  SOFTWARE 

ADmanager 

New  -  for  the  small  weekly: 

Apple  lie,  300  accounts,  $1500 
ADmanager  is  a  newspaper  advertising 
scheduling,  billing,  and  sales  reporting 
software  system  for  microcomputers.  It 
runs  on  Apple,  IBM,  and  CP/M.  Com¬ 
plete  hardware/software  package  avail¬ 
able.  Write  or  call  for  brochure  and  report 
package.  Sunlight  Software,  PO  Box 
100,  Forestville,  CA  95436;  (707)  887- 
7141. 

NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  system  for  small-to-medium 
size  newspapers.  Includes  advertising 
accounts  receivable  and  billing, 
accounts  payable,  and  payroll,  each  fully 
interfaced  to  general  ledger.  Turnkey 
system  including  newspaper  accounting 
system,  NCR  Tower  computer,  3  termin¬ 
als,  printer,  and  operator  training  for 
only  $29,780.  Call  Fred  Me  Daniel, 
Tamarix  Systems,  (505)  326-7143  or 
write  to  101  E.  30th  St.,  Farmington, 
NM  87401. 

PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This  in¬ 
cludes  the  computer,  printer  and  billing 
software  for  up  to  400  customers.  Call  or 
write  to  Jim  Sutton  or  Steve  Kuckuk, 
Publisher  Control  Systems,  223  W  5th, 
Shawano  Wl  54166;  (715)  526-6547. 


EQUIPMENT  ft  SUPPLIES 


COMPUTER  SOFTWARE 


SYSTEM  390 

Display  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing 
Circulation  management. 

Typesetting  interface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other  micro¬ 
computers.  Demo  disks  available.  Free 
brochures  and  sample  reports.  Pacific 
Sun  Computer  Systems,  Box  5553,  Mill 
Valley,  CA  94942;  (415)  383-4500. 

_ COMPUTERS _ 

HENDRIX  3400  (3),  VRC  8-MB  drum 
(3),  6100  Terminal  controllers  (4), 
57(30  Terminals  (44),  many  spare  parts 
and  interfaces.  Available  4  / 1  or  earlier. 
Will  consider  ail  offers.  Contact  D.D. 
Rappley,  The  Seattle  Times,  PO  Box  70, 
Seattle,  WA  98111  (206)  464-2999. 

2  Raytheon  adset  ad  composition  sys¬ 
tems 

2  CPU  main  frame 
4  workstations 
Spare  disc  drive 
Documentation 

Well  maintained  and  excellent  condi¬ 
tion,  for  details  call  Allan  Craven,  (914) 
343-2181,  The  Times  Herald-Record, 
Middletown,  NY  10940. 

FOR  SALE 

New  twin  star  washout  un  it  N  APP  system 
for  twin  star  plate  processor.  Never  used. 
For  more  details  calls  Best  Publishing 
Co..(213)  548-4545. 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler-Hammer,  I,  II,  III  stackers 
Baldwin  Count-O-Veyors  106’s 
Truck  Loaders 
Sheridan  4BP 
45°  and  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
5  feeder  heads  and  one  main 
NORTHEAST  INDUSTRIES 
(213)  256-4791 

CHESHIRE  labeler.  IDAB  CS202  coun- 
ter  stacker,  TXT  Harris  and  Compug- 
raphic  typesetters,  etc.  Curtis  (703) 


raphic  type 
521-1089. 


;P/M.  Com-  REMANUFACTURED  Sheridan  72P, 
;kage  avail-  48P  and  24P  Inserters, 
eand report  Remanufactured  Sheridan  MS  &  HH 
e,  PO  Box  hoppers. 

(707)  887-  NEW  Folded  Edge  First  Delivery  System 
for  Sheridan  Inserters. 

_  Muller  227  and  227E  Inserters. 

;  SYSTEMS  Muller  231  Counter  Stackers, 
il  financial  Sta  Hi  251  and  257  Counter  Stackers, 
-to-medium  Sta  Hi  Telescopic  Truck  Loaders, 
advertising  Cutler  Hammer  Conveyor,  Bottom  Wraps 
d  billing,  and  Pacers. 

Leachfully  Signode  ML2EE  and  MLN2A  Tying 

ir.  Turnkey  Machines. 

accounting 

:r,  3  termin-  Hall  Monitor  Counter  Stackers  and  corn- 
training  for  plete  line  of  New  Hall  Mailroom  equip- 
Mc  Daniel,  ment. 

>6-7143  or 

>armington.  All  remanufactured  equipment  is  factory 
guaranteed  with  one  year  warranty. 

_  Mechanical  installation  services  also 

g?  Our  pub-  provided, 
rill  fit  easily 

Iti-zonever-  WANTED  TO  BUY:  MAILROOM  EQUIP- 
Cor TANDY  MENT  AND  COMPLETE  MAILROOM 
-400  starter  SYSTEMS. 

0.  This  in- 

'  and  billing  GRAPHIC  MANAGEMENTS 
ners.  Callor  ASSOCIATES,  INC. 

ve  Kuckuk,  Newspaper  Mailroom  Systems  Division 
223  W  5th,  1 1  Main  Street 

526-6547.  Southboro,  MA  01772  (617)  481-8562 
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GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Helsley;  (800) 
527-1668  or  (214)  357-0196. 


NEWSPAPER  INSERTER  Model 
DG3200-4  serial  3124-17,  3  into  1, 
conveyor  delivery.  (414)  784-0110. 


•  24P-48Pand  72PSHERIDAN  HARRIS 
stutters  guaranteed  production;  refur¬ 
bished  and  installed  in  your  plant;  train¬ 
ing  program  included. 

•  WANTED  TO  BUY;  48P  and  72P  late 
model  stutters. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)468-5827. 


WANTED  TO  BY;  Spiral  Chute  for  news¬ 
papers  in  bundles  tor  delivery  to  lower 
level  at  least  15  feet  high.  (^11  (615) 
552-1808. _ 

_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PRINTING  PAPER  AVAILABLE-8200 
ton  roll  inventory;  Newsprint,  Directory, 
Coated,  Matte,  SuperCal  and  White 
Offset-  1-5  day  delivery.  L  &  P  Conver¬ 
ters  1-800-225-9574. 

PHOTOTYPESETTING 

ADVANTAGE  I.  8"  Floppy,  $10,000; 

CG  UNIFIED  COMPOSER,  8  Rack  Op¬ 
tion,  $1950; 

VIDEOSETTER  UNIVERSAL  with  DCS 
Controller,  $12,000. 

Bob  Weber  (216)  831-0480. 

TAQU  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

COMPLETE  TYPEHOUSE,  Editwriter 
7500LR,  $7,500.  30  fonts.  $4,000. 
Compukwik  processor,  $800.  Spares 
kit,  $1,000.  Or  all  for  $11,500.  Call 
Don  (803)  233-4016. 

COMP  IV  B  HR,  MINT,  $5750; 

COMP  IV  B  HR,  (Model  88),  $4250; 

CG  7200  I  LR  HEADLINER,  14-72  Pt., 
28  Strips,  Excellent,  $2150. 

Bob  Weber  (216)  831-0480. 

EDIT  7500  LR,  Rev  C,  $7000; 

EDIT  7500  HR,  $7500; 

EDIT  7700  LR,  Rev  D,  PMA,  $8000; 
EDIT  770011  LR,  Rev  D,  Rev.  Lead,  Rul¬ 
ing,  $9250. 

Bob  Weber  (216)  831-0480. 

FOR  SALE  FOR  RIGHT  OFFER 
ECRM  5300L.  Four  years  old  but  never 
used  in  production.  (212)  219-3100. 

MERG.  LINOTERM  HS,  Typesetter  CRT. 
Flo^^^  Disk,  14  Lenses,  6  Fonts, 

LINOTRON  202,32KRAM,  10  Meg  HD, 

$22,000; 

LINOSCREEN,  With  Tablet  Option, 
$6500. 

Bob  Weber  (216)  831-0480. 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers  i 

Nationwide  Brokers-10%  Sales  Com-| 
mission.  We  remove  the  risk  whem 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


UTS  SYSTEM-  7  terminals,  controller 
and  software.  Videosetter  Universal  RLO 
-  2  Compuquick  processors.  Sold  as 
package  or  individually.  Available  im-l 
mediately.  Call  Graph-X  (215)  439- 
1942.  I 


EQUIPMENT  *  SUPPUES 


PHOTOTYPESETTING 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 
Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


TYPESETTERS;  Unisetter  LR  $4500, 
Unisetter  spare  parts  kit  $200,  Preview 
505  $15(j0,  Permakwik  with  dryer 
$1500,  Unified  Composer  $950,  with 
punch  $1750,  Unified  Composer  Spare 
parts  kit  $200,  Comutape  $1500,  FDR 
$500,  Rep  101  $500,  Uniscan  $1250, 
Uniterm  $950.  WSI  (216)  729-2858. 


USED  COMPUGRAPHIC  FONTS;  COMP 
IV,  Editwriter,  (Choose  from  Library  of 
over  800  Strips)  $125  add  $20  per  ITC 
Track.  Cail  Bob  Weber  (216)  831-0480 
for  List. 

VIDEOSETTER  FONTS;  your  choice 
from  Library  of  90  for  $250  each.  Also 
UNISETTER  STRIPS  Including  Width 
Card,  $100  each  $15  per  ITC  Track  and 
Related  U.C.  OUTPUT  CARDS  at  $50 
each.  Call  for  other  fonts.  B()B  WEBER 
(216)  831-0480.  _ 


CUSTOM  BUILT  3-night  trimmer,  setup 
for  Harris  presses.  Used  very  little,  like 
new  condition.  (314)  993-2112. 

COMPUGRAPHIC  UNIFIED  COMPOS- 
ER,  needs  monitor,  excellent  condition. 
Make  an  offer.  Call  (308)  345-4500. 

GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 

REBUILT 

Urbanite  and  Community  Units 
MOUNTAIN  STATES,  INCORPORATED 
5260  East  Canada  Street 
Tucson,  Arizona  85706 
(602)574-0031 


Urbanite  floor  and  stacked  500  series 
Community  units  with  circ  42"  diameter 
Community  rollstands 
Suburban  rollstands 

PEMCO,  INCORPORATED 
6930  West  62nd 
Chicago,  Illinois  60638 
(312)  586-9383 

2  unit  News  King,  KJ  4  folder  -  1964 

3  unit  Harris  V-15A,  JF7  folder  -  1971 

4  unit  V-15A,  JF7  folder,  exceptional 
press  -  1975 

4  unit  Cottrell  Vanguard 

5  unit/2  folder  SC  -  1972 

Full  line  of  folders.  King  KJ4  and  KJ6’s 
HarrisJF7,  Goss;  Community,  Suburban 
and  Urbanite  &  ‘A  page 
4  Wood  2-arm  auto  splicers 
2  Gregg  Imprinters,  Martin  infeeds 
Counter  stackers,  Count-O-Veyors 

Offered  exclusively  by; 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

105th  &  Santa  Fe  Dr. 

PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


EQUIPMENT  ft  SUPPUES 


Goss  Metro,  4  units,  I  half  deck 
Urbanite,  7  units 
Urbanite  1000,  5  units,  3-color 
Urbanite  add-on  units,  3-color  units 
Urbanite  and  SU  folders 
SSC  Community,  9  units  ROP 
SC  Community,  4  units,  1979 
SC  Community,  7  units,  1971-75 
SC  and  Community  units  and  folders 
Harris  1650,  6  units  1974 
845,  5  units 

845,  add-on  units,  folders 
V25  add-on  units  and  folders 
V15A,  4  units,  1977 
V15A,  5  units,  1971-75 
News  King,  2  units,  1971 

ONE  CORP/Atlanta  GA 
(404)  458-9351  Telex  700563 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary’s 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands,  drives 

and  accessories 

Harris  1650  Add-on  unit 

Harris  1650  6  unit  press 

Harris  845  <  units,  folder 

Harris  845  8  units,  2  folders,  ovens 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives. 

Harris  V25  upper  balloon  former 

KING 

1  Colorking  unit  1969 
KJ-6  folders  1980 

4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

5  Unit  Wood  Lithoflex  Offset  22-V4 
cutoff  with  2;1  folder  &  R.T.O.’s 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialties  3  Web  Angle  Bar  Nest 

WANTED;  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


Goss  Community  4  units  1978  running 
circumferential  all  units,  S/C  folder. 
IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


HARRIS  V-15A  three  unit  press  and  fol¬ 
der  complete,  can  be  seen  in  operation, 
available  immediately,  Newman  & 
Associates  (816)  756-3350. 


GOSS  METRO  UNITS 

Four  Metro  Units  available 
individually  as  unit  addi¬ 
tions,  or  as  a  package  with 
double  2:1  folder.  22 V4” 
cutoff,  either  55”  of  56”  web 
width  (at  your  option).  Each 
unit  is  complete  with  pump 
and  rail  inking  system,  sub¬ 
structure,  RTF  and  unit 
drive... arranged  for  60,000 
pph  running  speed.  Avail¬ 
able  immediately. 

Ken  Kniceley,  Production 
Director,  Charleston  WV 
Newspapers;  (304)  348- 
5118. 


EQUIPMENT  ft  SUPPUES 


HARRIS 

845,  4-8  units,  1973,  1979. 
V-25-JF10-2  units,  1976. 

V-15A-  6-4  units.  1970. 

GOSS 

Community  SC,  4  units  1970. 
Community  SC,  2  units  (add-on). 
Community  SSC,  6  units  1982. 
KING 

Colorking,  2  units  (add-on). 
Newsking,  3  units,  5  units. 
BELL-CAMP  INCORPORATED 
465  Bivd.  -  PO  Box  97 
Elmwood  Park,  NJ  07407 
201-796-8442  Telex;  130326 


WE  HAVE  IN  STORAGE;  Spare  parU  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

6  units  Daily  King  with  KJ6  folder 
CX)mplete  8  unit  Hoe  Colormatic  press 
1  Hoe  colormatic  folder  3  to  2-22  % 
cutoff 

Ckrmplete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2;1  folder-22  Vx  cutoff 

(k)ss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


NAPP  NEWSPRINTERS  AND  SATEL¬ 
LITES  presently  in  South  America.  Well 
used  but  operable.  ^11 S.  Dean  at  (212) 
532-7300  or  write  C/0  Central  National 
Gottesman,  100  Park  Avenue,  New 
York,  New  York  10017. 

WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 
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GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 


IDAB  440  or  Hall  Monitor  counter  stack¬ 
er.  Must  be  in  good  operating  condition. 
Reply  to  Box  8514,  Editor  &  Publisher. 


MS  or  HH  hopper  for  Sheridan  inserter. 
Reply  to  Box  8490,  Editor  &  Publisher. 

SHERIDAN  48Por72P Inserter,  inoper- 
ational  condition.  Reply  Box  6777,  Edi¬ 
tor  &  Publisher. 

_ PRESSROOM _ 

ONE  single  vend  dispenser.  One  year  old 
light  blue  with  extra  battery  $400. (X) 
fob.  Watertown,  NY.  Call  Barrie  Hughes, 
(315)  782-1000. 

FOR  SALE;  4  Harris  11(X)  editing  ter¬ 
minals  3  have  dual-readers  good  condi¬ 
tion.  2compuscan  1700CR’sused  daily 
plus  2  170’s  that  can  be  used  for  spare 
parts.  Shaffstall  magnetic  disc  recording 
system,  2  MDA  60  readers  and  2  MDS 
20a  recorders.  All  in  good  condition. 
Priced  right! 

Contact  Bill  Fisher,  The  Herald- 
Palladium,  St.  Joseph,  Ml  49085  or 
phone  (616)  429-2400. 

39 


CLASSIFIED  ADVERTISING 
Order  Blank 


HELP  WANTED.  .  . 


Assign  a  box  number  and  mail  responses  daily 


Pleaae  Indicate  exact  classification  In  which  ad  Is  to  appear. 

Mall  to:  Editor  &  Publisiw,  11  West  19th  Street.  New  York  NY  10011. 


ACAOEMfC 


CHAIR.  MASS  COMMUNICATION  DE¬ 
PARTMENT  at  the  associate  or  full  pro¬ 
fessor  level  in  a  Rowing  program  at  uli- 
fornia  State  University,  Haywood,  situ¬ 
ated  on  a  beautiful  campus  In  the  hills 
overlooking  the  San  Francisco  Bay.  Posi¬ 
tion  available  fall  quarter  1985.  Ph.D. 
required  with  professional  media  experi¬ 
ence.  Area  of  specialization  could  be 
journalism,  broadcasting,  public  rela¬ 
tions  or  advertising.  May  also  teach 
courses  from  the  following;  news  writing, 
feature  writing,  editing,  research,  public 
opinion.  International  communication, 
and  theory.  Closing  date;  March  1, 
1985.  Send  letter  of  application,  vita, 
three  references  to;  Selection  Commit¬ 
tee,  c/o  Professor  John  Gothberg,  De¬ 
partment  of  Mass  Communication,  Cali¬ 
fornia  State  University,  Haywood,  CA 
94542.  An  Affirmative  Action/Equal 
Opportunity  Employer. 


BROADCAST  JOURNALISM 
Tenure  track  position  for  assistant, 
associate  professor  available  August, 
1985.  Ph.D.,  professional  broadcast 
journalism  experience,  and  evidence  of 
scholarship  required. The  successful  ap¬ 
plicant  will  teach  beginning  and  adv¬ 
anced  courses  in  radio  and  tv  news 
gathering  and  reporting  in  the  under¬ 
graduate  RTF  Department  and  will  par¬ 
ticipate  in  the  graduate  program  in  Com¬ 
munication  offered  by  the  School  of 
Communication.  Salary  is  very  competi¬ 
tive.  Send  letter  of  application,  curricu¬ 
lum  vitae,  complete  transcripts,  and 
three  letters  of  recommendation  by 
March  6,  1985,  to  Dr.  David  H.  Goff, 
Chair;  Radio,  Television,  and  Film  De¬ 
partment;  University  of  Southern  Missis¬ 
sippi,  Box  5141,  Southern  Station,  Hat¬ 
tiesburg,  MS  39406.  AA/EOE. 


ITS  A  CLASSIFIED  SECRET! 

We've  got  a  secret— and  it's  strictly  classified  information!  We’ll 
never  reveal  the  identity  of  an  E&P  Box  Holder.  However,  if  you 
want  to  answer  a  Box  Number  ad,  but  don't  want  your  reply  to  go  to 
certain  newspapers  (or  companies),  put  your  mind  at  ease! 

Just  seal  yoUr  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies 
you  don’t  want  the  reply  to  reach.  Then  put  the  reply  and  the  note  in 
an  envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number 
you're  answering  is  on  your  list,  we’ll  discard  your  reply. 
IMPORTANT :We  can’t  return  your  reply  because  that  would  be  the 
same  as  telling.  So  don't  send  indispensable  material.  Also  attach  a 
note  each  time  you  want  a  box  holder  checked. 

And  if  you  don't  want  your  reply  to  be  sent  to  any  property  held  by  a 
group,  it’s  best  to  list  the  properties. 


Please  note  the  deadline  for  classified 
display  advertising  is  8  days  prior  to 
publication  date.  A  phone  call  by  5  pum. 
Friday  can  reserve  space  for  your  ad  in 
the  following  week's  issue. 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1 , 1 985 

LINE  ADS  POSITIONS  WANTED 

1  week  ~$4.95  per  lir>e  1  week  —$3.30  per  line 

2  weeks— $4.45  per  line,  per  issue.  2  weeks— $2  75  per  line,  per  issue 

3  weeks— $3  75  per  line,  per  issue.  3  weeks— $2  40  per  line,  per  issue 

4  weeks— $3  00  per  line,  per  issue  4  weeks— $2  20  per  line  per  issue 

Add  $5.00  per  insertion  for  box  service.  Add  $3.50  per  insertion  for  box  servic 

count  as  an  additional  lir>e  in  copy.  count  as  an  additional  line  in  copy 

Count  approximately  37  characters  and/or  spaces  per  line. 
3  lines  minimum  (no  abbreviations). 


Add  $3  50  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 
for  Saturday’s  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  on  request.' 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  A  Publishor 

11  West  19lh  Street,  NY.  NY  10011.  (212)  675-4380. 


EDITOR  &  PUBLISHER  for  February  9,  1985 


HELP  WANTED 


ACAoem: 


APPLICATIONS  AND  NOMINATIONS 
are  invited  for  the  position  of  Dean  of  the 
School  of  Journalism  at  Indiana  Uni¬ 
versity.  The  system-wide  School  of  Jour¬ 
nalism,  with  degree-granting  programs 
in  Bloomington  and  Indianapolis,  has 
atx>ut  1000  undergraduate,  100  Mas¬ 
ters,  and  24  Ph.D.  students.  Twenty-six 
fulltime  faculty  members  teach  on  the 
two  core  campuses.  The  school  has 
accredited  sequences  in  news-editorial, 
magazine,  photojournalism,  broadcast 
news,  and  an  accredited  professional 
MA  program  (all  1983).  The  master  of 
arts  program  includes  both  professional 
and  teaching-research  tracks. 

The  Dean  reports  to  the  Chief  Executive 
Officer  of  the  Bloomington  campus  and 
has  direct  responsibility  for  the 
Bloomington  and  Indianapolis  campus 
programs  with  the  assistance  of  associ¬ 
ate  deans  for  Bloomington  and  Indiana¬ 
polis  and  an  assistant  dean  for  the  six 
regional  campuses. 

The  candidate  must  have  an  earned 
doctorate  or  equivalent  professional  ex¬ 
perience  and  qualify  for  tenure.  The 
candidate  should  have  a  strong  commit¬ 
ment  to  teaching  excellence,  scholarly 
research  and  professional  achievement 
and  is  expected  to  continue  to  be  pro¬ 
ductive  in  his  or  her  area  of  expertise. 
The  person  who  is  selected  must  have 
administrative  experience  or  demons¬ 
trate  a  potential  for  leadership  in  coordi¬ 
nating  the  programs  on  all  campuses, 
overseeing  and  stimulating  faculty  and 
curriculum  development,  interacting 
with  the  alumni,  members  of  the  profes¬ 
sional  media  and  the  deans  of  the  other 
campus  schools,  and  managing  of  pre¬ 
sent  endowments  as  well  as  developing 
new  sources  of  external  financial  sup¬ 
port.  The  new  Dean  is  also  expected  to 
uphold  the  School’s  commitment  to  the 
integration  of  technology  in  instuctional, 
research,  and  senrice  activity. 

Indiana  University  is  an  Equal  Opportun¬ 
ity  Employer. 

Deadline:  Applications  must  be  post¬ 
marked  by  March  15,  1985.  Applica¬ 
tions  and  inquiries  should  be  addresses 
to: 

Professor  Richard  D.  Yoakam 
Chairman,  Search  and  Screen  Com¬ 
mittee 

School  of  Journalism 
Ernie  Pyle  Hall 
Indiana  University 
Bloomington,  IN  47405 


NEWSPAPER  JOBS 
FOR  NEWSPAPER  PEOPLE 


BROADCASTING  TENURE-TRACK  OR 
TEMPORARY  ANNUAL  LECTURESHIP 
POSITION  in  department  of  Mass  Com¬ 
munication  at  California  State  Universi¬ 
ty,  Haywood;  available  Fall  Quarter 
1985  (September  23).  The  campus  is 
located  in  the  hills  overlooking  the  San 
Francisco  Bay.  Salary  depends  upon  the 
person's  experience  and  academic  back¬ 
ground.  Rank  will  be  assistant  professor 
or  lecturer,  depending  upon  the  appli¬ 
cant’s  qualifications.  M.A.  is  required 
and  the  Ph.D.  preferred,  together  with 
broadcasting  experience.  Courses  to  be 
taught  include  the  following:  produc¬ 
tion/direction,  broadcast  news  writing, 
radio/TV  workshop  and  faculty  advisor  to 
the  campus  radio  station.  The  person 
may  also  teach  in  the  following  areas: 
journalism,  public  relations,  advertis¬ 
ing,  news  writing,  feature  writing,  edit¬ 
ing,  research,  public  opinion,  media  his¬ 
tory,  media  law,  international  com¬ 
munication  and  theory.  The  University 
offers  a  bachelor  of  arts  in  Mass  Com¬ 
munication.  Applicants  should  send  a 
letter  of  application  and  vita  by  April  1, 
1985  to:  Selection  Committee,  c/o  John 
Gothberg,  Department  of  Mass  Com¬ 
munication,  (California  State  University, 
Haywood,  CA  94542. (AA/EOE). 


HELP  WANTED 


_ ACADOKC _ 

DEAN 

SCHOOL  OF  COMMUNICATIONS 
The  University  of  Miami  invites  appli¬ 
cants  and  nominations  for  the  position  of 
Dean  of  its  newly  established  School  of 
Communication.  The  Dean  will  be  chief 
academic  officer  for  the  School  and  will 
report  to  the  Executive  Vice  President 
and  the  Provost.  Appointment  is  planned 
for  the  summer  of  1985.  The  School  will 
be  formed  from  the  existing  Department 
of  Communication  and  will  become 
operational  June  1, 1985.  The8chool  of 
Communication  is  to  be  departmental¬ 
ized  and  will  offer  courses  leading  to  the 
Bachelor  of  Science,  Bachelor  of  Fine 
Arts,  and  Master  of  Arts  Degrees.  Majors 
include  Advertising  Communication, 
Public  Relations,  News-Editorial  Jour¬ 
nalism,  Photocommunication,  Motion 
Pictures,  Video-Film,  Speech  Com¬ 
munication,  Organizational  Com¬ 
munication,  Broadcast  Journalism,  and 
Telecommunication. 

The  University,  a  well-established 
teaching  and  research  organization,  is 
the  largest  private  institution  of  higher 
education  in  the  Southeast  with  an  en¬ 
rollment  of  1 3, 700  students  and  a  facul¬ 
ty  of  1300.  There  are  28  full-time  and 
20  part-time  faculty  members  in  the 
School  of  Communication.  Many  of  the 
part-time  faculty  are  local  professionals. 
There  are  550  undergraduate  and  40 

fraduate  students. 

he  University  is  seeking  a  person  who 
will  provide  vigorous  leadership,  a  strong 
commitment  to  a  liberal  arts  education, 
and  a  vision  of  the  future  of  communica¬ 
tion  education  in  establishing  an  inter¬ 
nationally  recognized  School.  The  suc¬ 
cessful  applicant  is  expected  to  have  an 
earned  doctorate,  a  distinguished  record 
of  scholarship  and  teaching,  familiarity 
with  the  various  disciplines  represented 
in  the  School,  and  strong  administrative 
skills.  Applications  from  outstanding 
Communication  professionals  are  also 
encouraged.  The  University  expects 
Dean  to  take  a  leadership  role  in  fun¬ 
draising  for  the  School  or  Communica¬ 
tion. 

The  University  encourages  applications 
from  women  and  minorities  and  is  an 
equal  opportunity  and  affirmative  action 
employer.  Applications  and  nominations 
will  be  accepted  until  March  4, 1985,  or 
until  the  position  has  been  filled. 
Candidates  should  submit  a  letter,  vita, 
and  names  of  references  to: 

Dr.  William  Hipp 
Dean,  School  of  Music 
Chairman  Search  Committee  for  Dean  of 
the  School  of  Communication 
PO  Box  248165 
Coral  Gables,  FL  33124 
GRADUATE  ASSISTANTSHIPS. 
Teaching  assistants  to  study  for  MA  in 
communications  for  Fall  1985.  Monthly 
stipend.  Persons  with  undergraduate  de¬ 
gree  in  print  journalism,  professional  ex¬ 
perience  and  a  3.0  GPA  are  invited  to 
apply.  Should  take  GRE  in  February. 
Contact  Dr.  Kurt  Kent,  Graduate  Coordi¬ 
nator,  Department  of  Journalism,  Uni¬ 
versity  of  Florida,  Gainesville,  FL 
32611.  AA/EOE. 


JOURNALISM:  Assistant  Professor,  te¬ 
nure  track,  to  teach  intorductory  adv¬ 
anced  reporting,  and  one  of  the  follow¬ 
ing:  journalism  literature,  copyediting, 
public  relations,  media  law.  For  fall 
1985;  review  of  applications  to  begin 
April  15.  Ph.D.  preferred.  Must  have 
substantial  media  experience.  Salary  de¬ 
termined  by  qualifications  and  experi¬ 
ence.  Send  letter  explaining  qualifica¬ 
tions;  resume;  and  names,  addresses, 
and  telephone  numbers  of  three  profes¬ 
sional  referees  to  Robert  Miraldi,  Chair, 
Journalism  Search  Committee,  Box  10, 
The  College  at  New  Paltz,  State  Universi¬ 
ty  of  New  York,  New  Paltz,  New  York 
12561.  The  College  at  New  Paltz  is  an 
Affirmative  Action/Equal  Opportunity 
Employer.  Women  and  minorities  are 
urged  to  apply. 


HELP  WANTED 


ACADEMIC 


CAL  POLY  SEEKS  assistant  professor  to 
teach  public  relations  and  combination 
of  other  courses  in  journalism  curricu¬ 
lum  beginning  Fall  1985.  Master’s  and 
media  or  allied  experience  required; 
Ph.D.  or  ABD  and  teaching  experience 
desirable.  Salary  commensurate  with 
qualifications.  Complete  and  return  offi¬ 
cial  university  application  by  3-15-85  to 
Randall  Murray,  Journalism  Depart¬ 
ment,  California  Polytechnic  State  Uni¬ 
versity,  San  Luis  Obispo,  CA  93407. 
Affirmative  Action/Equal  Opportunity 
Employer. 

JOURNALISM:  Beginning  late  August 
1985,  a  three-year  appointment  at 
assistant  professor  rank  to  strengthen 
journalism  and  mass  communication 
programs.  Background  in  newspaper  or 
magazine  journalism  expected;  experi¬ 
ence  in  electronic  journalism  desired. 
Academic  credentials  and  teaching  ex¬ 
perience  sought.  Teaching  assignment 
IS  three  four-credit  courses  per  term. 
Salary  competitive,  dependent  on  qual¬ 
ifications.  Send  letter,  resume,  three  re¬ 
commendations  by  March  15  to  Profes¬ 
sor  Tom  Hruska,  Chair  English  Depart¬ 
ment  Executive  (Committee,  Northern 
Michigan  University,  Marquette,  Ml 
49855.  NMU  is  an  EO/AA  employer. 


JOURNALISM,  Assistant/Associate  Pro¬ 
fessor:  tenure  track.  Print  journalism, 
mass  media  theory/history.  Ph.D.  prefer¬ 
red;  M.A.  and  professional  experience 
and  teaching  experience  r^uired.  Be¬ 
gins  August  1985.  Send  vita  and  letter 
of  application  by  March  15,  1985  to 
Richard  Bizot,  Chairman,  Dept,  of  Lan¬ 
guage  and  Literature,  University  of  North 
Florida,  Jacksonville,  FL  32216.  AA/ 
EOE. 


JOURNALISM  FACULTY.  Tenure-track 
public  relations  position  open  for 
September,  1985.  Salary  and  rank 
(Assistant/Associate/Full  Professor)  are 
open  and  commensurate  with  qualifica¬ 
tions.  Requires  significant  professional 
experience  combined  with  ability  to  par¬ 
ticipate  in  research  leading  to  publica¬ 
tion  in  scholarly  and  professional  jour¬ 
nals.  Deadline  February  25, 1985.  Send 
letter  of  applications  and  resume  to: 
Bruce  Nelson,  Director,  School  of  Jour¬ 
nalism,  University  of  Southern  Califor¬ 
nia,  Los  Angeles,  CA  90089-1695.  An 
Affirmative  Action,  Equal  Opportunity 
Employer.  Women  and  ethnic  minorities 
are  particuiarly  encouraged  to  apply. 

JOURNALISM.  UNIVERSITY  OF  SOUTH 
CAROLINA.  The  College  of  Journalism 
has  openings  for  two  full-time,  tenure- 
track  faculty  positions  beginning  August 
15,  1985. 

(1)  Communication  Theory/Research. 
Ph.D.  with  established  research  and 
teaching  record  in  communication 
theory  and  methodology.  Should  be 
competent  to  also  teach  in  one  of  the 
following  skills  areas:  advertising, 
broadcasting,  communication  law,  news 
editorial  or  public  relations.  Strong  sta¬ 
tistical  and  computer  background  re¬ 
quired.  Specific  teaching  duties  will 
include  graduate  level  reseach  methods 
courses,  another  area  and  supervising 
student  theses  and  research  projects. 

(2)  Public  Relations.  Mass  Communica¬ 
tion  Ph.D.  wih  professional  and  teaching 
experience  in  public  relations  and  mass 
communication.  Should  be  competent 
to  teach  advanced  courses  in  public  rela¬ 
tions  (including  management  concepts 
and  technique^  and  support  courses  in 
advertising,  writing  skills  or  mass  com¬ 
munication.  Teaching  effectiveness  in 
front  of  large  classes  importat.  Salary 
and  rank  for  both  positions  open.  Send 
letter  of  application,  vita,  and  names  of 
three  references  no  later  than  March  1, 
1985  to:  Dr.  Jack  L.  Hillwig,  Search 
Committee  Chair,  College  of  Journalism, 
University  of  South  Carolina,  Columbia, 
SC  29208.  An  Equal  Opportunity/ 
Affirmative  /Action  Employer. 


EDITOR  &  PUBLISHER  for  February  9,  1985 


HELP  WANTED 


_ ACADEMIC _ 

E)(TENSION  PUBLICATIONS  EDITOR: 
Supervise  professional  editors  in  total 
publications  program  including  produc¬ 
tion,  distribution  and  evaluation.  In¬ 
cludes  client  contact,  assigning  work¬ 
loads,  scheduling,  publication  sales  and 
working  with  gravies  and  printing  com¬ 
ponents.  Also,  responsible  for  editing 
publications.  Knowledge  of  latest  print 
technology,  including  computers  desir¬ 
able.  Tenure-track  position.  Send  in¬ 
quiries,  resumes  by  March  31, 1985  to 
Everett  Metcalf,  Chair,  Search  (kimmit- 
tee.  Department  of  Information,  Allege 
of  Agriculture  &  Home  Economics, 
Washington  State  University,  Pullman, 
WA  99164-6244.  An  equal  opportunity/ 
affirmative  action  employer. 


THE  UNIVERSITY  OF  WISCONSIN- 
Oshkosh  Department  of  Journalism 
seeks  to  fill  a  position  in  its  news  edito¬ 
rial  sequence.  Course  responsibilities 
will  include  basic  news  writing,  editing, 
and  reporting,  as  well  as  otmr  courss 
that  take  advantage  of  applicant’s 
interests  and  experience.  A  doctorate 
with  news  experience  is  preferred,  but  a 
master’s  degree  with  recent  and  signifi¬ 
cant  newsroom  or  related  experience  will 
be  considered.  The  position  is  tenure- 
track;  rank  and  salary  are  negotiable 
depending  on  degree  and  experience. 
Please  send  a  letter  of  application  and 
vitae  to  Gary  Coll,  Chairman, 
Department  of  Journalism,  UW- 
Oshkosh,  Oshkosh,  Wl  54901.  Closing 
date  for  applications  is  March  1,  1985. 
The  University  of  Wisconsin-Oshkosh  is 
an  equal  opportunity  institution. 


JOURNALISM:  Photojournalism  and 
graphics  assistant  professor  to  stait 
September  1, 1985.  Teach  12  hours  per 
quarter,  carry  on  research,  and  perform 
professional  service.  Salary  de^ndent 
on  qualifications.  Master’s  degree  and 
ten  years  outstanding  media  experience 
or  related  work  needed  for  doctoral 
equivalency  or  doctoral  degree  and  pro¬ 
fessional  experience.  Sendf  vita,  names 
of  three  references,  and  official  trans¬ 
cripts  to  Earl  L.  Conn,  Chairman,  Depart¬ 
ment  of  Journalism,  Ball  State  Universi¬ 
ty,  Muncie,  IN  47306.  Applications 
must  be  postmarked  by  April  1,  1985. 
Ball  State  University  Practices  Equal 
Opportunity  in  Education  and  Employ¬ 
ment. 


The  professionally  oriented  University  of 
Arizona  journalism  department  is  seek¬ 
ing  a  tenure-track  assistant  professor  to 
start  August  16,1985.  Ten  years  full 
time  print  news  experience  required. 
Consideration  of  applications  will  begin 
February  15, 1985,  but  applications  will 
continue  to  be  reviewed  until  the  posi¬ 
tion  is  filled.  Send  letter  and  resume  to 
Philip  Mangelsdorf,  Head,  Department 
of  Journalism,  University  of  Arizona, 
Tucson,  AZ  85721.  Equal  Opportunity/ 
Affirmative  Action  Employer. 


THE  DEPARTMENT  OF  COMMUNICA¬ 
TION  at  Missisippi  State  University  anti¬ 
cipates  two  openings  at  the  Assistant 
Professor/Instructor  level  beginning  with 
the  1985-86  academic  year.  Ph.D.  pre¬ 
ferred.  Master’s  degree  with  print  jour¬ 
nalism  experience  required.  Responsibi¬ 
lities  for  one  position,  will  involve  the 
teaching  of  two  magazine  courses,  su¬ 
pervision  of  the  editing  of  the  annual 
magazine,  and  courses  in  writing, 
ethics,  or  law.  The  second  position  will 
require  the  teaching  of  writing  courses, 
editing  and  layout,  and  possibly  courses 
in  history  or  photography.  Rank  and  sal¬ 
ary  commensurate  with  qualifications 
and  experience.  Candidates  should  sub¬ 
mit  a  vita  and  three  letters  of  recom¬ 
mendation  by  March  20,  1985  to  Search 
Committee,  Department  of  Communica¬ 
tion,  Post  (jffice  Drawer  PF,  Mississippi 
State,  MS  39762.  Mississippi  State 
University  is  an  affirmative  action/equal 
opportunity  employer. 
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HELP  WANTED 


ACADEMIC 


UTAH  STATE  UNIVERSITY  Department 
of  Communication:  full  time;  tenure- 
*track;  assistant  or  associate  professor  in 
journalism.  To  begin  September  1985. 
Teach  average  of  7  hours  per  quarter  in 
news-editorial  and  mana^ment  areas; 
flexible  assignments.  Coordinating  stu¬ 
dent  production  of  community  weekly 
pap^.  M.A.  plus  recent  professional  ex¬ 
perience.  Proven  teaching  experience 
and  interest  in  professional  service.  Sal¬ 
ary  competitive.  Send  complete  vita  with 
names,  addresses  and  phone  numbers  of 
at  lest  3  professional  references  by 
March  1  to  Nelson  Wadsworth,  Depart¬ 
ment  of  Communication,  UMC46,  Utah 
State  University,  Logan,  UT  84322.  AA/ 
EOE. 


ADMINISTRATIVE 


WESTMINSTER  PUBLICATIONS  is  tak¬ 
ing  applications  for  general  and  sales 
management  personnel.  We  have  34 
publications  in  various  Florida  markets 
from  small  paid  newspapers  to  large 
shopping  guides.  Applicants  will  be  con¬ 
sidered  for  locations  to  be  acquired  in 
1985  or  to  fill  positions  in  existing  prop¬ 
erties  should  openings  arrive.  To  be  con¬ 
sidered  you  must  have  strong  sa  les  back¬ 
ground,  people  management  skills,  abil- 
to  flourish  in  very  competitive  en¬ 
vironment.  You  should  send  a  complete 
resume  to  J.W.  Rynerson,  G.M.,  West¬ 
minster  Publications,  PO  Box  811, 
Bradenton,  FL  33506.  EOE  M/F.  These 
positions  will  be  open  from  time  to  time 
during  1985. 


E&P 

CLASSIFIEDS 
(212)  675-4380 


HELP  WANTED 


ADMINISTRATIVE 


CONTROLLER/CFO  for  large  suburban 
California  daily.  Unique  opportunity. 
Very  attractive  working  environment. 
Newspaper  experience  a  must.  Forward 
salary  and  resume  to  Box  8477,  Editor  & 
Publisher. 


HELP  WANTED 


CONTROLLER  small  California  pub¬ 
lishing  group  including  50,000  daily, 
weeklies  and  commercial  printing  opera¬ 
tion  seeks  a  chief  accountant  to  manage 
all  financial,  credit  and  accounting  op¬ 
erations.  Candidate  should  have  broad 
basic  knowledge  and  newspaper  experi¬ 
ence.  Must  have  exposure  to  EDP  plus 
accounting  degree.  CPA  or  MBA  desire- 
able  but  not  necessary.  Excellent  salary 
and  benefit  package.  Send  resume,  sal¬ 
ary  history  and  requirements  to  G.  Carl 
Cranor,  San  Mateo  Times,  PO  Box  5400, 
^n  Mateo,  CA  94402. 


GENERAL  MANAGER  sought  by  small 
upper  midwest  daily  in  beautiful  growing 
area.  Ad  management  background 
necessary.  Send  resume  and  references 
to  Box  8506,  Editor  &  Publisher. 


GENERAL  MANAGER  for  14,000  after¬ 
noon  daily  in  Zone  5.  Must  have  at  least  5 
years  managerial  experience.  College 
education.  Challenging  position  for  right 
person.  Send  resume  and  salary  require¬ 
ments  to  Box  8510,  Editor  &  Publisher. 


PUBLISHER/GENERAL  MANAGER 
WANTED 

For  7,000  circulation  daily  and  two 
weekly  newspapers  in  Zone  2.  Marketing 
experience  preferred.  Opportunity  for 
growth  and  advancement.  Affiliated  with 
national  newspaper  organization.  Reply 
to  Box  8445,  Editor  &  Publisher. 


VICE  PRESIDENT 
LOS  ANGELES  TIMES  SYNDICATE 

The  Los  Ang^eles  Times  Syndicate  a  fast  g^wing,  goal 
oriented  org^anization  which  deals  with  national  syn¬ 
dication  of  print  media  materials,  has  a  challeng^g 
opportunity  for  an  individual  to  oversee  the  adminis¬ 
tration  of  its  editorial  and  sales  operation. 

The  executive  we  seek  must  have  a  strong  backgp:t>und 
in  administration  with  a  proven  track  record  in  man- 
agfement.  He/she  must  be  well  versed  in  editorial  mat¬ 
ters,  sales  strategry  (possibly  with  syndicated  mate¬ 
rials),  financial  planning  and  strong  negotiating 
skills.  This  position  will  report  directly  to  the  presi¬ 
dent  of  The  Times  Syndicate. 

This  assignment  will  afford  growth  opportunities 
along  with  an  excellent  top  executive  salary  and  a 
compensation  packages  which  may  include  an  execu¬ 
tive  incentive  progpram. 

Please  submit  your  resume,  along  with  salary  history, 
in  the  strictest  of  confidence,  to:  Vice  President  Syndi¬ 
cate  Opportunity,  Employee  Relations  Department, 
Los  Angeles  Times,  Times  Mirror  Square,  Los 
Angfeles,  CA  90053. 


flo0  Anodes  (Shoes 

An  Equal  Opportunity  Employer 


ADMINISTRATIVE 


HELP  WANTED 


GENERAL  MANAGER 
Our  family  owned  newspaper  group  has 
over  500%  growth  in  ten  years  in  dyna¬ 
mic  market.  We  are  seeking  a  hands  on 
chief  operations  officer  to  complement 
our  senior  management  team.  This  is  a 
newly  created  position  for  a  newspaper 
professional  who  has  previous  GM  expe¬ 
rience;  management  skills,  creative  in¬ 
tegrator,  results  oriented.  Paid  daily  cir¬ 
culation  50,000,  850  employees.  Zone 
9.  New  facility.  You  will  be  impressed. 
Box  8517,  Editor  &  Publisher. 


THE  PERSONS  WE  SEEK  for  our  south¬ 
western  sun  belt  area  publications  must 
have  a  strong  news  and  editorial  back¬ 
ground,  capable  of  providing  leadership 
for  newsroom  with  medium  size  staff, 
strong  on  story  ideas  and  graphics;  have 
working  knowledge  of  circulation  depart¬ 
ment  and  be  prepared  to  also  provide 
leadership  in  this  area.  This  is  an  excel¬ 
lent  opportunity  for  a  good  newsman  who 
wishes  to  progress  into  broad  manage¬ 
ment  responsibilities  as  assistant  gener¬ 
al  manager.  The  weather  is  what  you 
dream  about.  Send  resume,  samples 
and  reason  for  seeking  change.  Box 
8442,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  DIRECTOR  for  major 
New  York  City  SPANISH-LANGUAGE 
daily  newspaper.  Excellent  career  oppor¬ 
tunity.  Ability  to  be  a  team  player,  com¬ 
municate  effectively  with  decison  mak¬ 
ers,  and  manage  a  staff  of  15-20  sales¬ 
persons  essential.  Must  be  fluent  in 
Spanish  and  English.  Send  resume  and 
salary  history  to  Box  8277,  Editors.  Pub¬ 
lisher. 


ADVERTISING  SALES 
Growing  Arizona  newspaper  chain  is 
looking  for  experienced  sales  oriented 
individuals.  If  you  are  a  self-starter  that 
aggressively  seeks  to  win,  you  possess 
what  it  takes  to  join  our  team!  We  offer 
opportunity  for  career  growth  and  de¬ 
velopment.  Plus,  benefit  package  and 
excellent  commission  programs.  Send 
resume  in  confidence  to: 

Western  Newspapers,  Inc. 

PO  Box  312 
Prescott,  AZ  86302 
ATTN:  Personnel  Department 


ADVERTISING  DIRECTOR 
Our  mid  size  circulation  6-day  daily  is  in 
need  of  an  experienced  advertising 
director.  As  a  member  of  our  top  man¬ 
agement  team  reporting  to  the  publisher 
you  will  be  involved  with  overall  news¬ 
paper  planning,  marketing  and  policy 
making. 

You  should  have  a  related  degree,  retail 
sales  and  several  years  management  ex¬ 
perience  plus  a  demonstrated  know¬ 
ledge  and  skill  in  managing  people... our 
greatest  resource.  We're  looking  for  a 
person  who  gets  satisfaction  from  multi¬ 
plying  his/her  efforts  though  others. 
Prospective  candidates  must  be  com¬ 
fortable  with  change,  be  able  to  manage 
and  exploit  opportunities  for  the  im¬ 
provement  of  themselves  and  the  orga¬ 
nization.  Only  result-oriented  persons 
should  apply.  Send  a  letter  outlining 
your  experience,  accomplishments,  suc- 
ceses,  interests,  objectives  and  current 
income  to  Denis  P.  Albright,  Manager  of 
Human  Resources,  Woodward  Com¬ 
munications  Inc.,  PO  Box  688,  Dubu¬ 
que,  Iowa  52001.  Equal  Opportunity 
Employer. 


ADVERTISING 


ADVERTISING  MANAGER  needed  who 
is  goal  oriented  and  operates  best  in 
competition  saturated  market.  Manage, 
train  and  lead  eager  retail  and  classified 
staff  on  23,000  circulation  daily  in  prog¬ 
ressive  Zone  5  community.  Benefits  and 
incentive  plan,  excellent  growth  poten¬ 
tial.  Send  resume  and  salary  require¬ 
ments  to  Box  8484,  Editor  &  Publisher. 


ADVERTISING  SALES  MANAGER 
Top  management  position  available  in 
fast  track  publishing  company  with  13 
publications  growing  at  20%  plus  com¬ 
pound  growth  rate  for  past  five  years. 
Established  40  year  old  newspaper 
group  is  seeking  an  energetic,  aggressive 
individual  to  recruit,  train  and  develop 
our  sales  staff  and  play  a  key  role  in  our 
overall  market  plan.  Excellent  com¬ 
pensation  package  for  right  person.  Must 
have  previous  sales  management  experi¬ 
ence.  Inquiries  will  be  treated  with  strict 
confidence.  Call  Dan  Holt  at  (718)  769- 
4400. 

AD  MANAGER  and  more. ..person 
selected  must  be  capable  of  movi  ig  into 
top  management  job  within  twc  years. 
Excellent  p<»ition  for  right  person,  be 
able  to  motivate  and  train  young  but 
good  staff,  know  marketing,  additional 
knowledge  of  entire  operation.  Must  be 
community  oriented.  Good  7-day  morn¬ 
ing  northern  California  daily,  well  equip- 
p^,  looking  for  someone  with  manage¬ 
ment  potential,  make  good  appearance, 
no  major  accounts.  City  is  over  60,00(1 
immediate  area  over  100,000,  within  an 
hour  of  metropplitan  center.  Good  salary 
plus  commission  and  excellent  fringe 
benefits.  Send  letter  and  resume  to  Box 
8486,  Editor  &  Publisher. 

AD  DIRECTOR  small  city  Zone  2  daily. 
Solid  background  in  competitive  market 
essential.  Excellent  growth  opportunity. 
Reply  in  confidence  to  Box  8511,  Editor 
&  Publisher. 

ADVERTISING  MANAGER  wanted  for 
6,000  circulation  weekly  located  on  Hil¬ 
ton  Head  Island,  SC.  Must  be  an  aggres¬ 
sive  hands-on  manager  who  can  lead  by 
example.  Applicant  will  supervise  4 
member  staff  and  cordinate  sales  in  this 
territory  with  our  daily  newspaper.  If  you 
want  to  be  a  part  of  a  growing  sunbelt 
communications  corporation,  send  a 
cover  letter,  resume  and  salary  history  to 
Gene  Stewart,  Savannah  News/Press, 
PO  Box  1088,  Savannah,  GA  31402. 

AD  SALES  and  MARKETING  DIRECTOR 
A  30,000  daily  in  a  strong  market  in  the 
upper  midwest  is  looking  for  someone 
with  a  newspaper  advertising  back¬ 
ground,  management  experience, the' 
savvy  to  analyze  market  opportunities 
and  challenges  and  the  energy  and  moti¬ 
vational  skills  to  respond  to  them.  Box 
8463,  Editor  &  Publisher. 

ASSISTANT  SUPERVISOR 

CLASSIFIED  TELEPHONE  DIVISION 

The  Seattle  Times  has  an  immediate 
opening  for  an  experienced  first  line  su¬ 
pervisor  who  can  motivate,  train  and 
coach  staff  to  achieve  excellence  in 
advertising  sales  and  service.  Experi¬ 
ence  with  telephone  and  front  end  VDT 
systems  beneficial.  Opportunity  for 
advancement  for  the  individual  with  a 
talent  and  desire  for  success.  Excellent 
salary  and  benefit  program. 

Qualified  individuals  send  resume  with 
salary  history  tO:  R.C.  Follett,  Personnel 
Department,  The  Seattle  Times,  PO  Box 
70,  Seattle,  WA  98111.  No  phone  calls 
please. 

Equal  Opportunity  Employer  M/F/H 
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ASSISTANT  ADVERTISING  DIRECTOR 
for  Zone  5  12,000  circulation  morning 
daily  and  25,000  free  circulation  shop¬ 
ping  guide.  $18,200  base  salary  plus 
incentive  compensation  and  complete 
benefit  package  for  individual  capable  of 
joiningan  aggressive  sales  team  and  pro¬ 
viding  leadership  in  promotion,  custom¬ 
er  relations,  classified  sales.  The  suc¬ 
cessful  candidate  can  grow  with  the 
newspaper  group.  If  you  cannot  sell  your¬ 
self,  do  not  apply.  Box  8522,  Editor  & 
Publisher. 

EDITOR  &  PUBLISHER  for  February  9,  1985 


HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

ADVERTISING 

ADVERTISING 

1  ■  ■ 

ADVERTISING 

CIRCULATION 

ADVERTISING  SALES  PROS  WANTED 
Sell  new  travel  publication,  major  mar¬ 
kets.  Top  commission.  SHOWCASE, 
1920  Springview  Dr.,  Las  Vegas,  NV 
89102.  (702)  871-4035. 


ADVERTISING  DIRECTOR 
Only  the  best  need  apply.  Award-winning 
32,000  daily  serving  university  com¬ 
munity.  Excellent  opportunity  for 
advancement  in  community  newspaper 
group.  Send  resume  to  William  A.  Kirk¬ 
land,  Publisher,  The  Daily  Progress,  PO 
Box  9030,  Charlottesville,  VA  22906. 

ADVERTISING  MANAGER 
Immediate  opening  for  advertising  man¬ 
ager  for  southern  Illinois  daily.  Must 
have  strong  background  in  sales  and  be 
able  to  motivate  a  staff  of  6  salespeople. 
If  you  have  reached  the  top  in  sales  and 
are  ready  to  make  the  move  to  manage¬ 
ment,  this  opening  may  be  right  for  you. 
Competitive  salary,  bonus  plan  and  com¬ 
pany  benefits.  Send  resume  and  salary 
history  to  Brian  R.  Harrison,  Advertising 
Director,  Robinson  Daily  News,  PO  Box 
639,  Robinson,  IL  62454.  No  phone 
calls  please. 

CLASSIFIED  ADVERTISING  MANAGER 
Live  and  work  in  Boulder,  Colorado.  A 
youth  oriented  market  with  distribution 
of  30,000  daily  and  37,000  Sunday. 
Prefer  several  years  experience  in  the 
supenrison  or  management  of  a  large  or 
medium  sized  classified  staff,  but  re¬ 
lated  experience  will  be  considered. 
Should  be  familiar  with  all  phases  of 
classified  phone  room  techniques  which 
include  sales  training  and  telephone  eti¬ 
quette.  Phone  room  staf  is  completely  on 
line  which  requires  some  knowledge  of 
front  end  systems  or  the  understanding 
of  the  requirements  and  capabilities. 
Must  handle  occasional  sales  responsi¬ 
bilities  as  well  as  manage  and  initiate 
special  feature  pages  and  sections. 
Knowledge  of  classified  promotion  a 
plus.  Staff  of  13  handles  963,690  in¬ 
ches  of  total  classified  advertising  for 
1984.  Healthy  market  provides  many 
opportunities  for  creative,  energetic 
sales  minded  individual.  Salary  based 
upon  background  and  experience  plus 
company  benefits.  All  replies  will  be 
held  in  strict  confidence.  Send  resume 
to  Lyn  Monarch!,  Personnel  Director, 
Boulder  Daily  Camera,  P0591,  Boulder, 
CO  80306. 

CLASSIFIED  MANAGER-‘‘we’re  ex- 
cited”-after  15  years  of  publishing  our 
paid  20M  circulation  weekly  newspaper, 
“we  got  off  our  backside’'-and  will  start 
from  inception,  a  classified  ad  depart¬ 
ment.  Your  duties  will  be  to  "take  us  by 
the  hand"  into  establishing  this  new  sec¬ 
tion  and  department.  A  proven  record  in 
classified  advertising  a  must!  We  are  in 
the  middle  of  a  multi-million  dollar  clas¬ 
sified  market.  Must  be  able  to  start  im¬ 
mediately.  Resume  and  salary  history  to 
Bob  Bond,  Today  Sales  Promotions, 
2001  Beach  624,  Ft.  Worth,  Texas 
76103. 

CLASSIFIED  ADVERTISING  MANAGER 
The  Caller-Times,  a  90,000  circulation 
daily,  is  seeking  ar  experienced  classi¬ 
fied  advertising  manager.  The  ideal 
candidate  will  be  responsible  for  overall 
management  of  classified  department; 
planning  and  budgeting;  contact  with 
major  accounts;  saies  training.  Three  to 
five  years  newspaper  advertising  sales, 
including  supervisory  experience  in  both 
inside  and  outside  sales  required.  Excel¬ 
lent  salary,  bonus,  and  full  benefits 
package.  Qualified  candidates  can  call 
or  write: 

Warren  Smith 
Advertising  Director 
The  Caller-Times 

PO  Box  9136 

Corpus  Christi,  TX  78469 

(512)  884-2011,  ext.  223 


DIRECTOR  OF  MARKETING  SALES 
AND  PROMOTION  for  three  growing  Col¬ 
orado  daily  newspapers.  Applicants 
should  have  background  in  daily  adver¬ 
tising  sales  management,  promotion, 
marketing  and  demographic  analysis. 
Advetising  agency  background  would  be 
helpful,  ucellent  salary,  bonus  and  be¬ 
nefit  package.  Please  send  resume  and 
salary  requirements  to  Edward  Lehman, 
President  of  Lehman  Newspapers,  PO 
Box  299,  Longmont,  CO  80501. 

ENTRY  LEVEL  MANAGEMENT  POSI- 
TION  small  central  Illinois  daily  seeking 
classified  telephone  sales  manager;  suc¬ 
cessful  candidate  needs  classified  tele¬ 
phone  experience,  must  be  innovative, 
aggressive,  able  to  lead  and  develop 
promotion.  This  is  a  ground  floor  oppor¬ 
tunity  offering  a  competitive  salary  and 
benefits  in  a  stable  market.  Excellent 
classified  growth  potential.  Apply  incon¬ 
fidence  with  resume,  salary  history  and 
handwritten  letter  explaining  why  you 
are  ready  and  qualified  for  a  manage¬ 
ment  position.  Box  8421,  Editor  &  Pub¬ 
lisher. 


IMMEDIATE  OPENING  for  a  highly  qual¬ 
ified  Retail  Manager  to  supervise,  lead 
and  motivate  staff  of  14  fine  salespeo¬ 
ple.  The  News  and  Daily  Advance  is  a 
highly  respected  and  strong  paper  (circ. 
45,000)  serving  the  central  Virginia 
area.  Excellent  opportunity  for  personal 
satisfaction  and  professional  growth. 
Advancement  opportunity  provided  for 
individual  with  the  talent  and  desire  for 
success.  Excellent  sala^,  incentives, 
fine  working  conditions  in  a  wonderful 
community  are  provided  in  return  for  de¬ 
dicated  professional  ability  and  loyality. 
College  degree  not  required.  History  of 
success  mandatory.  Respond  with  re¬ 
sume  and  detailed  qualifications  to 
David  McClain,  Advertising  Director, 
News  and  Daily  Advance,  PO  Box 
10129,  Lynchburg,  VA  24506. 

RETAIL  AD  MANAGER 
46,000  circulation  weekly  has  opening 
for  aggressive,  promotion  minded  take- 
charge  manager.  Excellent  step  up 
oppoitunity  if  you  are  now  number  2.  No 
“desk  warmer”  need  apply.  Salary, 
bonus,  full  benefit  program.  Write: 

Publisher 

The  Suburbanite  Newspapers 
PO  Box  J  Cresskill,  NJ  07626 

RETAIL  SALES  MANAGER  needed  to 
direct  seven  account  executives  and 
support  staff  for  a  metropolitan  daily 
newspaper  in  the  southwest.  If  you  are  a 
retail  manager  of  a  small  or  medium 
sized  daily  you  may  have  qualities  we  are 
looking  for.  The  successful  candidate 
will  have  a  strong  track  record  in  sales 
and  have  previous  management  expe¬ 
rience;  the  ability  to  motivate  and  direct 
people  will  be  a  key  to  your  success. 
Excellent  pay  plan  and  full  benefits 
package  of  a  major  newspaper  group. 
Qualified  candidates  should  send  re¬ 
sume,  references  and  salary  require¬ 
ments  to  Box  8473,  Editor  &  Publisher. 

SALES  MANAGER 

We  are  seeking  a  people-oriented  in¬ 
novative  sales  manager  with  demons¬ 
trated,  successful  experience  in  news¬ 
paperadvertising.  This  individual  would 
be  responsible  for  approximately  6  to  7 
outside  salespersons.  A  college  degree  is 
preferred.  Our  newspaper  has  a  circula¬ 
tion  of  81,000  daily  and  94,000  Sun¬ 
day.  Publication  is  afternoons  on  Mon¬ 
day  through  Friday  and  mornings  on 
Saturday  and  Sunday.  There  are  3  zoned 
editions  and  a  TMC  product.  We  offer  an 
excellent  salary  and  a  comprehensive 
benefits  package.  Send  resume  and  sal¬ 
ary  history  tO:  Post-Tribune,  Claudia 
Hall,  Personnel  Department,  1065 
Broadway,  Gary,  IN  46402. 


WE  ARE  a  daily  newspaper  Monday 
through  Friday  of  9500  present  circula¬ 
tion  and  growing  in  the  thumb  of  Michi¬ 
gan.  We  are  looking  for  an  advertising 
manager  with  drive  and  commitment 
who  can  help  us  reach  our  goals.  Appli¬ 
cants  must  have  the  ability  to  lead  a 
strong  sales  staff,  a  positive  sales  back¬ 
ground  and  total  understanding  of  retail 
and  classified.  Excellent  opportunity  for 
the  right  person.  Good  salary  and  be¬ 
nefits.  Send  resume  to  H.  Allen  Wams- 
ley.  Publisher,  Huron  Daily  Tribune, 
2ll  N.  Heisterman,  Bad  Axe,  Ml 
48413. 


TAKE  CHARGE 

40,000  circulation  seven  day  Zone  3 
newspaper  seeks  aggressive  individual 
to  take  charge  of  organizing  an  inside 
sales  department.  This  new  inside  sales 
director  will  be  responsible  for  all 
aspects  of  inside  sales;  planning,  train¬ 
ing  and  execution.  Compensation  in¬ 
cludes:  salary,  performance  incentive 
and  fringes. 

The  ideal  candidate  will  be  a  college 
graduate,  with  2-3  years  telephone  man¬ 
agement  experience.  Submit  resume 
and  salaiy  requirement  to  Box  8512, 
Editor  &  Publisher. 


EXPERIENCED  newspaper  advertising 
sales  person  needed,  ^cellent  salary 
plus  commission,  in  excess  of  $21,000 
plus  annually,  full  company  benefits. 
Apply  to  Patrick  Berling,  Advertising 
Director,  Naples  Daily  News,  1075  (An¬ 
tral  Ave.,  Naples,  FL  33940. 


ADVANCED 
MANAGEMENT 
TRAINING  PROGRAM 

Publisher  of  major  metro 
newspaper  seeks  bright,  hard 
working,  articulate  person  in¬ 
terested  in  learning  all  aspects 
of  newspaper  management. 
Will  report  to  publisher.  MBA 
or  equivalent  preferred.  Two 
to  five  years  newspaper  sales 
and/or  marketing  experience 
necessary.  Excellent  salary 
and  benefits.  This  is  rare 
opportunity  for  anyone  look¬ 
ing  for  rapid  movement  into 
top  management.  Send  re¬ 
sume  to  Box  8513,  Editor  & 
Publisher. 


ARTIGRAPHICS 


THE  NEWS  ART  DEPARTMENT  of  The 
Times-Picayune  Publishing  Corporation 
is  looking  for  an  Artist  with  a  strong 
graphic  design  background  with  the  abil¬ 
ity  to  produce  visually  interesting  maps, 
charts  and  other  informational  graphics 
on  a  daily  basis  At  least  2  years  experi¬ 
ence  is  helpful.  Mail  work  samples  and 
resume  to  Personnel  Office,  The  Times- 
Picayune  Publishing  Corporation,  3800 
Howard  Avenue,  New  Orleans,  LA 
70140. 

An  equal  opportunity  employer  m/f 


CIRCULATION  DIRECTOR 
Southern  Zone  2.  Growing  30,000 
plus  daily.  Complete  department  su¬ 
pervision  including  mailroom,  agents, 
carriers.  Excel  lent  computer  operation . 
Good  pay,  benefits,  family  living  con¬ 
ditions.  Mail  resume,  work  history, 
phone,  address  to  Box  8441,  Editor  & 
Publisher. 

CIRCULATION  DIRECTOR  self  starter 
needed  to  develop  and  coordinate  sales 
and  marketing  efforts  of  two  7300  paid 
dailies,  three  paid  weeklies,  three  shop¬ 
pers  and  mail  TMC  product  with  total 
distribution  of  1 13,000.  Good  solid  cir¬ 
culation  experience,  knowledge  of  pqsta  I 
rules  and  regulations.  Excellent  position 
for  Number  two  man  on  mid  sized  daily 
or  circulation  manager  on  small  daily 
looking  to  advance.  Opportunity  to  grow 
with  national  privately  owned  print  com¬ 
pany.  Send  resume  and  cover  letter  to 
Paul  Senft,  General  Manager,  The  Daily 
Democrat,  PO  Box  160,  Fort  Madison, 
I A  52627. 

CIRCUUTION  MANAGER  needed  for 
7,000  6-d»  daily.  Must  have  experi¬ 
ence  with  ABC  reporting.  Must  be  strong 
on  carrier  service  and  sales.  Contact  Otto 
Wick,  Edwardsville  Intelligencer, 
Edwardsville,  IL  (618)  656-4700 


Eap 

CLASSIFIEDS 

212-675-4380 


GROWING  WEEKLY  (55,000  circula¬ 
tion)  free  distribution  paper  in  Zone  2 
needs  professional  to  manage  its  circula¬ 
tion  department.  Hands-on  ability  and 
meticulous  record  keeping  for  audit  pur¬ 
poses  are  a  must.  Please  send  resume, 
salary  history  and  references  to  Box 
8503,  Editor  &  Publisher. 

GENERAL  MANAGER  of  community  dai¬ 
ly  in  Zone  5  city  of  14,000.  Seeking  that 
special  person  on  the  way  up  who  is  high¬ 
ly  motivated.  Ideal  candidate  will  pos¬ 
sess  people  skills  and  have  hands  on 
experience  with  strong  background  in 
circulation  marketing  and  development. 
Person  selected  will  have  responsibility 
for  all  departments  including  sales  and 
profits  of  this  long  established,  group 
owned  daily.  Send  resume,  including 
salary  history  to  Box  8518,  Editor&  Pub¬ 
lisher. 

IF  YOU  ENJOY  sunshine,  an  exciting 
western  cih  and  a  career  growth  oppor¬ 
tunity  as  a  first  line  home  delivery  mana¬ 
ger  within  the  framework  of  a  group 
newspaper  organization,  then  you 
should  contact  us.  If  you  are  now  a  veter¬ 
an  successful  district  manager  (  2  year 
minimum)  or  already  a  member  of  cir¬ 
culation  management  in  a  deadend  orga- 
nization-send  your  resume  and  salary  re¬ 
quirement  to  Box  8493,  Editor  &  Pub¬ 
lisher. 

OPENING  for  zone  manager  at  medium¬ 
sized  daily  in  Zone  3.  Outstanding 
opportunities  for  advancement  to  top  cir¬ 
culation  position  at  dailies  in  large  group 
of  community  newspapers.  Excellent 
salary,  bonus.  Send  resume  to  Box 
8515,  Editor  &  Publisher. 

The  Sapulpa  Oklahoma  Daily  Herald  has 
an  opening  for  circulation  manager 
The  person  we  seek  should  be  an  experi¬ 
enced  pro  who  knows  how  to  direct  an 
8,000  ABC  dailly,  know  computers  and 
be  familiar  with  directing  nightly  crew 
sales.  Contact  Chuck  Lake,  PO  Box 
1370,  Sapulpa,  OK  74067. 


EDITOR  &  PUBLISHER  for  February  9,  1985 


DATA  PROCESSING 


ELECTRONIC  SYSTEMS  MANAGER 

Major  west  coast  newspaper  group  seeks 
a  dynamic  individual  with  strong  front 
end  computer  system  background,  this 
position  will  be  responsible  for  coordi¬ 
nating  and  assisting  user  departments 
with  the  Atex  publi^ing  system. 

Candidates  should  possess  good  com¬ 
munication  and  problem  solving  skills. 
Prior  programming  experience  is  a  ne¬ 
cessity,  experience  with  an  Atex  system 
preferred  and  supervisory  experience  a 
plus. 

We  consider  this  a  challenging  and 
career  growth  opportunity  with  a  com¬ 
petitive  salary  and  excellent  company 
benefits. 

Submit  applications  in  confidence  tO: 

Lesher  Communications,  Inc. 

Don  Jochens,  Production  Director 
2640  Shadelands  Drive 
Walnut  Creek,  CA  94598 


rELLOWSTONE  AREA  twice-weekly  ha 
immediate  opening  for  news  editor. 
Should  be  pMple-oriented  with  a  stron 
background  in  writing,  photography  an 
layout.  Write  Cody  Enterprise,  Bruc 
McCormack,  Box  1090,  Cody,  W 
82414  or  call  (307)  587-2231. 


REGIONAL  EDITOR,  daily  and  weekly 
group  near  Washington,  DC,  1-2  years 
experience.  Box  8368,  Editor  &  Pub¬ 
lisher. 


ASSISTANT  EDITOR  for  award  winning 
association  magazine  with  280,(X)0  cir¬ 
culation  and  general-interest  content. 
Stylistic  writing,  concise  editing,  and 
proofreading  and  photography  skills  re¬ 
quired.  At  least  3  years  editorial  experi¬ 
ence.  Send  resume,  work  samples  to 
Personnel  Manager,  Kiwanis  Interna¬ 
tional,  3636  Woodview  Trace,  Indiana¬ 
polis,  IN  46268. 


BUSINESS  REPORTER 
Strong  financial  background,  for 
nationally  respected  business  news 
organization  in  nice  Palm  Beach,  Flor¬ 
ida,  location.  This  is  a  career  opportunity 
with  a  solid,  no-nonsense  company 
where  professional  editorial  attitudes 
and  independent  journalism  are  the 
rules.  You  will  cover  a  variety  of  interest¬ 
ing  assignments  work  without  someone 
standing  over  you,  but  be  expected  to  dig 
for  every  story.  Our  standards  are  deman¬ 
ding,  toleration  for  office  politics  and 
prima  donnas  is  zero.  In  exchange,  we 
offer  excellent  potential  and  a  great  area 
in  which  to  live  and  work.  Ideally,  you 
have  a  business-news  track  record  at  a 
metro  daily,  and  have  current  clips  to 
back  it  up.  Resume,  references  in  total 
confidence,  please  to  Box  8505,  Editor 
&  Publisher. 

BUSINESS  EDITOR 
To  head  a  new  business  section  bound  to 
grow  on  a  booming  southern  California 
paper  in  a  growing  area.  Send  resume, 
clips  and  sections  to  Mel  Opotowsky, 
Managing  Editor,  Features,  Press- 
Enterprise,  Box  792,  Riverside, CA 

CITY  EDITOR  needed  for  fast-growing, 
hard  hitting  capital  city  daily.  Must  have 
ability  to  motivate  young,  aggressive 
staff  and  stay  ahead  of  the  competition. 
The  job  demands  experience  and  excell¬ 
ence.  Send  resume,  clips  and  your  ideas 
of  running  a  city  desk  operation  to  Mike 
Foerster,  Managing  Editor,  The  Advertis¬ 
er,  PO  Box  1000,  Montgomery,  AL 
36192. 


HELP  WANTED 


EDITORIAL 


AGGRESSIVE,  PM  DAILY  In  highly  com¬ 
petitive  market  seeks  enterprising  repor¬ 
ters.  Two  general  assignments  potions' 
open  now— at  least  two  years  daily  ex¬ 
perience  required.  Send  resume,  clips 
and  date  available  to  Suzanne  Smither, 
Managing  Editor,  The  Evening  Times, 
PO  Drawer  T,  West  Palm  Beach,  FL 
33402. 


BUSINESS  EDITOR  to  direct  three- 
member  staff  and  do  some  writirrg  for 
business  page  and  a  new  weekly  tabloid 
section.  Send  resume  and  work  samples 
to  Managing  Editor,  The  News,  PO  Box 
580  Boca  Raton,  FL  93432. 


CITY  EDITOR  needed  for  fast  growing 
hard  hitting  capital  city  daily.  Must  have 
the  ability  to  motivate  young,  aggressive 
staff  and  stay  ahead  of  the  competition. 
The  job  demands  experience  and  excell¬ 
ence.  Send  resume,  clips  and  your  ideas 
of  running  a  city  desk  operation  to  Mike 
Foerster,  Managing  Editor,  The  Advertis¬ 
er,  PO  Box  1000,  Montgomery,  AL 
36192. 


CAPITAL  CITY  NEWSPAPER  needs 
young,  energetic  reporters  for  expanding 
bureau  operations  in  South  Alabama  and 
Florida.  We  need  writers  who  are  self¬ 
starters,  can  write  features,  hard  news 
and  want  to  grow  with  a  young,  aggres¬ 
sive  news  team.  Send  resume,  clips  to 
Mike  Foerster,  Managing  Editor,  The 
Advertiser,  PO  Box  1000,  Montgomery, 
AL  36192. 


COPY  EDITOR 

125K  Zone  2  PM  seeks  experienced 
desk  person.  Reporting,  layout  and 
pagination  experience  desirable.  Night 
hours.  Demonstrable  editing  skills  a 
must.  No  beginners  please.  Box  8463, 
Editor  &  Publisher. 


:APITAL  bureau  reporter:  BuH- 
ngton  VT  Free  Press,  50,000  circula- 
:ion,  seeks  reporter  to  cover  politics, 
state  legislature,  government.  Experi¬ 
ence  in  political/government  coverage 

ASSISTANT  FEATURES  EDITOR:  we 
seek  copy  editor  with  strong  design  skills 
from  smaller  paper  who  wants  to  move 
up  to  layout  and  copy  editor  of  7-day 
lifestyle  section  and  Sunday  magazine. 
Send  resume,  clips  to  Candy  Page, 
Assistant  Managing  Editor,  Burlington 
Free  Press,  Box  10,  Burlington,  VT 
05402. 


CORPORATE  COMMUNICATIONS 
Major  corporation  is  seeking  a  journal¬ 
ism  professional  to  manage  employee 
communications  programs  in  Oklahoma 
City.  Excellent  opportunity  to  begin  a 
career  with  good  advancement  potential, 
good  starting  salary  and  a  company-paid 
benefits  package.  Requirements  are: 
college  degree,  minimum  of  2  years  pro¬ 
fessional  experience;  writing  samples; 
willingness  to  relocate  for  advancement. 
Send  resume  and  writing  samples  to: 
Box  8487,  Editor  &  Publisher. 

CITY  EDITOR  for  12,500  PM.  Prefer  NC 
resident.  VDT  experience  required.  To 
lead  staff,  be  responsible  for  local  news 
coverage,  editing/layout.  Call  collect 
(919)  776-0531,  Bill  Hodges,  The  ^n- 
ford  Herald. 


HELP  WANTED 


EDITOR  for  new  thoroughbred  industry 
monthly  publication  with  business/ 
investment  slant.  Based  Lexington,  Ken¬ 
tucky.  Must  have  business  education 
and  business  journalism  experience. 
Computer  background  helpful.  Some 
knowledge  of  thoroughbred  industry 
helpful.  Starting  salary  high  $20s.  Be¬ 
nefits.  Send  resume  to  PO  Box  54950, 
Lexington,  KY40555. 

NOTE  ADDRESS  CORRECTION. 


EXECUTIVE  NEWS  EDITOR 
Executive  news  editor  being  sought  to 
manage  newly  consolidated  universal 
copy  desk  on  220,000  circulation  AM- 
PM  Sunday  metro  daily  operation. 

The  executive  news  editor  will  function 
primarily  as  an  administrator  but  will 
have  to  work  desk  shifts  as  need  during 
vacation  periods  and  during  absences  of 
other  members  of  the  consolidated  man¬ 
agement  team. 

Administrative  duties  will  include  super¬ 
vision  of  the  AM  and  PM  copy  desks, 
working  with  management  on  overall 
goals  and  objectives  of  the  papers,  work¬ 
ing  on  redesign  of  both  papers  to  meet 
market  challenges  of  readership  and  cir¬ 
culation,  hiring,  training  and  staff  de¬ 
velopment,  long  range  planning,  coor¬ 
dination  with  copy  originating  depart¬ 
ments,  introduction  of  new  Atex  editing 
system. 

We  publish  separate  and  distinct  AM  and 
PM  newspapers  with  a  consolidated 
staff.  The  PM  paper  also  publishes 
Sunday. 

The  successful  candidate  will  have 
several  years  of  copy  desk  management 
experience,  will  be  highly  motivated  and 
will  have  a  demonstrated  ability  to  work 
well  with  all  editorial  departments. 
Send  application  and  detailed  resume  to 
Joe  Fenley,  Managing  Editor,  Dayton 
Newspaper  Incorporated,  Fourth  &  Lud¬ 
low  St  Streets,  Dayton,  OH  45402.  No 
clips  or  tearsheets  needed. 


EXPERIENCED  EDITOR  needed  for 
prosperous  weekly  in  mountains  of  S. 
New  Hampshire  90  min.  from  Boston. 
Must  know  page  design,  good  editing 
skills,  take-charge  abilities.  $13K,  good 
benefits,  opening  available  April,  send 
resume  to  David  Grossman,  publisher  cl 
0  Chamber,  Box  541,  Hillsboro,  NH 
03244-0541. 


EXPERIENCED  business  news  reporter. 
If  you  understand  the  vrorld  of  business 
and  finance,  know  where  the  stories  are 
and  enjoy  writing  them  for  a  local  audi¬ 
ence  of  savvy  businessmen,  the  Phoenix 
Business  Journal  would  like  to  hear  from 
you.  Naaman  Nickell,  Editor,  1817  N. 
Third  Street,  Phoenix,  AZ  85004. 

EDITOR  wanted  to  continue  strong  tradi¬ 
tion  of  award  winning  newspapers.  Two 
dailies  and  four  weekly  newspapers  in 
suburban  Boston.  Experience  in  weekly 
and  daily  newspapers  helpful.  Challeng¬ 
ing  position  for  people  oriented  mana¬ 
ger.  Send  resume  and  samples  of  work  to 
Paul  J.  Massey,  General  Manager,  Trans¬ 
cript  Newspapers  Inc.,  420  VVashington 
Street,  Dedham,  MA  02026. 


COLLEGE-TOWN  daily  (Knight-Ridder) 
seekinga  seasoned  news  editor  who  likes 
to  teach  and  a  novice  assistant  city  editor 
who  wants  to  learn.  News  editor  must 
have  strong  technical  skills  and  ability  td 
motivate  and  instruct  a  young  copy  desk. 
Assistant  city  editor  must  nave  strong 
reporting  background  and  language 
skillsano  copy  desk  experience.  We  are  a 
22,000  PM.  Send  resume  and  samples 
to  the  Personnel  Department,  Centre 
Daily  Times,  PO  Box  89,  State  College, 
PA  16804.  Equal  Opportunity  Em¬ 
ployer. 


EDITOR-IN-CHIEF 

Established  Los  Angeles  publisher  of 
monthly  high  tech  magazine  seeks  ex¬ 
perienced  person  with  solid  technical 
background  forexcitingcareeropportun- 
ity.  Must  be  creative  editorial  profession¬ 
al  with  proven  magazine  and  journalism 
experience  to  manage  talented  staff.. 
Ability  to  create  and  direct  editorial 
package  with  extensive  experience  In 
issue  planning  and  development,  handle 
all  aspects  or  producing  a  quality  pub¬ 
lication.  Prefer  experience  with  technic¬ 
al  trade  magazine.  Send  resume  to  Pub¬ 
lisher,  PO  Box  5309,  Torrance,  CA 
90508. 


HELP  WANTED 


HORSE  RACING  comes  to  Minnesota’s 
new  thoroughbred  track  this  summer, 
and  the  Saint  Paul  Pioneer  Press  &  Dis¬ 
patch  is  looking  for  a  premier  racing  wri¬ 
ter.  Handicapping  skills  desirable  but 
not  essential.  Send  a  letter  explaining 
why  you  want  this  job  and  why  you  would 
excel  in  it,  along  with  a  resume  and  a  half 
dozen  clips,  to  Harold  Higgins,  Execu¬ 
tive  Sports  Editor,  Saint  Paul  Pioneer 
Press  &  Dispatch,  345  Cedar  Street, 
Saint  Paul,  MN  55101-1057. 


JOURNALIST  with  solid  skillsand  eager¬ 
ness  to  move  up  sought  for  assistant 
metro  editor  position.  Reporting  back¬ 
ground  and  some  desk  experience  pre¬ 
ferred.  We  need  a  motivated,  dedicated 
editor  to  help  train  and  lead  a  staff  of 
aggressive,  talented  reporters.  Zone  4. 
3end  resume,  references  and  samples 
and  let  us  know  how  you  would  approach 
the  challenge.  Reply  Box  8523,  Editor  & 
Publisher. 


FAMILY  LIVING  EDITOR  needed  for 
growing  PM  daily  in  sunny  southwest 
Florida.  Must  be  experienced  in  hand¬ 
ling  family  living  section,  staff.  Send  re¬ 
sume,  samples  of  work  to  George  Cecil, 
Naples  Daily  News,  PO  Box  7009,  Na¬ 
ples,  FL  33940. 


FEATURES  EDITOR  lead  a  staff  of  7  in 
producing  a  daily  features  section,  en¬ 
tertainment  supplement,  weekly  college 
magazine.  We  want  an  idea  person  with 
superior  editing  and  design  skills  and 
management  experience.  Send  resume, 
work  samples,  references  to  Susan  Mil¬ 
ler,  Executive  Editor,  The  News-Gazette, 
15  Main  St.,  Champaign,  IL  61820. 


FEATURES  REPORTER  who  can  write 
brightly  and  tackle  a  variety  of  topics 
sought  for  position  on  hard-working, 
aggressive,  lifestyle  staff.  A  great  oppor¬ 
tunity  for  a  self-starter  with  good  ideas. 
Minimum  of  2  years  experience  prefer¬ 
red.  Send  resume,  references  and  sam¬ 
ples  to  Jim  Willis,  Managing  Editor, 
Birmingham  Post-Herald,  PO  Box  2553, 
Birmingham,  AL  35202. 


GRADUATE  ASSISTANTS:  Available  for 
persons  with  at  least  three  years  full¬ 
time  experience  in  reporting,  writing, 
editing,  ready  for  mid-career  opportunity 
to  earn  a  MA  in  a  12-month  program. 
Stipends  of  approximately  $5800  plus 
full  out-of-state  tuition  for  best  quaili- 
fied  teaching  and  research  assistants. 
Deadline  for  application  is  April  15, 
1985.  Write:  Chairman,  Graduate  Stu¬ 
dies,  School  of  Journalism,  The  Pennsyl¬ 
vania  State  University,  215  Carnegie 
Building,  University  Park,  PA  16802. 


GRAPHICS  EDITOR 
We're  looking  for  someone  who  can  bring 
graphics  distinction  to  The  Charlotte 
Observer.  We  want  someone  with  a 
strong  background  in  art/photography 
and  a  commmitment  to  imaginative, 
forceful  infographics,  a  manager  with  a 
strong  sense  of  how  to  motivate  a  staff, 
and  a  diplomat  who  can  forge  a  consenus 
with  other  news  room  departments.  If 
you  measure  up,  send  a  resume,  sam¬ 
ples  that  should  what  you  can  do,  and  a 
,two  or  three  page  description  of  your 
newspaper  graphicsphilosophy  to  Rich 
Oppel,  Editor,  The  (Jharlotte  Observer/ 
The  Charlotte  News,  PO  Box  32188, 
Charlotte,  NC  28232. 

Equal  Opportunity  Employer 


MANAGING  EDITOR,  news  executive 
who  reports  to  publisher,  for  30,000  dai- 
lyand  Sunday  paper  in  Zone  3.  Excellent 
salary  and  benefits.  Must  have  reporting, 
desk,  layout  and  management  experi¬ 
ence.  Send  tearsheets.  outline  of  what 
makes  a  good  community  newspaper,  re¬ 
sume  and  salary  history  to  B&a  8485, 
Editor  &  Publisher. 
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HELP  WANTED  I 


EDITORIAL 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 

LAYOUT/WIRE  EDITOR:  Work  as  No.  2 
editor  to  executive  news  editor  on  morn- 
ing-to-noontime  shift,  culling  our  AP, 
UPI  and  seven  supplemental  wires  for 
best  stories  or  combo  possibilities. 
Strong  editing,  layout  and  wire  rewrite 
skills,  plus  ability  to  make  strong  graphic 
presentations  in  tight  newshole  over  a 
continually  changing  four-edition  day  for 
142-year  old  PM  in  extremely  news 
heavy,  competitive  area.  Thorough  desk 
experience,  VDT  ability  and  ability  to 
work  with  an  excellent  staff  with  very 
high  standards.  This  is  a  career  advance¬ 
ment  opportunity,  not  for  itinerants, 
short-terms  or  the  just  curious.  Excel  lent 
benefits,  modern  plant,  no  Sunday  work, 
salary  commensurate  with  experience 
but  in  mid-$20,000’s  plus  shift  dif¬ 
ferential  and  37.5  hour  work  week.  Need 
complete  resume,  salary  experience,  re¬ 
ferences,  teashets  showing  your  layout 
and  editing  work,  and  a  copy  of  your 
current  deadlines.  All  details  must  be  in 
first  letter.  We’re  a  6-day  Zone  2  paper  in 
area  of  low  unemployment,  excellent 
schools,  city  or  suburban  lifestyles,  and 
year-round  recreational  opportunities  as 
well  as  12  colleges.  Box  8491,  Editor  & 
Publisher. 


MATUREEDITORwantedbycountyseat  mands  exce 
weekly  in  sunny  south  Texas.  Will  cover  yvork  to 
city,  school,  and  county  meetings,  ing  Editor  1 
general  news,  features.  Applicants  ton,  PA  18C 

should  be  civic  minded  with  small  town  _ 

background.  Four  day  work  week.  Good  REPORTER 
hunting,  fishing  nearby.  Salary  circulation 
$13,000.  Send  clips  and  resume  to  coast  If  yoi 
Chronicle/News,  POBox369,  Raymond-  sunshine 
vine,  TX  78580.  beaches; as 

MILITARY  AFFAIRS  WRITER  needed  S)?’th'e  profe: 
immediately  to  cover  Fort  Campbell,  letteralongv 
Kentucky  home  of  101st  Airborne  Divi-  and  referen: 
sion.  If  you’re  an  exceptional,  experi-  gun  Journal 

enced  reporter  who  can  turn  out  in-depth  _ 

pieces  as  well  as  feature  articles,  who  REPORTER 
understands  the  military  inner  workings  Central,  NJ 

and  can  translate  them  for  our  21,000  more  work  tl 

daily  subscribers,  we  want  to  hear  from  get  a  modes 

you.  Contact  Don  Conner  or  Dee  Bryant,  an  editor  wh 

The  Leaf-Chronicle,  PO  Box  829,  Clark-  freedom  to  c 

sville,  TN  37041.  (615)  552-1808.  itshould  be 

-  in  editorial  i 

MIDSIZED  WISCONSIN  DAILY  needs  ters).  Know 

talented  and  energetic  news  and  sports  rrient  essent 

reporters  for  major  expansion  project,  of  clips  to  B 

Good  opportunities  for  professional 

growth  within  newspaper  and  large  - 

group.  Send  resume  and  clips  to  Geri  ,, 

Nikolai,  Daily  Herald,  PO  Box  1286,  you  re  an 
Wausau,  Wl  54401.  excellent  wr 

_ I _  business  sue 

NORTHERN  NEW  ENGLAND  WEEKLY  magazine  is 
seeks  top  notch  reporter.  Layout  and 
photo  skills  preferred.  Excellent  oppor-  „ 
tunity  tor  recent  J-Grad.  Send  resume,  ^d^^ar 

clips,  and  salary  requirements  to  Pub-  pronDTro 
lisher,  PO  Box  419,  Madawaska,  ME  REPUR  ILK. 

04756. 

_  handle  a  35i 

NEWS  EDITOR  entry  level  fi 

We  need  a  news  editor  with  the  manage-  I 
ment  skills  and  journalism  savvy  to 
maintain  high  standards  of  editing  and 
design.  Talented  staff;  good  working  en- 
vironment.  We  are  a  34,000  AM  daily  in  qniiTHWF9 
Zone  3.  Send  resume  and  references  to  j  tcwmcccc 
Box  8497,  Editor  &  Publisher.  i  ' 

,  needs  talent 

NO.  2  SLOT  !  snexpandini 

Assistant  editor  wanted  for  small,  award  j 
winning  New  Jersey  daily.  Applicant 
must  be  a  good  motivator  and  adminis-  ® ; ' 

trator  as  well  as  having  strong  editing  | 
and  layout  skills.  Candidate  must  have  J'®"*  ^ 

minimum  of  3  years  experience,  as  news  I 
editor  or  assistant  news  editor  on  daily.  I  ^ 

New  Jersey  applicants  preferred.  Send  I  p® 
tearsheets,  resume,  salary  requirements  I  Pp* 
to  Box  8502,  Editor  &  Publisher.  !  PP®"® 

EDITOR  &  PUBLISHER  for  February  9,  1985 
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KNIGHT-RIDDER  NEWSPAPER  in  Cen¬ 
tral  Pennsylvania  college  town  needs 
self-starter  for  business  beat.  We’re 
looking  for  a  reporter  with  at  least  two 
years  experience  who  can  demonstrate 
ability  to  organize  well,  look  for  trends 
while  juggling  small  stories  and  write 
business  news  so  that  the  average  reader 
can  understand  it.  Send  clips  and  re¬ 
sume  to  Personnel  Department,  Centre 
Daily  Times,  PO  Box  89,  State  College, 

PA  16804.  Equal  Opportunity  Em¬ 
ployer. 

NEW  POSITION 

j  Creative,  experienced  managing  editor 
for  regional  (latholic  nevwpaper  with  four 
editions.  Expertise  in  writing,  editing, 
layout,  Wpeography.  Knowledge  of 
Catholic  Church  essential.  Direct  edito¬ 
rial,  production  staff  of  eight.  Help  write 
job  description.  Salary  open.  Resume, 
references,  recent  photo  to  Florida 
Catholic,  PO  Box  3551,  Orlando,  FLi 
32802.  ! 

REPORTERS-Intelligent,  experienced,  . 
energetic.  One  for  education;  one, 
general  assignment.  Salary  mid-teens. 

I  Call  Jim  Kevlin,  Assistant  Managing  Edi- 
i  tor,  Watertown  (NY)  Times,  (315)  782- 
1000,  between  1  and  3pm. 

2  REPORTERS  for  47,000  PM  daily  in 
highly  competitive  and  invigorating  east¬ 
ern  PA  market.  We  want  at  least  a  year’s 
experience  and  someone  ready  to  move 
into  an  award-winning  daily  that  de¬ 
mands  excellence.  Send  examples  of 
best  work  to:  Bruce  Frassinelli,  Manag¬ 
ing  Editor,  The  Express,  Box  391,  Eas¬ 
ton,  PA  18042.  No  phone  calls. 

REPORTER,  entry  level,  for  16,000- 
circulation  daily  near  North  Carolina 
coast.  If  you  have  ambition;  a  love  for 
sunshine,  water,  and  uncrowded 
beaches;  a  sense  of  humor;  and  genuine 
potential,  we  can  help  you  to  a  fast  start 
in  the  profession.  Send  a  snappy  cover 
letter  along  with  your  resume,  a  few  clips 
and  references  to:  Bob  Stephens,  The 
Sun  Journal,  New  Bern,  NC  28560. 

REPORTER  for  rapidly  growing  weekly  in 
Central,  NJ,  near  shore.  Long  hours, 
more  work  than  one  person  handle.  You 
get  a  modest  starting  salary  ($12,000), 
an  editor  who’s  tough  to  please,  and  the 
freedom  to  cover  a  commmunity  the  way 
it  should  be  covered.  You  also  get  a  voice 
in  editorial  policy  (as  do  our  other  repor¬ 
ters).  Knowledge  of  municipal  govern¬ 
ment  essential.  Send  resume  and  copies 
of  clips  to  Box  81,  Keyport,  NJ  07735. 

REPORTER 

If  you’re  an  experienced  reporter  with 
excellent  writing  skills  and  a  feel  for 
business  subjects  Ocean  State  Business 
magazine  is  looking  for  you.  Send  re-  1 
sume,  clips  and  salary  history  to  William  ■ 
Collins,  Editor,  Ocean  State  Business,  4 
Davol  Square,  Providence,  Rl  02903. 

REPORTER. ..self  starter,  aggressive  to 
do  general  news  and  FEATURES,  able  to 
handle  a  35mm  camera,  experienced  or  | 
entry  level ,  for  q uality,  award  wi nn ing  SC  | 
j  semi-weekly.  Send  complete  resume  : 
and  information,  concerning  training 
and.'or  experience.  EOE.  Box  8520,  Edi¬ 
tor  &  Publisher. 

SOUTHWEST  VIRGINIA/UPPER  EAST 
I  TENNESSEE’S  livest  all  day  paper 
I  needs  talented  experienced  reporter  for 
i  an  expanding  bureau  network.  If  you  love 
i  the  beauty  of  mountains  and  lakes,  care 
I  about  writing  quality  and  are  prepared  to 
I  go  an  extra  step  to  patrol  and  exciting, 
productive  news  area  as  a  self-starter,  we 
want  to  hear  from  you.  Send  resume, 
non-returnable  clips  and  an  idea  of  your 
I  salary  requirements  to  John  Molley,  Ex¬ 
ecutive  Editor,  Bristol  Newspapers,  Inc., 
PO  Box  609,  Bristol,  VA  24203.  No 
j  phone  calls  please. 
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SPORTS  EDITOR  15,000  6-day  daily 
seeks  experienced  person  to  turn  our 
pages  into  the  bible  for  local  sports  and 
to  make  them  sparkle  with  features,  col- 
umnsand  surprises  for  our  readers.  Must 
be  a  good  writer  and  editor,  have  good 
layout  skills  and  the  ability  to  manage  a 
small  department.  Salary  range  $250- 
300.  Zone  5.  Send  resume  and  clips 
which  show  your  writing  and  layout 
skills.  Reply  Box  8488,  Editor  &  Pub¬ 
lisher. 

SUNDAY  MAGAZINE  EDITOR 
Want  to  run  one  of  the  best  Sunday 
magazines  in  the  country?  (Editors  at  the 
Louisville  Conference  put  us  in  the  top 
10)  We’d  like  to  talk  to  you  if  you  have 
imaginative  story  ideas,  work  well  with 
copy,  have  a  flair  for  design,  and  know 
how  to  manage  a  staff.  Send  a  resume 
and  clips  to  Lou  Ziegler,  Assistant  Man¬ 
aging  Editor,  Democrat  and  Chronicle,  | 
55  Exchange  Blvd.,  Rochester,  NYi 
14614. _ 

SCIENCE  FEATURES  WRITER: 
Washington  University  in  St.  Louis  seeks 
experienced  science  writer  to  write  and/ 
or  edit  news  feature  materials  intended 
for  science  and  research  publications 
directed  at  lay  audiences,  national  news¬ 
papers  and  magazines,  wire  services,  fe¬ 
ature  services,  regionally  important 
newspapers,  and  broadcast  media.  Re¬ 
quirements:  bachelor’s  degree,  five 
years  professional  experience  with 
media  and/or  public  relations,  demons¬ 
trated  knowledge  of  media  requirements 
and  operations,  demonstrated  skill  in 
writing  and  editing.  Send  resume  and 
writing  samples  by  February  28,  1985 
to:  M.  Fredric  Volkmann,  Director  of 
Public  Relations,  Washington  Universi- 
U,  Campus  Box  1070,  St.  Louis,  MO 
63130.  Washington  University  is  an 
Equal  Opportunity/Affirmative  Action 
Employer. 


SPECIAL  PROJECTS  REPORTER 
The  Florida  Times-Union/Jacksonville 
Journal  needs  an  experienced  reporter  to 
join  an  established  special  projects 
team.  Investigative  reporting  experience 
a  must.  Applications  must  include:  cov¬ 
er  letter,  current  resume,  four  profes¬ 
sional  reference,  salary  requirements, 
four  examples  of  project  work  published 
in  the  past  two  years,  a  brief  summary  of 
the  reporting  and  research  techniques 
used  on  the  projects  and  follow-up  arti¬ 
cles  and/or  documentation  of  the  re¬ 
sults.  Send  applications  to:  Mary  E. 
Kress,  Assistant  Managing  Editor,  The 
Florida  Times-Union/Jacksonville  Jour¬ 
nal,  PO  Box  1949  F,  Jacksonville,  FL 
32231.  Deadline:  Ma;ch  1,  1985. 


SPORTS  INFORMATION  DIRECTOR  full 
lime  sports  information  director  for  divi¬ 
sion  11  University  in  New  England.  Re¬ 
sponsible  for  promotion  of  12  NCAA 
teams,  with  emphasis  on  basketball. 
Maintain  stats,  prepare  media  guide, 
write  press  releases,  plan  sports  promo¬ 
tion  strategy.  Ideal  chance  for  number 
two  person  looking  to  move  up.  Mini¬ 
mum  of  2  years  sportswriting  experience 
or  1  year  as  assistant  SID.  Reply  Ken¬ 
neth  Best,  Director  of  Public  informa¬ 
tion,  University  of  Bridgeport,  Bridge¬ 
port,  CT  066601. 


THE  LOS  ANGELES  HERALD  seeks 
veteran  sports  writer  to  cover  he  Lakers 
and  the  NBA.  Looking  for  extremely 
aggressive,  proven  reporting  and  im¬ 
aginative  writing  from  person  now  work¬ 
ing  for  major  metropolitan  daily.  Send 
resume,  clips  and  references  to  Leslie 
Ward,  Sports  Editor,  Los  Angeles 
Herald,  1 1 1 1  S.  Broadway,  Los  Angeles, 
CA  90015. 
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WANTED  NOW 
Page  Designer 
Copy  Editor 
Assistant  Metro  Editor 
We  are  currently  seeking  candidates  for 
these  openings  at  metropolitan  news¬ 
papers.  If  you  are  interested  write  JOB 
BANK,  1909  Cinnaminson  Ave.,  Cinna- 
minson,  NJ  08077,  or  call  Debra  8issin- 
ger,  (609)  786-1910. 

THE  ALBUQUERQUE  JOURNAL  is  look- 
ing  for  an  art  editor  who  is  a  journalist 
first  and  an  artist  and/or  arts  patron 
second.  This  person  must  be  knowldge- 
able  about  various  forms  of  art  and 
understand  their  economic  and  political 
impact  on  a  state  noted  for  its  art  and  its 
artists.  The  editor,  one  full  time 
writer,one  half  time  writer  and  6  freelan¬ 
cers  produce  two  weekly  sections 
directed  at  all  readers.  The  job  requires 
planning,  organizational  and  manage¬ 
ment  skills.  Address  resume  and  salary 
requirements  to  Frankie  McCarty,  PO 
Drawer  J.  Albuquerque,  NM  87103. 

TALENTED,  AGGRESSIVE,  EXPERI- 
ENCED  copy  editors  and  reporters 
wanted  for  major  city  daily  in  Zone  6. 
Copy  editing  prospects  must  demons¬ 
trate  strong  news  sense,  good  editing 
skills,  good  layout  skills  and  good  com¬ 
mand  of  graphics.  Reporters  must  have 
solid  experience  on  major  beats  and  de¬ 
monstrate  good  writing  and  investigative 
skills.  We  are  looking  for  people  who  can 
move  into  major  editorial  jobs  in  the  near 
future.  Box  8508,  Editor  &  Publisher. 

THE  LEWISTON  MORNING  TRIBUNE  a 
25,000  circulation  AM,  is  seeking  an 
experienced  copy  editor  who  excels  at 
both  words  and  design.  Opportunity  to 
paginate,  live  near  some  of  the  West’s 
most  beautiful  country  and  work  for  a 
pre^essive  newspaper.  Starting  salary 
$18-21,000.  Send  resume,  work  sam¬ 
ples  to  Paul  Emerson,  Managirig  Editor, 
Lewiston  Tribune,  PO  Box  957,  Lewis¬ 
ton,  10  83501. 

TWO  REPORTING  POSITIONS  we’re  a 
50,000  pm  daily  seeking  reporters  for  an 
education/health  beat  and  a  new  general 
assignment  slot.  Send  resume  and  clips 
to  S^aul  Shapiro,  Executive  Editor, 
Waterloo  Courier,  PO  Box  540,  Water¬ 
loo,  lA  50704.  Midwestern  applicants 
only. 

MANAGING  EDITOR 
Immediate  opening  for  number  2  person 
who  will  manage  12  reporter  staff  and 
supervise  2  person  desk,  organize  daily 
report,  coordinate  weekend  report  with 
Sunday  editor,  make  reporter/ 
photographer  assignments,  some  edit¬ 
ing,  layout.  Must  have  supervisory 
experience,  excellent  editing  skills,  be  a 
good  organizer  and  good  with  people  and 
have  desire  to  advance.  Send  resume 
and  references  to  Ronald  Bouchard,  Edi¬ 
tor,  The  Pocono  Record,  511  Lenox 
Street,  Stroudsburg,  PA  18360. 

THE  BILLINGS  GAZETTE,  a  62,000  cir¬ 
culation  morning  paper  serving  Eastern 
Montana  and  Northern  Wyoming,  is 
seekingan  aggressive,  enterjxising,  self¬ 
starting  reporter  to  live  and  work  in  Cody 
Wyoming,  a  small  but  dynamic  commun¬ 
ity  near  the  east  entrance  to  Yellowstone 
National  Park.  Must  have  proven  ability 
in  producing  news,  features  and  photo 
coverage  with  a  minimum  amount  of  su¬ 
pervision.  Applicants  should  have  at 
least  three  years  of  experience  on  a  daily 
or  weekly  newspaper.  If  interested 
please  send  resume,  list  of  references 
and  salary  history  to  Lorretta  Breslin, 
Director  of  Human  Resources,  The  Bill¬ 
ings  Gazette,  PO  Box  2507,  Billings,  MT 
59103.  Application  deadline:  Tuesday 
February  26,  1985.  Resumes  must  be 
postmarked  on  or  before  that  date.  EOE, 
M/F. 
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WEST  TEXAS  medium-size  afternoon 
daily  has  openings  for  a  county  reporter 
and  a  copy  editor.  For  the  county  beat, 
need  two-to  three-year  experienced, 
aggressive  writer  who  can  hustle  to  get 
breaking  news  on  rigid  deadline,  yet  turn 
out  polished  features  for  weekend  use. 
Also  need  a  copy  editor  with  competence 
in  layout,  design,  graphicsand  hands-on 
copy  improvement.  Must  be  strong 
mmmarian  and  headline  writer. 

The  Arizona  Republic/The  Phoenix 
Gazette  is  looking  for  a  newspaper  libra¬ 
rian  to  take  us  into  the  electronic  era .  We 
need  a  skilled  supervisor  with  experience 
in  electronic  information  systems.  Sal¬ 
ary  range  starts  at  $30,000.  Send  letter 
and  resume  to:  Alan  Moyer,  The  Arizona 
Republic,  Box  1950,  Phoenix,  AZ 
85001. 

IN  BEAUTIFUL  FLORIDA,  COMPOSI¬ 
TION  PRE-PRESS  MANAGER  for  fast 
growing  publisher  of  four  shoppers, 
three  weeklies  and  a  magazine  sen/ing 
mid  Florida  on  the  Gulf  Coast.  Excellent 
pay  and  growth  potential.  Send  resume 
immediately.  Pasco  Publishing,  Box 
785,  New  Port  Richey,  FL  33552(813) 
849-2223. 

MAINTENANCE  MECHANIC  needed  for 
Zone  2  printing  plant.  Must  be  experi¬ 
enced  on  repair  and  maintenance  of 
Goss  Urbanite  presses,  related  equip¬ 
ment  and  general  plant  maintenance. 
Send  resume  and  salary  requirements  to 
Box  8524,  Editor  &  Publisher. 

SALES 

Newspaper  is  proven  launching  pad  to 
Southwestern  metros.  Send  resume  and 
clips  for  reporter  position  to  ^il  Burke, 
l^ity  Editor,  and  for  copy  editor  to  Char- 
otte  McCarroll,  Copy  Desk  Chief,  The 
Odessa  American,  PO  Box  2952,  Odes¬ 
sa,  TX  79760. 

PRODUCTION  MANAGER 

Jpin  the  management  team  of  a  pro^res- 

MARKETING 

FUTURE  RESEARCH  MANAGER 

If  you  want  to  be  a  research  manager 
someday,  this  is  the  starting  place.  East 
coast  newspaper  looking  for  market  re¬ 
search  analyst  with  1  years  using  S  and 
MM,  Scarborough,  Belden,  ABC,  etc. 
Knowledge  of  sun/eys  and  IBM-PC  a 
plus. 

You  must  be  high-powered,  hard¬ 
working,  deep-thinking  and  a  confident 
presenter. 

Good  salary,  benefits,  great  location  at 
Jersey  Shore  and  PC  at  your  desk.  EOE, 

state-of-the-art  technology,  plant  and 
equipment.  Candidate  must  posses 
proven  track  record  in  effective  manage¬ 
ment  and  leadership.  Strength  must  in¬ 
clude  functional  working  knowledge  of 
offset  press,  imposition  and  mailroom 
operation.  Fiscal  responsibility  of  fore¬ 
casting,  budgeting  and  reporting  essen¬ 
tial.  Degree  in  graphic  arts  and  or  busi¬ 
ness  administration  preferred.  Excellent 
salary  and  benefits  program.  All  in¬ 
quiries  to  be  directed  to  Box  8296,  Edi¬ 
tor  &  Publisher. 

NATIONAL  ADVERTISING  SALES 
CAREER  OPPORTUNITY 

We  are  searching  for  two  career  minded 
national  advertising  sales  people  in¬ 
terested  in  making^ money!  Represent 
the  Washington  Times  with  major 
national  corporations  and  enjoy  life! 

Paid  vacation  and  holiday's,  benefits 
and  hospitalization.  Liberal  bonus  plan. 
First  year  income  range  in  mid  $20’s 
with  unlimited  opportunity.  All  interview 
confidential. 

THE  ANCHORAGE  DAILY  NEWS  cir¬ 
culation  60,000  is  looking  for  an  arts 
entertainment  editor  to  coordinate 
coverage,  edit  and  write.  Three  years 
writing  reporting  experience  in  the  lively 
arts  required;  must  relate  to  popular  cul¬ 
ture  as  wellasclassical.  Anchors^  hasa 
vibrant  Rowing  arts  community,  includ- 

groups,  dance  and  opera  companies; 
new  arena  attracts  major  rock  bands  and 
big  name  entertainers.  Please  send  re¬ 
sume,  salary  history  and  clips  to  M.A. 
Mariner,  The  Anchorage  Daily  News,  PO 
Box  6616,  Anchorage,  AK  99502. 

M/F.  Send  resume,  samples: 

Personnel  Manager 

PRESSROOM 

The  Washington  Times 

Asbury  Park  Press 

Press  Plaza 

Asbury  Park,  NJ  07712 

PRESS  SUPERVISOR-installing  8  units 
of  Goss  Urbanite  in  Spring.  Looking  for 
experienced  Urbanite  pressroom  super¬ 
visor  to  supenrise  printing  operations. 
Must  be  hands-on  manager  willing  to 
manage,  train,  and  run  shift.  Send  re¬ 
sume  and  salary  requirements  to  Print¬ 
ing  General  Manager,  3  Post  Office 
Road,  Waldorf,  MD  20601. 

Personnel  Department-S 

3400  New  York  Ave,  NE 
Washin^on  DC  20002 

EOE 

WEEKLY  AVIATION  NEWSPAPER  needs 
experienced  editor.  Salary  commensu¬ 
rate  with  background  and  knowledge. 
Send  resume  to  General  Aviation  News, 
PO  110918,  Carrollton,  TX  75011. 

PRODUCTION 

NEW  YORK  SPACE  SALES 

New  York  City  Business  is  looking  for  the 
hottest  talent  in  the  print  ad  sales  field. 
You'll  work  hard,  make  lots  of  money  and 
have  fun.  If  you've  got  New  York  selling 
experience,  know  where  the  bodies  are 
buried  and  wake  up  with  fire  in  your  belly 
call  me  personally: 

William  M.  Metcalf,  Jr. 

Executive  Publisher 

NYCB  122  East  42  Street 

New  York,  NY  10168 

PRODUCTION  MANAGER 

PRESS  OPERATOR  for  a  modern  print¬ 
ing  company  in  eastern  upstate  New 
York.  Seeking  experienced  (3  or  more 
years)  person  for  night  work  on  Harris 
V-15s.  Splicer  experience  helpful.  Must 
be  quality  conscious.  Call  David  at  (518) 
885-8964  from  3-7  pm,  Monday- 

MAGAZINE  EDITOR  lapidary  hobby 
must  have  gem  and  mineral  knowledge. 
Send  resume  to  Box  609,  San  Diego,  CA 
92112. 

Excellent  opportunity  for  assistant  pro¬ 
duction  manager  ready  to  move  up. 

Mid  size  afternoon  daily  located  in  Zone 
2  seeks  an  experienced  individual  to 
direct  all  operations  of  the  composing 
room,  page  makeup,  press  runs  and  dis¬ 
tribution. 

MAILROOIIII 

MAILROOM  FIELD  SERVICE 
Graphic  Management  Associates  In- 
:.,has  immediate  opening  for  a  qualified 
field  service  representative  responsible 
for  installation  of  mailroom  systems  and 
raining  of  personnel.  Growth  opportuni- 
:iesana  excellent  benefits.  Send  resump 
to  Graphic  Management  Associates  Inc., 
11  Main  Street,  Whboro,  MA01772. 

Thursday. 

(212)  682-3830 

Minimum  5  years  supen/isory  experience 
in  areas  of  labor  relations,  budgeting. 

SALES 

SALES 

computerized  front  end  system,  expense 

control  and  truck  routing. 

1  1 

Send  resume  and  salary  history  to  Box 
8317,  Editor  &  Publisher. 

PRODUCTION 

PRODUCTION 

SALES  REPRESENTATIVE  IN 

DBDD  Am  1  ATI  AM 

- 1 

KBHnUDUwTION 

PRODUCTION  MANAGER 

The  Day,  a  40,000  afternoon  daily  and  Sunday,  has  an 
immediate  opening  for  a  production  manager  to  direct  all 
production  operations.  This  responsibility  includes  press, 
pre-press,  maintenance  and  production  computer.  Solid 
experience  in  color,  composing  room,  press  room  and  mail 
room  operations.  Management  skills  and  labor  relations  a 
must.  Currently  have  8  unit  Hoe  colormatic  with  TMC  con¬ 
version.  Send  resume  and  salary  history  in  confidence  to: 
Rick  Flath 

The  Day 

PO  Box  1231 

47  Eugene  O’Neill  Drive 

New  London,  CT  06320 

Equal  Opportunity  Employer 

We  are  a  major  and  rapidly  growing  reproduction  company  located 
in  New  York  City  and  have  immediate  opportunity  for  an  accredited 
and  exceptionally  strong  manager  to  assume  total  responsibilty  for 
all  sales  and  marketing  functions. 

Ideal  candidates  will  have  proven  track  record  with  a  minimum  of 
three  years  of  experience  in  reproduction  environment  and  be 
throughly  familiar  with  all  specialities  of  our  business. 

Good  communication  and  management  skills  are  a  must. 

Compensation  package  and  benefits  are  excellent.  If  interested, 
please  send  resume  and  salary  history  in  confidence  or  phone  our 
consultant: 

AWI-Consulting  Inc. 

Schmidt-Brenner  &  Partner 

P.O.  Box  583 

Tenafly 

New  Jersey  07670 

Tel.:  (201)  825-1469 
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HELP  WANTED 

POSITIONS  WANTED 

POSITIONS  WANTED 

POSITIONS  WANTED 

FASTEST  GROWING  DAILY  in  Florida, 
in  one  of  the  fastest  growing  communi¬ 
ties  in  Florida  is  seeking  an  experienced 
salesperson  with  layout  ability  who  is 
motivated  and  willing  to  service  estab¬ 
lished  accounts  and  develop  new 
accounts.  Excellent  company  benefits. 
Salary  commensurate  with  ability.  Send 
resume,  references  and  salary  require¬ 
ments  to  Sheila  Tuttle,  PO  Box  1268, 
Vero  Beach,  Florida  32961-1268. 

RAPIDLY  GROWING,  controlled  circula- 
tion  weekly  in  central  New  Jersey  wants  a 
salesperson  just  like  the  three  we  now 
have-  hungry,  hard-working,  and  dedi¬ 
cated  to  making  our  paper  grow.  Modest 
salary,  generous  commission,  and  an  ex¬ 
cellent  product  to  sell.  You  also  get  a 
chance  to  participate  in  management 
and  planning.  Call  (201)  739-1010. 

PHOTOGRAPHER 

100,000  CIRCULATION  DAILY  is 
accepting  applications  for  an  antici¬ 
pated  opening  for  a  staff  photographer. 
Applicants  should  have  three  years  daily 
newspaper  experience  and  be  comfort¬ 
able  working  with  transparency  color. 
Knowledge  of  lighting  on  location  and  in 
studio  a  must.  Send  resume  and  color 
and  black  and  white  portfolio  to  David  A. 
Rains,  Director  of  Photography,  Gazette- 
Telegraph,  PO  Box  1779,  30  S.  Pros¬ 
pect  Street,  Colorado  Springs,  CO 
80901.  No  phone  calls. 

PHOTOGRAPHY 

PHOTO  MANAGER 

Major  metropolitan  daily  in  highly  com¬ 
petitive  market  in  Zone  5  needs  an 
aggressive  experienced  manager,  for  its 
photography  department.  Applicants 
should  be  capable  of  actively  supervising 
a  creative,  award-winning  starf  of  22. 
Management  skills  in  motivating  staffers 
essential.  Excellent  news  judgement  in 
covering  spot  news  as  well  as  features  is 
a  must.  Applicant  should  also  possess 
superior  organizational  skills,  photo¬ 
graphic  expertise  and  be  thoroughly 
knowlerigeable  about  the  latest  photo¬ 
graphy  equipmentand  processes.  Duties 
include  supervision  of  picture  desk 
(cropping,  layout,  caption  writing).  Ex¬ 
cellent  salaiy  and  fringes.  Send  resume 
to  Box  8475,  Editor  &  Publisher. 

_ PROMOTION _ 

PLAN  AND  DIRECT  promotion  and  pub¬ 
lic  relations  programs,  projects  and  con¬ 
tests  for  The  Gazette.  These  include 
N.I.E.,  junior  achievement,  town  meet¬ 
ings,  recipe  and  photo  contests.  Coor¬ 
dinate  and  participate  in  media  rela¬ 
tions,  product  publicity,  community 
communications  and  public  events.  Su¬ 
pervise  staff.  If  you  are  experienced  in 
community  relations,  publicity  and 
media  relations  and  have  excellent  com¬ 
munication,  organizational  and  manage¬ 
ment  skills  please  send  you  resume  and 
salary  requirements  to  Mary  Collins,  The 
Gazette,  500  Third  Avenue  SE,  Cedar 
Rapids,  lA  52401  by  February  20.  An 
Equal  Opportunity  Employer. 


POSITIONS 

WANTED 


ADMINISTRATIVE 

GM/PUBLISHER.  Outstanding  record 
from  own  weeklies  to  total  responsibility 
AM  and  PM  dailies.  Available  February. 
Quality  and  bottom  line  conscious.  Pre¬ 
fer  Zone  4,  3  or  6.  Box  8519,  Editor  & 
Publisher. 


PUBLISHER  WITH  DYNAMIC  track  re- 1 
cord  seeks  new  challenge  and  opportun- 1 
ity.  Strong  sales,  marketing,  TMC,  pro¬ 
duction  and  shared  mail  background  in 
competitive  major  markets.  Proven  in¬ 
novator,  aggressive  sales  builder  and 
efficient  cost  cutter.  If  in  search  of  a 
young,  talented  leader  that  loves  to  win, 
write  Box  8392,  Editor  &  Publisher. 

PUBLISHER-EDITOR,  46.  with  26  years 
on  dailies,  weeklies.  Community  minded 
family  man  seeks  challenge  in  Zone  3, 4. 
Moody  Hamrick  (205)  891-0027. 

PUBLISHER  looking  for  new  challenge. 
Small  to  medium  daily,  large  weekly. 
Profit  builder,  award  winner.  Fifteen 
years  successful  management  experi¬ 
ence.  William  Roof,  420  8th  Avenue 
North,  Greybull,  WY  82426.(307)  765- 
9655. 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR 
Career  oriented  executive  interested  in 
being  a  part  of  a  blue  ribbon  company 
with  progressive  goals,  and  expects  only 
the  best  from  its  department  heads. 
Professional  background  is  impeccable 
with  expertise  in  budgeting,  interperson¬ 
al  relations,  TMC,  district  manager  train¬ 
ing,  and  applicable  research  ability  to 
market  the  daily  newspaper. 

Interested  in  becoming  circulation 
directorof  a  daily  newspaper  in  the  25M- 
75M  range.  Leading  executive  in  the 
newspaper  profession.  History  of 
achievements  in  the  newspaper  circula¬ 
tion  profession  are  substantial.  Career  is 
excellent,  which  reflects  in  resume.  Box 
8328,  Editor  &  Publisher. 

CIRCULATION  MANAGER 
Though  only  42,  a  seasoned  veteran  with 
18  years  experience  in  ail  areas  of  cir¬ 
culation  including  TMC  delivery  and 
third  class  mail.  Available  immediately 
for  Zones  4,  5  or  6.  Call  (409)  539 
9014. 


ABLE  to  write,  dig,  edit,  layout,  learn 
from  criticism.  Experienced  pro  wants 
job  as  city  editor,  wire  editor  or  reporter. 
Walt  Finley.  15()3  Scurry.  Big  Springs, 
TX  79702. 

ATTENTION  EDITORS;  Experienced 
wire  reporter,  28.  with  extensive  back¬ 
ground  in  all  fields  of  news  and  sports 
seeking  newspaper  position.  Resume 
and  clips  available.  Cion’t  hesitate,  call 
now!  Tom  Campbell,  91  Huntington, 
Buffalo,  NY  14214,  (716)  838-5838. 

AWARD-WINNING,  energetic,  sports 
writer/copy  editor,  with  four  years  of  dai¬ 
ly  experience,  seeks  position  on  a 
medium-large  daily.  Sparkling  layouts 
and  features  are  specialties.  Jeff  Kuehn 
(601)  388-6038  or  (601)  896-2351. 

ENTERPRISING  SPORTS  REPORTER, 
1 1  years  experience,  management  back¬ 
ground  and  leadership  skills,  seeks  writ¬ 
ing  and/or  desk  position  on  energetic 
sports  staff.  Box  8496,  Editor  &  Pub¬ 
lisher. 

EXPERIENCED  REPORTER,  30,  seeks 
political/government  reporting  position 
with  metro  daily.  Eight  years  in  writing, 
layout,  editing;  awards;  MA  Political  Sci¬ 
ence.  Will  consider  any  Zone.  Box  8315, 
Editor  &  Publisher. 

EDITOR,  in  top  five  percent  of  profes¬ 
sion,  seeks  newspaper  with  similar  com¬ 
mitment  and  pride.  Language,  layout 
and  teaching  skills  exceptional.  Box 
8377,  Editor  &  Publisher. 


COPY  EDITING  POSITION  sought  by  re-  REPORTER,  26, 4  years  professional  ex¬ 
porter  with  2  years  on  copydesk,  2  years  perience  with  daily  newspapers  and 


as  news/feature  writer.  Strong  English 
skills;  serious  commitment  to  excellence 
in  headlines,  editing,  layout.  Box  8478, 
Editor  &  Publisher. 

DO  YOU  NEED  A  REPORTER  you  don’t 
have  to  worry  about?  I'm  experienced, 
aggressive,  award-winning.  Box  8516, 
Editor  &  Publisher. 

EXPERIENCED  SPORTS  JOURNALIST, 
30,  3  years  NYC  area  daily,  4  freelanc¬ 
ing,  iooking  to  join  staff  again.  Relocat¬ 
ing,  VDTS,  night  hours,  travel,  all  sports 
no  problem.  Richard  Finn,  12  Oxford 
Rd.,  White  Plains,  NY  10605.  (914) 
946-8892. 


HIGHLY  EDUCATED.  HIGHLY  CREA¬ 
TIVE  former  sports  editor,  with  six  years 
metropolitan  experience,  seeks  tranquil-  | 
ity  of  small  PM  newspaper.  Top  quality  I 
newspaper  preferred  with  annual  salary  i 
in  five  figures.  MA  fellowship  winner.  I 
Please  write  Wes  Dumont,  256  North 
Topeka,  Wichita,  KS. 

MISSOURI  J  School  grad  with  6  years 
reporting-editing  experience  on  award 
winning  weekly  and  twice  weekly  papers 
covering  all  types  of  beats  (including 
sports).  Seeks  reporting  position  on  daily 
in  Zone  9.  Call  (604)  286-3148  for  re¬ 
sume,  references  and  clips. 

NEED  SOME  PUNCH  in  your  popculture  | 
coverage?  Advertisers  screaming  for  1 
younger  demos?  Dynamic  entertainment 
editor/critic  with  production  experience 
would  love  to  amuse  your  readers.  Box 
532,  Erie,  CO  80516.  (303)  828-3119 

NATIONALLY-REVIEWED  AUTHOR 
seeks  position  as  EDITORIAL  WRITER. 
Knowledgeable  in  current  affairs,  his¬ 
tory.  sports,  the  arts.  Clips  available. 
Metropolitan  area.  Zones  2,  9.  Box 
8494,  Editor  &  Publisher. 

PAGE  ONE  EDITOR  of  major  metroppli- 
tan  Canadian  daily  seeks  challenging, 
shirt-sleeves  up  management  position. 
Previous  experience  includes  5  years 
Fleet  Street,  3  years  foreign  correspon¬ 
dent  with  AP,  10  years  Montreal/ 
Toronto.  Strong  on  editing,  layout,  news 
judgment.  Excellent  references.  Box 
8507,  Editor  &  Publisher. 

REPORTER  with  nearly  2  years  experi¬ 
ence  on  30,000  daily  seeks  position 
with  medium-large  daily.  Experience 
covering  city  and  county  government, 
business  and  industry,  police  and  fire 
depts.,  and  courts.  Good  clips.  Box 
8468,  Editor  &  Publisher. 


news/talk  radio  format  seeks  reporting 
position  with  medium  or  large  daily  any 
zone.  Call  John  McCurry  (704)  535- 
1580  Of  (704)  758-8615. 

14-year  veteran  editor,  writer  and  desig¬ 
ner  should  be  running  your  Sunday 
magazine  or  features  sections.  Many 
years  on  large  metros.  Any  zone.  Box 
8459. 


SPORTSWRITER:  Young  and  eager 
fourth-year  writer  on  120,000  daily 
seeks  new  challenge.  Will  relocate  in  any 
Zone.  Box  8482. 

SPORTS  WRITER,  7  years  experience, 
wants  staff  position  on  paper  in  Mary¬ 
land.  Phone  (704)  294-0309. 

SPORTS  WRITER/EDITOR,  available 
immediately,  has  high  standards  that 
can  meet  the  challenge  of  improving 
your  section.  Eight  years  experience, 
most  of  them  in  nation's  most  competi¬ 
tive  market.  Have  covered  pros  and  col¬ 
leges.  Box  8422,  Editor  &  Publisher. 

SPORTS  STAFF  need  a  leader?  Desk- 
man,  5  years  major  metro  seeks  return  to 
midsize  sports  editor  post.  Organized, 
enterprising,  can  develop  writers.  Box 
8225,  Editor  &  Publisher. 

_ FREELANCE _ 

CHICAGO/MILWAUKEE  STRINGER 
Reporter  and  Feature  Writer  will  deliver 
professional  coverage.  Burt  Schindler, 
338  Roslyn  Rd.,  Barrington,  IL  60010. 
Call:(312)  381-0149. 

NEED  A  STRINGER  in  New  York  City?  I 
will  provide  personalized  coverage  of 
trials,  hearings,  events  or  personalities 
for  your  paper.  Also  features  and  inves¬ 
tigations,  business  and  science  stories. 
Resume  and  clips  available.  Ruth 
Shereff,  521  W.  122  St.,  Apt  41,  New 
York,  NY  10027. 

_ PRODUCTION _ 

PRODUCTION  MANAGER.  Professional 
with  proven  record  all  phases  newspaper 
operations.  Strong  people-oriented 
skills.  Cost-conscious.  Highest  refer¬ 
ences.  Box  8397,  Editor  &  Publisher. 

30  YEARS  EXPERIENCE  in  Mailroom 
with  240,000  daily  and  400, OCX)  Sun¬ 
day  circulation.  Experienced  with  TMC, 
Mail  and  Preprints.  Took  early  retire¬ 
ment  but  desire  new  challenge  in  pro¬ 
duction  management.  Box  8394,  Editor 
&  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location 
without  specific  identification 
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SHOP  TALK  AT  THIRTY 


A  full  hearing  of  all  parties 


By  Edward  Joyce 

Now  we  are  all  hearing  from 
groups  with  names  that  begin  “Truth 
In,”  “Accuracy  In,”  “Honesty  In.” 

Translate  that  into  “Advocacy 
In.” 

Inevitably  these  are  groups  that 
want  their  narrow  ideological  biases 
to  dominate  the  media  and  ultimately 
the  country.  They  don’t  just  want 
their  voices  to  be  heard,  tihey  want 
theirs  to  be  the  loudest  voices. 

When  you  hear  from  one  of  these 
deceptively-named  organizations  rec¬ 
ognize  clearly  you  are  hearing  from 
those  who  would  like  to  bring  upon  us 
all  the  Dark  Night  of  the  Yahoos. 

And  if  the  groups  that  are  trying  so 
strenuously  to  muffle  the  press  ever 
feel  discouraged,  they  need  only  to 
look  to  the  federal  government  for  a 
new  birth  of  enthusiasm. 

It  is  one  of  the  great  ironies  of  the 
last  four  years  that  the  Reagan  Ad¬ 
ministration,  which  professes  such 
distrust  of  big  government,  has  used 
the  power  of  government  to  protect 
government  from  public  scrutiny. 

The  tools  it  uses  are  not  libel  suits, 
of  course;  they  are  “Top  Secret” 
stamps  and  restrictions  and  regula¬ 
tions  and  new  laws  that  aim  at  curbing, 
the  flow  of  information  about  public 
policies. 

Anyone  who  knows  anything  about 
bureaucracies  knows  that  their  ex¬ 
cesses  and  blunders  thrive  best  in  se¬ 
crecy,  and  that  the  gents  of  govern¬ 
ment  grow  fat  and  lazy  when  they  are 
protected  from  the  public  eye. 

Why  this  conservative  administra¬ 
tion  should  go  to  great  lengths  to  exalt 
the  cause  of  closed  government  is  a 
mystery  to  me.  I  continue  to  find  this 
effort  i^cuiiarly  at  odds  with  the  open 
personality  of  that  decent  man  who  is 
our  President. 

I  should  in  fairness  point  out  how¬ 
ever  that  this  is  hardly  the  first  admin¬ 
istration  to  use  the  claim  of  National 
Security  in  an  attempt  to  avoid  public 
attention  and  potential  public  debate. 

Every  administration  in  my  life¬ 
time  has  in  the  words  of  James  Dea- 
kin,  the  former  White  House  corre¬ 
spondent  for  the  St.  Louis  Post  Dis¬ 
patch,  '  ‘tried  to  get  the  press  in  its  bed 
using  the  Old  National  Security 
dodge,”  but  Deakin  also  adds,  “the 


(Joyce  is  president  of  CBS  News. 
This  is  excerpted  from  a  speech  he 
gave  last  month  to  the  Virginia  As¬ 
sociation  of  Broadcasters.) 


press’s  duty  is  grim — celibacy.” 

In  the  difficult  world  we  live  in 
there  can  be  times  when  National  Se¬ 
curity  interests  will  prevail. 

We’ve  indicated  clearly  that  if  our 
journalists  accompany  a  military  in¬ 
vasion,  we  would  not  release  infor¬ 
mation  which  would  endanger  the 
lives  of  our  military  men. 

But  we  should  be  very  cautious 
when  our  government,  in  requesting 
any  form  of  censorship,  asks  the  press 
in  effect  to  go  on  a  wartime  foot¬ 
ing — but  has  no  intention  of  asking 
the  rest  of  the  nation  to  do  the  same. 

There  is  nothing  new  in  the  tension 
between  the  coverers  and  the  cov¬ 
ered. 


It  Is  one  of  the  great 
Ironies  of  the  last  four 
years  that  the  Reagan 
Administration,  which 
professes  such  distrust  of 
big  government,  has 
used  the  power  of 
government  to  protect 
government  from  public 
scrutiny. 


There  is  nothing  new  when  our 
leaders  attempt  to  shape  the  informa¬ 
tion  flow  in  an  attempt  to  implement 
and  achieve  their  policy  goals. 

What  is  new  is  the  way  these  lead¬ 
ers  are  attempting  to  achieve  their 
goals,  not  by  free  and  open  discus¬ 
sion,  but  by  a  wholesale  assault 
against  the  free  flow  of  information — 
libel  suits,  legal  threats,  intimidations 
by  official  agencies,  secrecy  in  gov¬ 
ernment. 

One  of  the  reasons  they  have  prolif¬ 
erated  is  that  the  public  is  so  often 
unaware  of  the  large  issues  at  stake. 

Even  if  fully  informed,  perhaps, 
thp  public  might  remain  unmoved  by 
the  threats  to  the  press,  given  the  fact 
that  we  often  present  them  with  news 
and  opinions  they  may  not  want  to 
hear. 

We  have  to  get  across  the  simple 
truth  that  the  principles  we  are  con¬ 
testing  and  defending  are  not  just 
press  issues,  they  are  larger  than  that. 

According  to  documents  filed  at  the 
Securities  and  Exchange  Commis¬ 
sion,  Sen.  Jesse  Helms  and  a  group 
called  “Fairness  in  Media”  have 
commenced  an  effort  to  encourage 


their  supporters  to  purchase  shares  in 
CBS  Incorporated  m  an  effort  to  “in¬ 
fluence  the  Company’s  media  poli¬ 
cies,”  specifically  in  the  area  of  news 
coverage. 

CBS  News  is  an  independent  orga¬ 
nization  whose  sole  purpose  is  jour¬ 
nalism.  It  has  only  one  mandate,  to 
report  as  accurately  and  fairly  as  it 
can.  Its  goal  is  total  objectivity. 

To  seek  control  of  a  corporation  for 
the  sole  purpose  of  subjecting  its 
news  operation  to  political  influence 
is  to  contradict  the  traditions  of  a  free 
and  uninhibited  press.  CBS  intends  to 
take  all  appropriate  steps  to  maintain 
the  independence  and  integrity  of  its 
news  organization. 

As  a  journalist  who  talks  a  good 
deal  about  the  prerogatives  of  the 
press,  1  am  sometimes  asked:  “Who 
appointed  you?” 

The  answer  is  clear:  the  founders  of 
the  United  States  did,  when  they 
framed  the  Bill  of  Rights  and  made  it 
plain  that  they  wanted  to  see  that  the 
government  was  accountable  to  the 
people. 

They  knew  this  could  only  happen 
if  that  government  did  not  control  the 
information  flow.  They  had  expe¬ 
rienced  first-hand  government  that 
was  not  accountable  after  all,  that  im¬ 
posed  unjust  taxes  and  practiced  other 
forms  of  oppression,  and  they  were 
determined  that  such  a  yoke  would 
not  be  laid  once  again  upon  the 
American  people.  And  so  they  cre¬ 
ated  a  miracle  for  the  ages  in  the  Con¬ 
stitution  and  the  Bill  of  Rights. 

And  so  we  will  go  on  probing  and 
pestering  and  saying  things  the  gov¬ 
ernment  and  other  powerful  organiza¬ 
tions  don’t  want  to  hear.  I  hope  the 
public  can  be  helped  to  realize  that  the 
rights  the  press  is  trying  to  protect  are 
(Continued  on  page  31) 
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HERSHEY 
IS  MORE  THAN  A 
CANDY  BAR 

It*s  the  place  to  be  for 

AMERICA  EAST 

.  .  .the  conference  attended  by  top 
newspaper  executives  from  14  states 
and  the  District  of  Columbia  March 
27-29,  at  the  Hershey  Lodge  and 
Convention  Center,  Hershey,  Pa. 

You  can  be  there  too,  and  enjoy  the 
sweet  smell  of  successful  selling  when 
you  promote  your  product  in  the  ad¬ 
vertising  pages  of 

EDITOR  &  PUBUSHER 
Match  23,  1985 

Reserve  your  space  now  to  take  advantage  of  the  special  distribution  of  this 
important  issue.  Call  Don  Parvin,  Ad  Manager  at  212-675-4380. 

ADVERTISING  DEADLINES 

Space  reservations:  March  13 

Advertsing  copy:  March  15 


Education: 
The  key 
to  excellence 


SCIENCE  AND  TECHNOLOGY 
The  United  States  should  strive  for 
excellence  in  science  and  technology. 
Whenever  practical,  it  should  cooperate  with 
other  nations  in  joint  research  efforts,  such 
as  those  involving  vast  expenses  in  outer 
space  and  under  the  seas. 

HEALTH 

More  people  than  ever  before  are  receiving 
quality  health  care,  but  the  cost  of  deliv¬ 
ering  it  is  distressingly  high.  For  many 
families,  a  major  illness  brings  financial 
catastrophe,  and  too  many  Americans  still 
lack  adequate  medical  attention. 

All  health  care  suppliers  —  physicians, 
dentists,  nurses,  drug  firms,  hospitals, 
nursing  homes,  health  insurers  —  should 
do  everything  they  reasonably  can  to  hold 
down  costs.  They  must  avoid  needless 
duplication  of  costly  health-care  facilities 
and  equipment. 

Most  important,  increased  emphasis  must 
be  put  on  keeping  people  well  through 
preventive  care. 

We  back  a  national  program  of  insurance 
against  financially  catastrophic  illness,  and 
we  approve  of  federal  support  for  medical 
research  and  training  of  health  personnel  to 
serve  where  they  are  needed. 

THE  AGED 

As  people  live  longer,  we  must  try  to  make 
their  added  years  more  meaningful  for  them 
and  the  nation.  We  need  research  on  aging, 
proper  facilities  to  care  for  this  growing  part 
of  the  population  and  more  attention  to  the 
problems  of  health,  financial  security  and 
peace  of  mind  that  go  with  aging. 


EDUCATION 

American  society  is  obligated  to  assure 
every  child  equal  opportunity  to  develop  his 
or  her  talents  through  schooling.  It  is 
crucial  to  support  education  at  every  level. 

At  the  local  level,  all  parts  of  the  commu¬ 
nity,  including  business  and  civic  groups, 
should  be  involved. 

Teaching  is  an  honored  profession,  and  our 
best  minds  should  be  encouraged  to  pursue 
it.  Teachers’  contribution  to  society  should 
be  recognized  and  compensated  properly. 

We  support  the  concept  of  merit  pay  and 
competency  testing. 

School  systems  should  make  academic 
achievement  their  primary  goal.  We  urge 
emphasis  on  a  fundamental  curriculum  and 
effective  discipline.  Schools  should  not  be 
asked  to  undertake  social  goals  at  the 
expense  of  basic  education. 

Since  its  founding  this  nation  has  been  an 
English-speaking  society.  English  should 
remain  the  primary  language  of  classroom 
instruction. 

In  higher  education,  private  and  indepen¬ 
dent  universities  should  be  encouraged  as 
alternatives  and  complements  to  state  and 
community  colleges. 

Tuition  tax  cr^its  are  not  in  the  public 
interest. 


SCRIPPS 


From  the  “Statement  of  Principles  and  Policies" 
adopted  by  Scripps-Howord  editors. 
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